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Jim  Borgmanon  political  cartoons 

"The  most  important  thing  is  to  challenge  readers  and  keep  them  engaaed 
in  the  debate.  As  long  as  people  are  thinking  about  the  issues  then  we'Tl 
make  better  decisions  as  a  country.  I  like  to  change  the  pace  of  my  delivery — 
sometimes  I  throw  curves,  sometimes  I  throw  fastballs!" 

Jim  Borgman 

of  the  Cincinnati  Enquirer, 


a  Gannett  newspaper 


GANSIETT 


•• 


of  the  Sunbelt,  San  Antonio  offers  much  to  its  resi- 
ty's  unique  charms  are  enhanced  by  developments 
e  Sea  World  theme  park,  and  advancements  which 
I  Antonio  at  the  forefront  of  the  nation's  bio-medi  - 
research  centers. 

Along  with  San  Antonio,  The  Light  is  enjoying 
unprecedented  growth.  In  the  past  year.  The 
Light  has  introduced  a  new  celebrity  and  life¬ 
style  magazine,  "VIVA,"  a  new  weekly  financial 
magazine,  "Money  Matters,"  and  has  greatly 
enhanced  its  sports  and  business  coverage. 


^  BEGINNING  APRIL  20,  PEANUTS®  CHARLES  M.  SCHULZ 
•  WILL  BE  AVAILABLE  IN  COLOR  SEVEN  PAYS  A  WEEK. 

PEANUTS  IS  THE  FIRST  COMIC  STRIP  TO  BE  OFFERED  IN 
COLOR  EVERY  PAY. 

FOR  INFORMATION  CALL  BRAO  BUSHELL  AT  1-800*221-4816 
(IN  NEW  YORK, 212-692- 3700).  UNITEP  MEPIA  CANAPA, 
416-821-0661.  • 

TO  UNITED  FEATURE  •  Jp  » 

ill  SYNDICATE  •  t*  •  •  *.  A  * 


200  PARK  AVENUE  NEW  YORK.  NY  10166 

AN  AFnUATE  OF  UNITED  MEDIA  A  SCRIPPS  HCWARD  COMPANY 


C^bAlIVE  DAuA  ^V^EEIil^ 

9300  W.  noth  Street 
Suite  150 

Overland  Par1(,  KS  66210 
913/451-4618 

An  IBM  Value-Added  Remarketer 


Newspaper  software  professionals. 
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SYMMETRY^  SC  PAPER 
PROVIDES  A  HIGH-QUALITY 
REPRODUCTIVE  PRINTING 
SURFACE  FOR  MAGAZINES 
.VND  CATALOGS. 


A  rose,^atui’e’s  s\Tnbol  of  , 

beauty  and  elegance.  Its  soft 
te.xtiu'e,  gentle  folds  and  sub-  .  . 

tie  shades  of  color  all  blend  to 

project  an  image  of  living  brilliance.  '  j  v  ^ 

To  capture  this  essence  in  printed  • 

foiTO,  one  must  use  only  those  ingredi- 
ents  that  are  critically  sensitive  and  faithful  '  ' ' 

to  high-quality  reproduction.  .■  ’  ; ;  A 

S\Tnmetr\''^  Supercalendered  paper  is  one  -  ; 

such  faithful  ingi’edient.  Its  glare-free  readability,  - 

opacity,  brightness  and  satin-like  finish  reproduces  , 
color  with  l^autiful  brilliance.  It’s  the  ideal  print¬ 
ing  surface  for  catalogs,  inserts,  newspaper  dis¬ 
tributed  Sunday  magazines  and  weekly  and 
monthly  publications. 

SvTnmetiy  SC  paper  is  widely  used  for  both  gra¬ 
vure  and  offset  printing  by  leading  publishers  and  ■  -  ^ 

catalog  producers.  The  New'  York  Times  Magazine, 
a  prestigious  Symmetry  paper  user  for  five  years 
believes  that  Symmetry  paper  has  greatly  contrib¬ 
uted  to  its  success.  Last  year.  The  New  York  'v' 

Times  Magazine  carried  more  color  ad  pages  than 
any  other  U.S.  magazine.  * 

SvTnmetn,'  SC  paper,  a  unique,  non-glare,  high-  ^  ■  ■  , 

quality  reproductive  paper  that  offers  15-20%  sav-  /  '  -  •  ' 

ings;  truly  a  sophisticated  choice.  , .  , 

F^or  more  information,  contact  Madison  Sales 
Company,  695  East  Main  Street,  P.O.  Box  10328,  > '  •  .■  • 

Stamford,  Connecticut  06904-2328  (203)  359-8927. 

MADISON 

PAPER  INDUSTRIES 
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BLACK-AND-WHITE  MAGIC! 
FINE  GRAIN  AND  HIGH  SPEED 
IN  ONE  AMAZING  NEW  FILM. 


As  a  result,  you  can ' 
now  produce  pitotogRaphs 
with  improved  grain,  sharp- ,/ 
ness,  brilliance,  and  tonal 
gradation.  And  eri'joy  n^ 
exposure  and  developrhent 
latitude. 


y  Introducing  Kodak 
T-Max  professional  film,  the 
new  premium  black-and- 
white  film  that  gives  you  the 
best  of  two  worlds — image 
quality  and  speed. 


T-Max  100  professional 
film  (El  100)  has  finer  grain 
than  Kodak  Panatomic-X  film, 
while  T-Max  400  professional 
film  (El  400)  offers  finer  grain 
than  Kodak  Plus-X  pan  film. 


Ask  your  photo  dealer 
for  T-Max  professioii'al  film 
(in  35  mm,  120,  and  sheet 
sizes).  Or  Write  for  details  to 
Eastman  Kodak  Company, 
Dept  4121-247,343  State  / 
Street,  Rochester,  NY  14650. 


These  dramatic  break¬ 
throughs  were  made  possi¬ 
ble  by  Kodak's  leadership  in 
emulsion  technology.  Our 
photographic  scientists  re¬ 
shaped  silver  halide  crystals 
into  tabular  grains,  increas¬ 
ing  light  sensitivity  without 
increasing  grain  size. 


See  for  yourself  why  / 
we  point  to  this  amazing  / 
new  film  as  further  evidence  of 
our  continuing  commitment  to  , 
black-and-white  image  makers. 


©  Eastman  Kodak  Company,  1987 


Photograph  by  Nick  Vedros  on  Kodak  T-Max  100  professional  film, 
Reproduced  from  an  enlargement  on  Kodak  Elite  fine-art  paper. 
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GOSS 


Newspaper  Products 


WE  PUT  OUR  NAME  ON 


The  introduction  of  a  Goss® 
press  is  an  event  of  major  sig¬ 
nificance.  You  can  be  sure  it 
isn't  undertaken  lightly.  The 
Goss  Flexo  press  design  first 
had  to  prove  itself.  And  it 
has — convincingly.  Under 
deadline  pressure.  Producing 
four-color  1 12-page  newspa¬ 
pers  and  advance  runs  in  the 
pressroom  of  a  major  metro¬ 
politan  daily.  Only  a  flexo  press 
that  measures  up  to  that  kind 
of  evaluation,  to  our  uncom¬ 
promising  standards  of  per¬ 
formance,  reliability  and  ease 
of  operation,  could  qualify  for 
the  Goss  name,  which  repre¬ 
sents  a  century  of  leadership. 

.  The  70,000  cph  Goss  Flexo 
press  incorporates  advance¬ 
ments  that  make  flexo  a  viable 
option  for  the  industry  today. 
As  customer  needs  grow  for 
colorand  paging,  modular 
design  permits  the  Goss  Flexo 
press  to  grow  with  added 
units,  halfdecks,  full  decks  and 


upper  decks.  With  a  variety  of 
cylinder  arrangements,  up  to 
six  colors  can  be  printed.  Uni¬ 
form  ink  application  is  pro¬ 
vided  by  an  inker  developed  by 
Paper  Converting  Machine 
Company,  our  flexo  partner 
and  a  leading  manufacturer  of 
flexo  equipment  for  the  pack¬ 


aging  industry  for  40  years. 

Ink  cleanup  is  made  easy  by 
an  automatic  washup  system. 
The  press  is  protected  by  an 
interlock  system.  Plating  of 
units  and  halfdecks  is  fast  and 
accurate  with  the  Goss  mag¬ 
netic  lockup.  Simple,  reliable 
press  control  is  maintained 


I: 


Goss  FLEXO 


from  a  touch-sensitive  unit 
panel  or  remote  console.  And 
the  press  is  available  in  a  variety 
of  cutoffs,  50"  to  60"  web 
widths,  and  with  a  range  of 
folders  for  product  versatility. 

In  short,  the  Goss  Flexo  press 
can  give  you  all  of  the  recog¬ 
nized  advantages  of  the  flexo 
process  in  a  high-volume  press¬ 
room.  Start-up  is  reduced  to  an 
armful  of  papers.  Very  few  on- 
the-run  adjustments  are  neces¬ 
sary.  Bright  spot  and  process 
color  is  achieved  with  water- 
based  flexo  inks — and  with  no 
rub-off. 

Above  all,  you  can  share  our 
confidence  in  the  process  as 
carried  forward  by  the  Goss 
Flexo  press — confidence 
earned  by  performance.  We 
have  the  same  commitment 
to  leadership  in  flexo  that  we 
are  known  for  in  offset.  A  com¬ 
mitment  characterized  by  con¬ 
tinuing  research,  materials  . 
testing,  extensive  training  and 


"  ' 


With  the  modular  design  of  the  Goss 
Flexo  press  units,  you  can  expand  to 
three,  four,  five  or  six  colors  by  adding 
half  decks,  full  decks,  upper  halfdecks 
and  upper  full  decks — whenever  you 
need  them.  Goss  Flexo  units  can  replace 
all  the  units  in  a  letterpress — or  individ¬ 
ual  units  to  increase  the  color  capability 
of  a  press. 


full  support  by  the  Goss'parts 
and  service  network. 

Goss  Newspaper  Products: 
First  in  offset.  Now  first  in 
flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  IL  60650.  Or 
phone  312-656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 
212  675-4380 


The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


INAME  tearsheet  winners.  The  International  Newspa¬ 
per  Advertising  and  Marketing  Executives  announced  the 
winners  of  the  tearsheet  exhibit  at  its  convention  in  Miami. 

Full  color  award:  Cedar  Rapids  Gazette  and  Lonfimont 
(Colo.)  Times  Call. 

Spot  color:  Houston  Post  and  Morristown  (Tenn.)  Citi¬ 
zen  Tribune. 

Food,  beverage  and  drugs:  Columbian,  Vancouver, 
Wash. 

Personal  or  financial  services:  Auyusta  (Ga.)  Chronicle- 
Herald  and  Central  Maine  Morniny  Sentinel,  Waterville. 

Furnishings  and  appliances:  Ann  Arbor  (Mich.)  News, 
Fort  Collins  Coloradoan 

Automotive  and  boating:  Sacramento  Bee,  Wooster 
(Ohio)  Daily  Record. 

Apparel:  Bakersfield  Californian,  Hattiesburg  (Miss.) 
American. 

Medical  and  health  care:  Minneapolis  Tribune  and 
Indiana  (Pa.)  Gazette. 

Newspaper  promotion:  Ann  Arbor  News,  Rock  Hill 
(S.C.)  Herald. 

Downtown  or  shopping  center:  Memphis  Commercial 
Appeal,  Bryan  (Ohio)  Times. 

Special  ad  section:  Utica  (N.Y.)  Ohserver-Dispatchl 
Press  and  Brainerd  (Minn.)  Dispatch. 

Miscellaneous:  London  (Ont.)  F/cf'  Press  And  Attleboro 
(Mass.)  Sun  Chronicle. 

Borg  Merit  Scholarships.  Malcolm  A.  Borg,  chairman  of 
The  Record,  Bergen  County,  N.J.,  has  awarded  scholar¬ 
ships  to  two  area  high  school  students.  The  Donald  and 
Flora  Borg  Merit  Scholarships,  named  for  Borg's  late 
parents,  went  to  David  Rainey  and  James  Posner. 

MacKenzie  honored.  John  P.  MacKenzie,  a  member  of  the 
editorial  board  of  the  New  York  Times  was  named  the 
recipient  of  the  American  Judicature  Society’s  Special 
Merit  Citation  for  his  efforts  to  improve  the  administration 
of  justice. 
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Publishers  on  Parade 


Why  does  Jack  Harrison  distribute 
Parade  in  all  of  his  Sunday  newspapers? 


“As  important  as  The  New  York  Times  with  its  own 
Sunday  magazine  is,  so  are  each  of  the  14  other  Sunday 
papers  in  the  group.  And  for  them.  Parade  provides  a 
fine  Sunday  magazine.  It’s  a  magazine  with  strong  editorial 
strengths,  a  kind  of  strength  that  helps  build  readership. 

“The  talent  of  Parade’s  nationally  recognized  authors 
and  the  genius  of  Lloyd  Shearer,  writer  of  Walter  Scott’s 
Personality  Parade  and  Intelligence  Report,  along  with 
Parade’s  variety  of  other  editorial  features,  develops 
reader  loyalty  and  is  a  constant  aid  to  our  growing 
circulations. 

“  Yes,  Parade  brings  us  a  dimen- 
sion  that’s  in  keeping  with  the  style, 
traditions  and  standards  one 
would  expect  from  any 

^  paper  in  The  New  York 

Times  group.” 


vlACK  HARRISON 
Group  Prasiclenl 

N.Y,  Times  Rec|ional  Newspaper  Group 


Featured  in  297:hi 


ery  Sunday. 


For  information  on  why  Parade  is  important 
in  major  markets,  contact  Carlo  Vittorini  at 
(2121 573-7I1I,  and  talk  publisher  to  publisher. 


O  1987  Parade  PublK'aiions.  Inc.  All  rights  reserved 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Bnwm,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Significant  libei  decision 

The  federal  appeals  court  reversal  of  the  $2.05  million  libel  judg¬ 
ment  in  the  Tavoulareas  case  was  a  significant  victory  for  all  the 
press  as  well  as  the  Washington  Post  and  a  solid  endorsement  of 
investigative  journalism. 

The  court  in  its  seven-to-one  decision  stated  clearly  that  libel  must 
be  decided  on  the  published  article  and  not  on  unpublished  memos  or 
“off-camera”  conversations.  Noting  that  the  Tavoulareas  case  relied 
heavily  on  unpublished,  internal  Post  memoranda,  hostile  to  Mobil, 
the  court  said:  “This  will  not  do.  Nothing  in  law  or  common  sense 
supports  saddling  a  libel  defendant  with  civil  liability  for  a  defama¬ 
tory  implication  nowhere  to  be  found  in  the  published  article  itself.” 
This  principle  has  been  ignored  in  some  recent  libel  suits  where 
plaintiffs  have  concentrated  on  probing  reporters’  notes  to  establish 
intent  or  to  learn  the  reasoning  behind  editing  and  copy  desk  deci¬ 
sions.  In  one  horrible  case,  the  Alton  (Ill.)  Telegraph  was  forced  into 
bankruptcy  by  a  large  libel  award  for  something  it  never  published. 

“An  adversarial  stance  is  fully  consistent  with  professional  inves¬ 
tigative  reporting,”  the  court  said,  “It  would  be  sadly  ironic  for 
judges  in  our  adversarial  system  to  conclude,  as  the  dissent  urges  us 
to  do,  that  the  mere  taking  of  an  adversarial  stance  is  anti-ethical  to 
the  truthful  presentation  of  facts.  An  adversarial  stance  is  certainly 
not  indicative  of  actual  malice  .  .  .  where,  as  here,  the  reporter 
conducted  a  detailed  investigation  and  wrote  a  story  that  is  substan¬ 
tially  true  .  .  . 

“We  agree  with  the  Post  that  the  First  Amendment  forbids  pena¬ 
lizing  the  press  for  encouraging  its  reporters  to  expose  wrongdoing 
by  public  corporations  and  public  figures.” 

Newspapers  are  foilunate  that  the  Post  had  the  resources  to  carry 
this  case  to  this  conclusion.  It  has  been  estimated  the  legal  costs  have 
amounted  to  more  than  the  judgment,  which  is  proof  that  the  case 
was  fought  as  a  matter  of  principle,  not  for  monetary  reasons.  One 
more  appeal  by  the  plaintiff  to  the  Supreme  Court  is  possible  but  it 
seems  to  us  the  language  of  the  appeals  court  is  so  fundamental  that  it 
would  be  upheld  if  appealed. 

Tipsters  or  accusers 

It  would  be  unfortunate  if  the  convicted  purse  snatcher  in  Califor¬ 
nia  prevailed  in  her  claim  that  she  was  unconstitutionally  denied  the 
right  to  face  her  accuser  after  someone  had  reported  her  car  and 
license  number  to  a  newspaper’s  “Secret  Witness”  program.  The 
complaint  is  farfetched.  What’s  the  difference  between  reporting  a 
suspicious  car  to  the  cop  on  the  beat  and  picking  up  the  telephone  to 
report  same?  In  either  case  it  is  up  to  the  police  to  follow  the  lead  and 
develop  the  case. 

California  authorities  report  that  the  “Secret  Witness”  programs 
operated  by  newspapers  nationwide  have  resulted  in  more  than 
10,000  arrests  with  a  conviction  rate  of  98.5%  and  the  recovery  of 
more  than  $33  million  in  property  and  narcotics. 

The  program  obviously  is  too  valuable  to  be  destroyed  by  such  a 
subterfuge. 
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Letters  to  the  Editor 


Contends  coverage  was  ‘one-sided’ 


Simply  because  a  competitor  didn’t 
like  it  doesn’t  make  it  wrong  —  a 
competitor,  by  the  way,  with  whom 
we  have  almost  no  duplication  due  to 
its  minimal  circulation  penetration 
(approximately  5%)  in  our  primary 
market  area. 


I  see  where  Editor  &  Publisher 
(Feb.  28)  has  finally  taken  issue  edi¬ 
torially  with  the  Daily  News  of  Los 
Angeles’  tactic  of  using  public  rec¬ 
ords  acts  to  obtain  copies  of  all  mate¬ 
rial  generated  by  Fol  requests  from 
the  Los  Angeles  Herald  Examiner 
and  Los  Angeles  Times  regarding  the 
Southern  California  Rapid  Transit 
District. 

E&P’s  editorial  position  comes  as 
no  real  surprise  given  its  decidedly 
one-sided  news  coverage  in  previous 
issues. 

M.L.  Stein’s  first  story  (Jan.  31) 
waited  until  the  32nd  paragraph  of  a 
42-paragraph  story  to  include  any 
comment  from  the  Daily  News  or 
from  Casey  Bukro  of  the  Chicago 
Tribune  supporting  our  actions. 
(Bukro  is  immediate  past  chairman  of 
the  ethics  committee  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi.) 

Stein’s  second  story  (Feb.  21), 
which  reported  that  we  received  the 
documents  we  sought,  contained 
comment  from  the  RTD  and  from  the 
Herald  Examiner,  but  none  from  the 
Daily  News.  None  was  even  sought. 

Now,  E«&P  finds  it  “farfetched” 
that  the  RTD’s  lawyers  ruled  letters 
of  inquiry  to  be  indeed  public  records. 
It’s  not  so  farfetched.  The  Freedom  of 
Information  Act  clearly  applies  to 
most  correspondence  with  agencies 
covered  by  the  act.  News  media  have 
no  exemption.  This  means  letters 
from  the  media  to  covered  agencies 
become  part  of  the  public  record  and 
subject  to  federal  and  state  open  rec¬ 
ords  acts. 

The  Daily  News’  request  is  hardly 
unheard-of,  especially  in  competitive 
markets,  and  is,  in  fact,  recognized  as 
a  legitimate  use  of  the  Act.  It  is  speci¬ 
fically  spelled  out  in  “How  to  Use  the 
Federal  Act,”  a  publication  of  the  Fol 
Service  Center  which  is  a  project  of 
the  Reporters  Committee  for  Free¬ 
dom  of  the  Press.  To  quote: 

“Although  the  Fol  Act  is  an  impor¬ 
tant  source  of  information,  reporters 
must  understand  its  limitations  and  its 
uses  and  begin  to  utilize  the  act  to  its 
maximum  potential  ....  Some  jour¬ 
nalists  even  check  Fol  Act  requests 
that  have  been  filed  by  others.  Fol¬ 
lowing  up  on  these,  either  by  filing 
identical  requests  or  interviewing  the 
original  requestor,  can  lead  to  new 
story  ideas.  The  possibilities  pro¬ 
vided  by  the  act  are  endless.  All  that  is 


required  is  that  you  use  it.” 

To  date,  the  only  story  the  Daily 
News  has  published  that  was  gener¬ 
ated  by  the  original  public  records 
requests  or  by  subsequent  requests 
appeared  under  the  headline  “RTD 
tries  to  blunt  media  coverage.” 

It  detailed  how  Southern  Califor¬ 
nia’s  transit  agency  has  developed  an 
elaborate  system  to  analyze  and 
soften  media  coverage  to  try  to 
improve  its  public  image.  An  excerpt: 

“More  than  600  pages  of  docu¬ 
ments  obtained  by  the  Daily  News 
under  the  California  Public  Records 
Act  show  that  the  tax-supported 
agency  has  scientifically  weighed  the 
impact  of  every  newspaper,  televi¬ 
sion  and  radio  story  done  on  the  RTD 
since  last  spring,  when  several  seri¬ 
ous  bus  accidents  triggered  increas¬ 
ingly  intense  scrutiny.” 

The  same  story,  incidentally,  also 
noted  the  following,  taken  from  an 
internal  RTD  document: 

“By  number  of  items  published, 
the  Daily  News  was  in  the  lead  in 
November  while  the  Herald  Exam¬ 
iner  came  in  second,  reversing  their 
October  rank  order.  The  Los  Angeles 
Times  remained  in  third  place.” 

I’m  sorry  if  E&P  has  a  problem 
with  using  public  records  laws  in  a 
recognized  way  to  produce  legitimate 
news  stories  about  a  tax-supported 
agency. 


Timothy  M.  Kelly 

(Kelly  is  editor  of  the  Daily  News  of 
Los  Angeles.) 

Managing  editor’s  note:  M.L.  Stein 
said  when  preparing  the  story  he  first 
contacted  Daily  News  metro  editor 
Doug  Dowie,  who  said  he  could  not 
comment.  He  then  called  Kelly,  whose 
secretary  told  him  he  was  not  in.  Kelly 
did  not  call  him  hack.  Instead,  Thomas 
Griffith,  marketing  director  for  the 
Daily  News,  called  Stein  and  told  him 
he  was  the  “official”  spokesman  for 
the  newspaper.  He  read  a  short  pre¬ 
pared  statement  on  the  matter,  some  of 
which  was  used  in  the  story. 


A  Feb.  28  article  in  E&P  incor¬ 
rectly  stated  the  publisher  of  the 
Evanston  (Ill.)  Review.  The  16,460- 
circulation  weekly  is  published  by 
Pioneer  Press. 


Would  you  trust  the  video  reviews 
of  a  man  who  owned  a  VCR 
before  he  owned  a  blender? 

...Millions  do. 

Other  pertinent  facts  about  Richard 
Zacks,  author  of  the  weekly  HOME 
VIDEO  column: 

WORST  NIGHT  OF  HIS  LIFE:  When  he 
discovered  that  the  VCR  remote  control  had 
been  sent  to  the  laundry  along  with  the  sheets. 

FAVORITE  FIB:  “Grew  up  on  ‘Gilligan’s 
Island.’” 

For  a  FREE  month’s  trial  and  a  FREE  copy  of 
Richard  Zacks’  film  quiz  to  run  in  your  paper,  call 
Dan  Barber  at  800-972-3550  or  (212)  645-3000. 


TIie  MewYorkTimes  SYPoiovriori  Sales  Coke 

130  fifth  Avenue,  Hew  York,  P(.Y.  10011  •  800-972-3550  or  (212)  645-3000 
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Recently,  The  Times-Picayune’s 
Marty  Mule  did  a  series  of  articles  on  the 
dangers  of  steroid  use.  Requests  for  reprints 
were  so  high  that  the  paper  had  the  series 
bound  into  a  booklet  and  distributed  to  local 
high  school  and  college  athletes.  When  the 
National  Football  League  discovered  the 
booklet,  they  ordered  5,000  copies  for  league 
players,  coaches  and  officials. 

Marty  Mule’s  steroid  series  is  just  one  example  of 
how  The  Times-Picayune  tackles  the  issues  and 
scores  with  our  readers.  And  we’ve  been  doing  it 
. . .  every  day  for  more  than  1 50  years. 

tThe  tTimcs-'J^icajiunc 

For  a  free  copy  of  our  steroids  booklet,  call 
Bob  Roeslerat  (504)  826-3405. 


THE  NFL  REQUESTED 
5,000  REPRINTS 
OF  OUR 

STEROIDS  SERIES. 

PROOF  THAT 
THE  TIMES-PICAYUNE 
IS  IN  A  LEAGUE 
ALL  BY  ITSELF. 


March  21, 1987 


E&P 

Every  Saturday  since  1884 


Secret  Witness  programs  —  are  they  legal? 

Convicted  Calif,  thief  contends  she  was  unconstitutionally  denied  the 
right  to  face  her  accuser;  many  newspapers  participate  in  such  programs 


By  M.L.  Stein 

The  “Secret  Witness"  programs 
run  by  several  California  newspapers 
may  bejeopardized  by  the  lawsuit  of  a 
convicted  thief  who  claims  she  was 
unconstitutionally  denied  the  right  to 
face  her  accuser. 

Kathryn  Ann  Callen  carried  her 
case  to  the  State  Court  of  Appeal  after 
she  was  convicted  in  Stockton  of 
snatching  a  purse  from  an  84-year-old 
woman.  She  was  arrested  when  an 
anonymous  witness  phoned  a  tip  to 
Stockton's  Crime  Stoppers  Program 
about  the  thief's  getaway  car  and 
license  number. 

Michael  Rushford.  president  of  the 
Criminal  Justice  Legal  Foundation  of 
Sacramento,  said  that  if  Callen's  con¬ 
viction  is  overturned,  Secret  Witness 
programs  could  be  jeopardized 
statewide.  He  claimed  her  victory 
would  effectively  discourage  many 
people  from  calling  the  Secret  Wit¬ 
ness  number  to  give  information. 

Rushford's  foundation  has  filed  a 
friend-of-the-court  brief  opposing  the 
appeal. 

Secret  Witness  programs  operate 
differently  at  various  newspapers  but, 
in  each  instance,  the  newspaper 
publishes  a  telephone  number  to  pro¬ 
vide  anonymous  information  on  a 
crime.  In  some  instances,  the  phone 
at  the  newspaper  is  answered  by  a 
reporter  who  relays  the  information 
to  police.  In  other  cases,  the  phone 
number  goes  directly  to  a  special 
police  department  phone  line.  The 
caller  receives  a  cash  award  upon  the 
suspect's  arrest  and  conviction. 
Sometimes  the  information  can  even¬ 
tually  lead  to  a  news  story. 

Jim  Hushaw,  managing  editor  of 
the  Stockton  Record,  which  supports 
a  Secret  Witness  program,  said  Callen 
may  have  been  turned  in  by  a  call  to 
his  newspaper's  hotline,  but  he  has  no 
way  of  being  sure. 

"In  the  first  place,”  he  explained, 
“we  don't  get  the  calls.  They  go  to  the 


police  station  and  we  are  not  told 
about  them.  We  are  Just  the  messen¬ 
ger.” 

Hushaw  also  pointed  out  that  two 
other  newspapers  in  the  county,  the 
Lodi  Sentinel  and  the  Tracy  Press, 
have  similar  systems  and  the  call  may 
have  gone  in  on  their  hotlines. 

But  Hushaw  expressed  concern 
about  Callen's  suit. 

“I  would  hate  to  lose  the  pro¬ 
gram,"  he  said.  “It's  been  very  suc¬ 
cessful  and  popular." 

According  to  Hushaw,  20  murders 
have  been  solved  through  the  pro¬ 
gram  in  the  past  six  years. 

However,  a  reporter  who  runs  the 
Secret  Witness  program  at  the  Sac¬ 
ramento  Bee  expressed  doubt  that  a 
decision  for  Callen  would  unfavor¬ 
ably  affect  the  program. 


The  reporter,  who  requested 
anonymity  and  noted,  “Not 
even  most  people  around  the  paper 
know  what  1  do,”  explained:  “  1 
wouldn't  put  much  stock  in  the  suit. 
Our  witnesses  are  merely  informants. 
We  don't  provide  evidence  to  any  law 
enforcement  agency.  You  couldn't 
even  get  a  search  warrant  on  the  basis 
of  what  we  tell  police.  They  have  to 
take  it  from  there.” 

At  the  Bee,  the  calls  come  in 
directly  to  the  reporter,  who  alerts  the 
law  enforcement  agency.  He  esti¬ 
mated  that  about  800  convictions 
have  been  obtained  since  the  Bee 
began  the  program  in  1971.  Awards 
range  from  $5(K)  to  $2,500,  the  highest 
amount  for  a  murder  conviction. 

As  in  most  Secret  Witness  cities, 
the  reward  money  in  Sacramento  is 
put  up  by  community  businesses. 
However,  the  Bee  initially  contrib¬ 
uted  S1(X),0(K)  to  the  program. 


Secret  Witness  or  Crime  Stopper 
programs  also  operate  through  the 
San  Jose  Mercury  News,  the  Redding 
Searchlifiht ,  the  Reno  (Nev.) 
Gazette-Journal  and  other  newspa¬ 
pers  around  the  nation. 

Rushford  said  the  programs  nation¬ 
wide  have  resulted  in  more  than 
I0,0(X)  arrests  with  a  conviction  rate 
of  98.5%  and  the  recovery  of  more 
than  $33  million  in  property  and  nar¬ 
cotics. 

Mercury  News  managing  editor 
Jerry  Ceppos  said  the  tips  come 
directly  into  the  newspaper,  but  he 
noted  that  “We’re  just  an  agent.  We 
make  sure  the  information  goes  else¬ 
where.  We  have  never  had  any  prob¬ 
lems  with  the  program  here.” 

Michael  Dorais,  general  manager 
and  general  counsel  for  the  California 


Newspaper  Publishers  Association, 
declined  to  comment  on  Callen's  suit, 
saying  he  had  not  read  the  complaint. 

Stock  splits 
are  proposed 

The  boards  of  the  Tribune  Co.  of 
Chicago  and  Toronto  Sun  Publishing 
Corp.  have  each  approved  a  two-for- 
one  common  stock  split. 

The  Tribune  Co.  split  is  contingent 
on  an  increase  in  the  total  number  of 
authorized  common  shares. 

If  Tribune  stockholders  approve 
the  proposed  split  at  the  company’s 
April  21  annual  meeting,  the  addi¬ 
tional  shares  will  be  distributed  on 
May  15  to  stockholders  of  record  on 
May  1. 

As  of  year-end  1986,  the  Tribune 
(Continued  on  paf>e  62) 


Rushford  said  the  programs  nationwide  have  resuited 
in  more  than  10,000  arrests  with  a  conviction  rate  of 
98.5% . . . 


AP’s  Terry  Anderson  enters  his  third  year  in  captivity 


March  16  marked  two  years  since 
Associated  Press  chief  Middle  East 
correspondent  Terry  Anderson  was 
kidnapped  at  gunpoint  on  a  West 
Beirut  street. 

Today,  there  seems  to  be  little  hope 
of  a  diplomatic  breakthrough  leading 
to  his  release. 

AP  president  Louis  D.  Boccardi 
remarked  that  the  wire  service  had 
been  hopeful  of  Anderson  being  freed 
during  the  efforts  that  led  to  release 
last  November  of  David  Jacobsen. 
Then  earlier  this  year,  AP’s  hopes 
rested  with  Anglican  envoy  Terry 
Waite  who  visited  Lebanon  to  see  if 
he  could  meet  with  Anderson’s  cap- 
tors  in  an  attempt  to  secure  his 
release.  Now  Waite  himself,  who  dis¬ 
appeared  several  weeks  ago,  is 
believed  to  be  a  hostage  of  Lebanese 
extremists. 

An  East  Beirut  news  service 
disseminated  a  report  that  Syria,  as  a 
gesture  to  former  President  Jimmy 
Carter  who  is  to  begin  a  Middle  East 
trip,  was  renewing  its  efforts  to  secure 
the  release  of  Anderson  and  another 
American  hostage,  who  was  not  iden¬ 
tified. 

But  AP  spokesman  Jack  Stokes 
called  the  report  “speculation  at  this 


point”  and  said  the  news  service  “is 
not  treating  it  as  anything  major.” 

Anderson,  39,  is  the  longest  held  of 
the  eight  Americans  in  captivity  in 
Lebanon,  where  a  total  of  26  foreign¬ 
ers  have  been  kidnapped,  according 
to  AP. 

His  captors,  who  are  believed  to  be 
members  of  the  Shiite  extremist 
group  Islamic  Jihad  (Holy  War),  said 
they  had  abducted  Anderson  in  retali¬ 
ation  for  Kuwait’s  imprisonment  of  17 
Jihad  members  for  terrorist  bombings 
in  that  country.  Islamic  Jihad  has 
vowed  to  hold  Anderson  and  other 
kidnap  victims  until  the  17  are 
released. 

It  is  believed  that  Anderson  does 
not  know  of  the  deaths  last  year  of  his 
father  and  brother.  Nor  has  he  seen 
his  daughter  Sulome,  who  was  born  in 
June  1985,  two  months  after  his 
abduction.  Anderson’s  other 
daughter,  Gabrielle,  is  10  years  old. 

AP  distributed  to  its  members  a 
number  of  stories  on  Anderson  to 
note  the  second  anniversary  of  his 
abduction.  The  packet  included  three 
bylined  articles  by  former  captives 
Jacobsen,  the  Rev.  Benjamin  Weir 
and  the  Rev.  Lawrence  Martin  Jenco. 

Two  years  of  captivity 


All  three  men  had  been  locked  up  in 
the  same  room  with  Anderson  for  sev¬ 
eral  months  of  their  captivity. 

Jacobsen  told  how  Anderson  had 
fashioned  chess  pieces  out  of  the  foil 
from  cereal  boxes. 

“We  played  that  game  of  chess  for 
hours,”  Jacobsen  wrote. 

But  Weir  recalled  that  their  guards 
denied  the  captives  a  piece  of  card¬ 
board  to  use  as  a  chessboard. 

“Their  religious  rules  forebade 
themselves  from  playing  chess  and, 
by  extension,  that  applied  to  their 
prisoners.” 

When  Anderson  later  fashioned 
playing  cards  from  bits  of  cheese 
boxes,  the  guards  again  cited  religious 
reasons  in  forbidding  the  prisoners  to 
play  hearts,  Weir  wrote. 

Weir  also  recounted  how  some  of 
the  younger  guards  would  force 
Anderson,  while  remaining  blind¬ 
folded,  to  wrestle  with  him  while 
another  guard  stood  armed  in  the 
doorway. 

“Since  1  hadn’t  been  allowed  to 
bring  your  letters  out  with  me,  1  have 
been  a  letter  to  your  loved  ones,” 
Jenco  stated. 

(Continued  on  pufie  62) 


AP  correspondent  Terry  Anderson  as  he  appeared: 


1981 


(Before  he  was  abducted) 


May  1985 

(Photo  released  by  captors) 


Oct.  1986 


Dec.  1986 


(Photo  taken  off  tv  monitor)  (Photo  released  by  captors) 
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$2-million  libel  ruling  tossed  out 

Federal  appeals  court  reverses  Judgment  against  the  Washington  Post; 
says  the  paper’s  1979  investigative  report  did  not  libel  Mobil  exec 


By  James  E.  Roper 

A  federal  appeals  court  has 
reversed  a  $2. 05-million  libel  judg¬ 
ment  against  the  Waslunf>ton  Post 
and  delivered  a  ringing  endorsement 
of  investigative  journalism. 

In  a  7-1  decision,  the  U.S.  Court  of 
Appeals  for  the  District  of  Columbia 
ruled  that  the  Post  did  not  libel  Wil¬ 
liam  P.  Tavoulareas  in  1979  when  it 
reported  that  Tavoulareas,  as  presi¬ 
dent  of  Mobil  Corp.,  had  set  up  his 
son,  Peter,  in  a  London  firm  that  man¬ 
aged  Mobil  ships. 

The  court  said  the  story  was  “sub¬ 
stantially  true”  and  that  Tavoulareas 
had  not  met  his  obligation,  as  a  limited 
public  figure,  to  prove  that  the  Post 
acted  with  malice  —  knowingly  pub¬ 
lishing  material  that  was  false  or  in 


reckless  disregard  of  whether  it  was 
false. 

The  court  noted  that  Tavoulareas 
relied  heavily  on  unpublished,  inter¬ 
nal  Post  memoranda  —  hostile  to 
Mobil  —  to  prove  the  Post  had  malice 
in  its  heart. 

"This  will  not  do,”  the  court  said. 
“Nothing  in  law  or  common  sense 
supports  saddling  a  libel  defendant 
with  civil  liability  for  a  defamatory 
implication  nowhere  to  be  found  in 
the  published  article  itself.” 

At  another  point,  the  court  said: 
"...  an  adversarial  stance  is  fully 
consistent  with  professional  investi¬ 
gative  reporting.  It  would  be  sadly 
ironic  for  judges  in  our  adversarial 
system  to  conclude,  as  the  dissent 
urges  us  to  do,  that  the  mere  taking  of 
an  adversarial  stance  is  anti-ethical  to 


the  truthful  presentation  of  facts.  An 
adversarial  stance  is  certainly  not 
indicative  of  actual  malice 
.  .  .  where,  as  here,  the  reporter  con¬ 
ducted  a  detailed  investigation  and 
wrote  a  story  that  is  substantially 
true.” 

Management  pressure  on  reporters 
to  produce  high-impact,  investigative 
stories  cannot  as  a  matter  of  law  be 
used  as  evidence  of  malice,  the  court 
said. 

“We  agree  with  the  Post  that  the 
First  Amendment  forbids  penalizing 
the  press  for  encouraging  its  reporters 
to  expose  wrongdoing  by  public  cor¬ 
porations  and  public  figures.  Rather, 
such  managerial  pressure  is  designed 
to  produce  stories  that  serve  one  of 
the  highest  functions  of  the  press  in 
(Continued  on  paf;e  53) 


Hearst’s  San  Francisco  Examiner  ceiebrates  its  100th  birthday 


The  San  Francisco  Examiner  cele¬ 
brated  its  100th  birthday  in  March 
with  a  weeklong  series  of  special  his¬ 
toric  sections. 

William  Randolph  Hearst,  at  the 
age  of  23,  took  over  the  paper  in  1887, 
thereby  launching  the  Hearst  newspa¬ 
per  empire. 

The  sections  were  in  the  format  and 
typeface  of  the  19th  century,  some 
with  three-  and  four-  deck  hands. 

On  Sunday,  March  1 ,  the  Examiner 
reproduced  the  front  page  of  its 
March  4,  1887  issue  with  such  stories 
as  Queen  Victoria’s  “first  jubilee 
drawing  room”  and  the  opening  of  the 
Imperial  German  Parliament. 

The  sections  also  reproduced  the 
stories  of  such  legendary  Examiner 
writers  and  artists  as  Mark  Twain, 
Ambrose  Bierce,  Jack  London, 
Damon  Runyon,  George  McManus 
(Bringing  Up  Father)  and  George 
Herman  (Krazy  Kat). 

Current  columnist  Warren  Hinkle 
wrote  a  piece  on  Hearst’s  style  of 
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Front  page  of  one  of  the  Examiner's 
special  sections  run  to  celebrate  the 
newspaper's  100th  birthday. 


journalism,  commenting: 

“San  Francisco  always  loves  a 
party  and  Hearst  gave  it  one  on  the 
newsrack  every  day  with  the  beat  of 
castanets.  Reporters  fell  off  ferries 
into  the  Bay  to  test  the  rescue  system 
and  artists  went  up  in  balloons  to 
sketch  the  scenery  as  homing  pigeons 
flew  their  art  to  the  waiting  Examiner 
engravers,  such  was  the  rush.” 

Retired  investigative  reporter  Ed 
Montgomery  recalled  the  “Great 
Crimes  of  San  Francisco”  and  enter¬ 
tainment  writer  Michael  Sragow 
traced  “San  Francisco  in  the 
Movies,”  a  guide  to  every  movie  ever 
made  in  or  about  San  Francisco. 

Another  section  showed  rare  19th- 
century  portraits  of  San  Francisco  by 
renowned  photographer  Alfred  Per¬ 
kins. 

Printed  on  special  stock,  the  sec¬ 
tions  also  took  a  nostalgic  look  at  San 
Francisco’s  great  sports  heroes  and 
some  of  its  memorable  characters. 


$400  million  acquisition 

Hearst  acquires  the  Houston  Chronicle  for  one  of  the  largest  amounts  ever 
paid  for  a  single  paper;  Richard  Johnson  to  remain  president/ publisher 


By  Andrew  Radolf 

Hearst  Corp.  has  entered  an  agree¬ 
ment  in  principle  to  acquire  the  Hous¬ 
ton  Chronicle  from  the  Houston 
Endowment  for  $400  million. 

The  sale  price,  announced  on 
March  1 2,  is  one  of  the  largest  ever  for 
an  acquisition  involving  a  single 
newspaper,  but  amounts  only  to 
about  two  times  annual  revenues. 

Under  the  agreement,  Hearst  will 
pay  the  Houston  Endowment  $300 
million  in  cash  and  a  $100-million 
note.  The  proceeds  of  the  sale  will  be 
used  for  the  Endowment's  charitable 
and  education  endeavors. 

In  announcing  the  sale,  Hearst 
president  Erank  A.  Bennack  Jr.  said 
Richard  J.V.  Johnson  will  remain  as 
president  and  publisher  of  the  Chroni¬ 
cle  and  that  Hearst  planned  “very  few 
changes”  in  the  newspaper. 

“We  intend  to  support  and  pre¬ 
serve  the  unique  character  of  this 
newspaper,"  Bennack  stated. 

Said  Johnson:  “We  feel  certain 
that  the  acquisition  by  the  Hearst 
Corporation  will  provide  manage¬ 
ment  and  the  employees  of  the 


Attending  the  signing  of  the  sole 
agreement  were  (from  left)  J.H.  Creek- 
more,  president  of  Houston  Endow¬ 
ment,  Inc.,  Frank  Bennack  Jr.,  presi¬ 
dent  and  chief  executive  officer  of 
Hearst,  and  Richard  J.V.  Johnson, 
president  of  the  Houston  Chronicle. 


Chronicle  with  the  right  combination 
of  corporate  involvement  and  support 
yet  preserve  the  local  autonomy 
necessary  for  us  to  continue  to  fulfill 
that  .special  role  as  one  of  Houston’s 
leading  institutions.” 

Buffeted  by  Houston’s  ailing  econ¬ 
omy.  the  Chronicle  had  recently  laid 
off  184  people  to  reduce  its  employee 
total  to  about  1 ,700. 


‘We  intend  to  support 
and  preserve  the  unique 
character  of  this 
newspaper,”  Bennack 
stated. 


Chronicle  revenues  declined  to 
about  $200  million  last  year  from  a 
high  of  $250  million  during  the  city’s 
boom  of  the  early  1980s,  according  to 
analysts’  estimates.  The  newspaper’s 
operating  profits  were  estimated  by 
analysts  to  be  in  the  $5  million  to  $7 
million  range. 

The  sale  gives  Hearst  the  dominant 
newspaper  in  the  nation’s  eighth 
largest  market.  The  all-day  Chronicle 
leads  the  morning  Houston  Post  in 
daily  circulation  by  425 ,000  to  3 1 6,000 
and  in  Sunday  circulation  by  528,000 
to  374.000. 

The  sale  also  means  that  Houston 
will  no  longer  have  a  locally  owned 
newspaper.  Hearst  is  headquartered 
in  New  York  City,  while  the  Hobby 
family  sold  the  Post  to  Toronto  Sun 
Publishing  of  Canada  in  1983. 

The  Houston  Endowment  was 
required  by  federal  tax  laws  to  sell  the 
newspaper  by  May  1989.  The  charita¬ 
ble  foundation  was  established  1937 
by  Jesse  Jones,  who  had  acquired  the 
Chronicle  in  the  1920s. 

The  Endowment  had  said  up  until 
the  sale  was  announced  that  it 
intended  to  retain  ownership  of  the 
Chronicle  until  the  deadline. 

Soon  after  the  announcement  by 
Hearst.  Christopher  Shaw,  chairman 
of  Henry  Ansbacher  Inc.,  said  one  of 
his  clients,  William  Dean  Singleton, 
president  of  Media  News  Group 
whose  newspapers  include  the  Dallas 
Times  Herald,  had  offered  more 


money  for  the  Chronicle  than  Hearst. 

In  questioning  the  propriety  of 
Endowment’s  selling  to  Hearst,  Shaw 
said  Singleton  had  offered  $415  mil¬ 
lion  in  cash  for  the  Chronicle  just  a 
week  before  the  deal  with  Hearst  was 
announced,  but  had  received  no  reply 
from  the  foundation. 

Shaw  added  that  Singleton  had 
offered  $500  million  in  cash  for  the 
Chronicle  last  October,  but  reduced 
his  offer  because  of  changes  in  the  tax 
laws  that  reduce  the  value  at  which 
acquired  assets  can  be  written  off. 

The  Texas  state  attorney  general 
must  approve  the  Endowment’s  sale 
of  the  Chronicle.  Texas  law  requires 
the  price  to  be  fair,  but  does  not  stip¬ 
ulate  acceptance  of  the  highest  offer. 

Singleton  confirmed  the  amount  of 
his  offers  cited  by  Shaw,  but  told  E&P 
he  does  not  intend  to  challenge  the 
sale. 

“There’s  a  long-term  association 
between  the  Hearst  people  and 
Chronicle  management,”  Singleton 
said,  characterizing  the  sale  to  Hearst 
as  “friends  selling  to  friends.” 

Singleton  added,  “1  understand 
that.  I’ve  done  the  same  thing 
myself.”  Chronicle  management  was 
also  seeking  to  acquire  the  newspa- 


Chronicle  president  Richard  J.V. 
Johnson  (left)  looks  on  as  Hearst  presi¬ 
dent  and  chief  executive  officer  Frank 
Bennack  Jr.  (right)  answers  a  question 
at  a  press  conference  after  the 
announcement. 
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per.  But  Johnson  said  the  group 
decided  against  pursuing  a  leveraged 
buyout  because  the  debt  burden  on 
the  newspaper  would  have  been  too 
great. 

The  Chronicle  acquisition  will  give 
Hearst  15  dailies,  including  five 
others  in  Texas:  Beaumont  Enter¬ 
prise,  Laredo  Morning  News,  Mid¬ 
land  Reporter-Telegram,  Plainview 
Daily  Herald  and  San  Antonio  Light. 

The  acquisition  also  signals  a  return 
by  Hearst  to  major  metro  newspa¬ 
pers.  In  the  last  few  years,  it  has  con¬ 
centrated  its  acquisition  program  on 
mid-sized  dailies  in  monopoly  mar¬ 


kets,  while  its  metro  dailies  have 
struggled. 

The  company  a  few  years  ago  sold 
its  Boston  Herald-American  to 
Rupert  Murdoch,  who  renamed  it  the 
Boston  Herald;  and  last  year  it  folded 
the  Baltimore  News  American 
after  an  unsuccessful  search  for 
a  buyer. 

The  company’s  Los  Angeles  Her¬ 
ald  Examiner,  with  about  241,000 
daily  circulation,  is  far  behind  the  1- 
million  daily  Los  Angeles  Times, 
while  its  San  Francisco  Examiner  and 
Seattle  Post-Intelligencer  are  the 
number-two  dailies  in  joint  agency 


operations. 

Not  counting  the  Chronicle,  Hearst 
has  spent  over  $1  billion  on  acquisi¬ 
tions  since  1979.  In  addition  to  news¬ 
papers,  the  company  owns  King 
Features  Syndicate,  operates  six 
television  stations  and  seven 
radio  stations,  and  has  major 
holdings  in  book  publishing, 
trade  magazines,  radio  and  real 
estate. 

Its  consumer  magazines  include 
Cosmopolitan,  Good  Housekeeping, 
Escpdre,  Redhook,  Harper's  Bazaar, 
Country  Living  and  Popular 
Mechanics. 


Malcolm  Forbes  acquires  N.J.  weekly  chain 


Forbes  magazine  owner  Malcolm 
Forbes,  in  his  first  venture  into  news¬ 
papers,  has  acquired  the  Somerset 
(N.J.)  Messenger-Gazette  and  five 
other  central  New  Jersey  weeklies 
for  an  undisclosed  price  from  the 
Bateman  family. 

Raymond  H.  Bateman,  chairman  of 
the  newspapers’  parent  company 
Somerset  Press,  is  a  former  state 
senator.  His  family  had  controlled  the 
company  for  96  years. 

Other  weeklies  included  in  the  deal 
were  the  Bound  Brook  Chronicle, 


Metuchen-Edison  Review,  Middlesex 
Chronicle,  South  Plainfield  Reporter 
and  the  PD  Review  of  Piscataway  and 
Dunellan.  The  six  newspapers  have  a 
combined  paid  circulation  of 
40,000. 

In  addition  to  the  newspapers, 
Somerset  Press  also  operates  a  com¬ 
mercial  printing  business. 

Forbes  has  lived  in  Somerset 
County  for  more  than  40  years  and  his 
family  has  long  ties  with  the  Bateman 
family. 

He  said  the  acquisition  of  the 


Somerset  Press  newspapers  is  the 
beginning  of  “Forbes’  commitment 
to  the  New  Jersey  newspaper 
scene.” 

Forbes’  son,  Malcolm  “Steve” 
Forbes,  Jr.,  will  become  chairman  of 
Somerset  Press. 

The  day-to-day  management  of  the 
company  will  remain  the  same.  Wil¬ 
liam  Anderson  will  continue  as  presi¬ 
dent;  John  O’Brien  as  publisher;  and 
Bruce  Bateman  as  vice  president  in 
charge  of  the  commercial  printing 
operations. 


WNERSHIP  CHANGES 


The  4,000  weekly  circulation  Shar¬ 
on  (Mass.)  Advocate  believed  to  be 
the  oldest  five-cent  newspaper  in  the 
United  States,  has  been  sold  by  hus- 
band-and-wife  publishers  Walter  and 
Esther  Reeve  to  Newspapers  of  New 
England.  Concord,  N.H.  Terms  were 
undisclosed. 

Michael  E.  Phelps,  president  of  the 
new  owner’s  weekly  newspaper 
group,  will  be  publisher. 

*  *  * 

The  Peninsular  News,  a  113-year- 
old  weekly  in  Marblehead,  Ohio,  has 
been  sold  by  Rosemary  and  Neil 
Merckens  to  the  Gazette  Publishing 
Co.  of  Bellevue,  Ohio. 

*  *  * 

Pompano  Shopper.  Inc.  of  Florida 
has  been  sold  to  the  Backe  Group  of 
New  York  City  and  John  Roy  of  Strat¬ 
ford,  Conn.  The  10-publication  group 
has  a  circulation  of  over  23().(M)()  from 
Ft.  Lauderdale  to  Boca  Raton. 

Milton  and  Jay  Beckerman.  Beck- 
erman  Associates  Inc.  of  Madeira 
Beach,  Fla.,  were  brokers  in  the 
transaction. 

*  *  * 

The  Park  County  Republican  and 
Fairplay  Fume  in  Park  County.  Colo., 
has  been  sold  to  Arkansas  Valley  Pub¬ 


lishing  Co.,  Salida,  Colo. 

J.F.  Hicks  was  the  broker  in  the 
sale. 

*  *  * 

Loy  &  Loy  Communications.  Los 
Angeles,  has  acquired  Moving  For¬ 
ward.  a  national  newspaper  for  the 
disabled,  from  Moving  Forward  Pub¬ 
lications. 

*  *  * 

Sutherland  Media,  headed  by  for¬ 
mer  Harte-Hanks  Communications 
executive  Tuckers  Sutherland,  has 
purchased  the  Northwest  Leader,  a 
community  newspaper  in  northwest 
San  Antonio. 

Terms  were  not  disclosed. 

Sutherland  Media,  which  was 
formed  earlier  this  year,  now 
publishes  five  community  newspa¬ 
pers  in  the  San  Antonio  area,  San 
Antonio  magazine  and  the  Corsicana 
Daily  Sun  and  Coppera  Cover  Leader 
Press. 

*  *  * 

Arundel  Newspapers  of  Virginia 
has  purchased  the  Country  Courier 
serving  the  Centreville  and  Chantilly 
areas  of  Fairfax  County. 

Arundel  has  also  announced  the 
April  launch  of  the  Front  Royal  News 
which  will  serve  Warren  County. 


Shoppers  Guide  Publications  in 
Pompano  Beach,  Fla.,  publisher  of 
six  weekly  newspapers  and  six  shop¬ 
pers  in  Broward  and  Palm  Beach 
Counties,  has  been  acquired  by  the 
Backe  Group  Inc.  of  New  York  City. 

The  publications  acquired  include 
the  Quad  City  News,  Coral  Springs 
News,  Plantation  Star,  Twin  City 
News,  West  Boca  Star,  and  Boca  Raton 
Star. 

The  Backe  group  was  formed  in 
1984  by  John  Backe,  former  president 
of  CBS  Inc. 


News-Leader  bows 
as  Arkansas  weekly 

The  weekly  News-Leader  of 
Siloam  Springs,  Ark.,  was  recently 
launched  to  serve  all  of  western  Ben¬ 
ton  County  and  northeast  Oklahoma. 
Its  owners  represent  a  coalition  of 
community  leaders  and  experienced 
newspaper  journalists. 

No  single  shareholder  will  have  a 
controlling  interest  in  the  corpora¬ 
tion.  and  with  a  group  of  shareholders 
now  in  place,  future  shares  will  be 
held  by  local  employees. 
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Science  coverage  gets  bad  grades 

Pulitzer  Prize  winner  berates  newspapers  for  devoting  space  to  astrology 
columns  while  avoiding  in-depth  articles  on  scientific  breakthroughs 


{Photo  by  Kathryn  Kent  ley  Garvey) 


Pulitzer  Prize-winning  journalist  Jon  Franklin  (center),  former  Baltimore  Sun 
reporter  and  now  an  associate  professor  of  journalism  at  the  University  of 
Maryland,  discusses  his  work  at  a  reception  in  his  honor  in  San  Francisco.  In 
remarks  before  the  group,  Franklin  described  journalists  as  "technologically 
illiterate"  and  "anti-science." 


By  Kathryn  Keatley  Garvey 

Most  journalists  are  "technologi¬ 
cally  illiterate”  and  "anti-science”  — 
two  of  the  reasons  why  “we’re 
smack  in  the  middle  of  an  age  of  yel¬ 
low  science  journalism,”  contends 
Pulitzer  Prize-winning  journalist  Jon 
Franklin. 

The  former  Baltimore  Evening  Siin 
reporter,  now  an  associate  professor 
of  journalism  at  the  University  of 
Maryland,  says  that  newspapers  are 
simply  giving  the  "technologically 
illiterate  public  .  .  .  indulging  in  an 
orgy  of  non-scientific  belief'  what  it 
wants  to  read. 

Speaking  at  the  seventh  Chancel¬ 
lor’s  Distinguished  Lecture  for  the 
Public  Understanding  of  Science  at 
the  University  of  California,  San 
Francisco,  Franklin  criticized  news¬ 
papers  for  preferring  daily  astrology 
columns  and  features  on  biofeedback, 
hypnosis,  acupuncture,  EST  and 
other  non-scientific  subjects  rather 
than  covering  the  science  beat  thor¬ 
oughly  and  concentrating  on  major 
breakthroughs. 

“Consider  that  the  average  jour¬ 
nalist  got  his  degree  in  journalism  or 
politics.”  Franklin  mused.  “The  few 
required  science  courses  he  took 
served  mainly  to  frighten  him.  He 
survived  introductory  chemistry  but 
what  he  took  away  with  him  was  a 
convicton  that  chemistry  is  difficult 
stuff,  to  be  mastered  only  by  smart 
alecks  with  thick  eyeglasses  and  char¬ 
treuse  neckties.” 

“So,”  Franklin  asserted,  “he  puts 
science  behind  him  and  tries  not  to 
think  about  it.  Whenever  he  has  to 
think  about  it,  he  does  so  with  fear 
and  misgiving.  These  are  the  attitudes 
that  guide  him.  He  is  one  of  the  tech¬ 
nologically  illiterate,  one  of  the  fright¬ 
ened  and.  in  this  respect,  he  identifies 
far  more  with  his  readers  than  with  his 
sources  in  the  sciences.” 

Franklin  said  the  public  usually 
perceives  the  scientist  in  one  of  two 
images. 

“In  one  guise,  he  is  the  absent- 
minded  professor,  the  bumbling. 


(Keatley  Garvey  is  a  free-lance 
writer.) 


overeducated  fool  who  has  to  be 
reminded  to  put  on  his  galoshes.  In  his 
alter  ego  he  is  Dr.  Frankenstein,  the 
mad  scientist,  amoral  if  not  immoral 
creator  of  monsters  and  evermore 
hideous  methods  of  death.” 

Studies  have  shown,  Franklin 
declared,  that  “The  image  has  now 
tilted  dramatically  in  favor  of  Dr. 
Frankenstein.  Recently  a  University 
of  Pennsylvania  group,  for  instance, 
found  that  people  who  watch  a  lot  of 
television  tend  to  think  of  science  as 
threatening.” 

Franklin  noted  that  scientists  tend 
to  be  “more  frequently  portrayed  as 
the  bad  guys  than  actors  representing 
other  professions.  You  know,  it’s  a 
rule  on  television  that  the  really 
nefarious  characters  have  to  get  it  in 
the  neck.  So  it  figures  that  scientists 
have  the  highest  fatality  rate  of  any 
occupational  group  on  the  airwaves 
with  10%  of  them  dead  before  the 
closing  credits.”  However,  Franklin 
is  convinced  that  scientists  who  are 
“quick  to  conclude”  that  “the  media 
shapes  these  stereotypes”  are  miss¬ 


ing  the  point. 

“As  an  insider,  1  assure  you  it 
doesn’t  work  that  way.  The  media 
seldom  creates  anything.  I’m 
ashamed  to  say.  Rather,  it  capitalizes 
on  attitudes  that  are  already  out  there, 
re-enforcing  them  in  the  process  of 
course,  making  a  bad  situation 
worse  .  .  .  but  not  creating  that  situa¬ 
tion.  We  give  ’em  what  they  want  to 
hear.” 

Franklin  said  that  “even  the  New 
York  Times  is  entertainment... enter¬ 
tainment  for  the  well-bred,  1  concede, 
but  entertainment  nevertheless.  If  it 
ceases  to  interest,  which  is  to  say 
entertain,  it  dies.” 

Franklin  won  the  Pulitzer  in  1979 
for  a  feature  article  on  “Terrifying 
Journey  Through  the  Tunnels  of  the 
Brain,”  a  dramatic  account  of  an 
unsuccessful  surgery,  and  his  second 
Pulitzer  in  1985  for  a  seven-part 
series,  “The  Mind  Fixers.” 

Franklin  said  a  look  at  the  “big 
science  stories”  that  newspapers 
have  featured  in  recent  years  illus- 
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trates  the  problem.  He  described  arti¬ 
cles  on  the  “Daikon  shield.  Agent 
Orange  and  dioxin,  the  Little  Joe 
nuclear  test,  hazardous  waste,  acid 
rain,  nuclear  winter,  genetic  engi¬ 
neering”  as  mostly  “scare  stories, 
often  without  very  much  scientific 
foundation. 

“Think  of  all  the  anti-science 
stuff,”  Franklin  admonished.  “Think 
of  the  coverage  we’ve  given  to  cre¬ 
ationism.  Consider  that  not  so  many 
years  ago  the  New  York  Times  sent 
Walter  Sullivan  to  cover  the  Loch 
Ness  Monster  as  a  serious  story.  Con¬ 
template,  if  you  will,  the  number  of 
column  inches  devoted  each  day  to 
faith  healing,  acupuncture,  astrology, 
ESP  and  all  the  rest. 

“This  is  the  stuff  the  journalist, 
with  his  dedication  to  truth,  believes 
he  should  write,  and  this  is  the  stuff 
the  public  —  even  what  in  an  earlier 
time  would  have  been  called  the  edu¬ 
cated  public  —  wants  to  read.  We 
are,  in  short,  smack  in  the  middle  of 
an  age  of  yellow  science  journalism.” 

While  it’s  “sad,  of  course,  to  see  a 
society  crack  apart,”  Franklin 


observed,  “it’s  also  dangerous.” 

Franklin  called  for  better  communi¬ 
cation  to  bridge  the  gap. 

“Never  before  has  there  been  such 
an  opportunity  for  the  people  who 
encode  such  experiences  in 
words.  .  .  in  essays,  and  stories,  and 
books.  Writers,  and  would-be  writ¬ 
ers,  from  journalism  schools  and 
English  departments,  and  yes,  even 
scientists  on  holiday  and  sabbatical, 
are  taking  to  the  typewriter  and  the 
word  processor  to  fill  the  demand. 


Noting  that  five  books  dealing  with 
science  have  won  the  general  nonfic¬ 
tion  Pulitzers  since  1977,  Franklin 
commented:  “[That]  isn’t  a  bad  score 
for  what  used  to  be  considered  a  util¬ 
itarian  subspecialty  of  writing  with 
limited  appeal  and  importance.” 

Franklin,  author  of  several 
books  —  including  Shocktrauma, 
Not  Quite  a  Miracle,  Writing  for 
Story,  and  Molecules  of  the  Mind  — 
described  the  trend  toward  easy-to- 
understand  science  writing  as  "util¬ 


“Until  the  last  few  years,  science  writing  has  been  a 
humble  trade,  not  very  well-paid  and  often  confined, 
in  the  Journalism  world,  to  what  used  to  be  called  ‘the 
women’s  pages,’  but  it  is  that  no  more.” 


“Until  the  last  few  years,  science 
writing  has  been  a  humble  trade,  not 
very  well-paid  and  often  confined,  in 
the  journalism  world,  to  what  used  to 


itarian,  socially  important,  scientifi¬ 
cally  critical,  economically  rewarding 
and  artistically  vital. 

“Modern  science  writing  is  high- 


be  called  ‘the  women's  pages.’  but  it  voltage  stuff,  and  the  current  is  just 


is  that  no  more.” 


beginning  to  flow.” 


150-year-old  Baltimore  Sun  gears  up  for  big  May  ceiebration 


The  Baltimore  Sun  recently  kicked 
off  its  150th  anniversary  celebration, 
slated  to  run  from  Feb.  17  through  the 
end  of  1987. 

The  high  point  of  the  festivities  will 
be  the  weekend  of  May  17,  the 
anniversary  of  the  newspaper’s  first 
edition.  Celebration  of  the  anniver¬ 
sary  weekend  coincides  with  the 
Preakness,  the  second  jewel  in  horse 
racing’s  triple  crown,  and  an  event  in 
which  the  Sun  has  become  a  major 
sponsor. 

In  addition  to  serving  afi  media 
sponsor  for  the  Preakness  Balloon 
Race,  the  newspaper  will  have  a  float 
in  the  Preakness  Parade  and  will 
sponsor  special  activities  at  Pimlico 
on  the  day  of  the  race. 

Baltimore  Sun  Day  at  the  Inner 
Harbor,  scheduled  for  May  16,  will 
feature  a  free  daytime  street  festival 
with  music,  as  well  as  an  evening 
celebration  with  the  Preservation 
Hall  Jazz  Band  in  concert,  followed 
by  a  major  entertainer,  who  will  be 
announced  soon.  A  choreographed 
and  simulcast  fireworks  show, 
launched  from  a  barge  in  Inner  Har¬ 
bor,  will  top  off  the  day  of  free  events. 

On  Sunday,  May  17,  a  keepsake 
edition  of  the  Sunday  Sun  is  expected 
to  be  distributed  to  an  all-time  high 
circulation  of  555,150.  Included  in  the 
issue  will  be  a  special  100-plus  page 
Sun  Magazine,  “150  People  Who 


THE 


SUW. 


Reproduction  of  the  Baltimore  Sun's 
May  17,  1887,  first  edition. 

Shaped  the  Way  We  Live,”  which 
will  tell  the  stories  of  people  who  have 
had  the  most  impact  on  the  people  of 
Maryland  over  the  past  150  years. 

“The  Story  of  Our  Lives  for  150 
Years,”  the  theme  of  the  Sun’s  media 
campaign,  has  been  incorporated  into 


the  paper’s  logo  and  will  be  featured 
in  billboard,  print  and  broadcast 
advertising  created  by  W.B.  Doner 
and  Company. 

A  series  of  30-second  television 
spots  will  feature  Maryland  residents 
recounting  specific  news  events  they 
read  about  in  the  Baltimore  Sun.  The 
spokespeople  were  selected  from 
hundreds  of  responses  to  an  ad  in  the 
paper  that  asked  readers  to  submit 
letters  telling  how  something  they  had 
read  in  the  paper  affected  their  lives. 
Responses  ranged  from  a  woman  who 
said  she  knew  her  son  would  be  com¬ 
ing  home  when  she  read  that  the 
Vietnam  War  was  over,  to  a  man  who 
remembered  the  day  in  1958  when  the 
Baltimore  Colts  won  the  NFL  title. 

Half-page  print  ads  will  also  be 
used  in  the  campaign  that  began  Feb. 
17  and  is  expected  to  run  through  May 
17. 

Since  the  spring  of  1986,  the  news¬ 
paper  has  been  working  with  the  Bal¬ 
timore  advertising  and  public  rela¬ 
tions  agency  Image  Dynamics  Inc.  to 
create  a  combination  of  special 
events,  publicity  and  a  celebration  big 
enough  to  include  people  throughout 
Maryland  and  to  attract  national 
attention. 

The  result  is  the  celebration  that 
includes  more  than  a  dozen  free  con¬ 
certs  in  communities  throughout  the 
(Continued  on  page  55) 
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Latest  Gannett  promotional  effort: 


BusCapade  USA 


Gannett  Co.  chairman  Allen  Neuharth  plans  six-month  bus  tour  through 
all  50  states  and  he’ll  write  a  twice-weekly  column  on  his  adventures 


Gannett  Co.  chairman  Allen  H. 
Neuharth  is  on  the  road  again. 

But  instead  of  the  two  years  it  took 
him  to  follow  through  on  a  1978 
pledge  to  speak  in  all  50  states,  this 
time  Neuharth's  journey  through  the 
U.S.  is  slated  for  six  months,  during 
which  time  he  will  be  reporting  on 
what's  happening  in  the  nation  in  reg¬ 
ular  columns  for  USA  Today. 

“BusCapade  USA”  began  March 
17  in  Potosi,  Mo.,  a  town  with  a 
population  of  about  2,528  that  Gan¬ 
nett  says  is  the  exact  population  cen¬ 
ter  of  the  country.  The  tour  is  slated  to 
end  in  September  in  Washington, 
D.C. 

Neuharth’s  reports  will  appear  in 
USA  Today  every  Monday  and  Fri¬ 
day  on  the  “Across  the  USA"  page. 
His  columns  will  also  be  available  to 
Gannett's  91  other  daily  newspapers 
and  26  television  and  radio  stations. 

According  to  a  statement  released 
by  Gannett,  Neuharth  said,  “We  will 
be  talking  with  butchers  and  bankers, 
garagemen  and  governors,  homemak¬ 
ers  and  hotelkeepers,  mayors  and 
merchants,  teachers  and  preachers, 
the  young  and  the  old,  the  rich  and  the 
poor." 

Accompanying  the  62-year-old 
chairman  on  the  40-foot  Blue  Bird 
motorcoach  will  be  a  three-person 
news  team  made  up  of  Ken  Paulson, 
33,  Neuharth's  office  chief  of  staff; 
Dan  Greaney,  22,  a  1987  Harvard 


graduate  who  was  president  of  the 
Harvard  Lampoon  and  who  edited 
the  Lampoon’s  parody  of  USA 
Today;  and  Scott  Maclay,  35,  photo 
editor  for  Gannett  Co.  Inc. 

The  BusCapade  regulars  will  also 
include  Joel  Driver,  27,  who,  true  to 
his  name,  is  the  bus  driver;  David 
Silk,  22,  USA  Today  circulation  man¬ 
ager  for  Long  Island,  N.Y.,  who  will 
spearhead  circulation  efforts  along 
the  way ;  Joe  Junod,  40,  who  will  work 
with  local  press  during  the  trip;  Juanie 
Phinney,  22.  a  student  at  George 
Mason  University  in  Fairfax,  Va., 
who  is  charged  with  logistics  coordi¬ 
nation;  and  two  executive  secretar¬ 
ies,  Andrea  Redding,  32,  and  Claudia 
Baldwin,  29. 


During  Week  One  of  BusCapade 
USA,  the  group  was  scheduled  to 
travel  through  Missouri  —  stopping 
in  Potosi,  Jefferson  City  and 
Hannibal  —  and  then  finish  the  week 
in  Illinois  —  visiting  Springfield, 
Bloomington,  Peoria,  Kankakee  and 
Chicago. 

Week  Two,  March  23-28,  will  take 
the  BusCapaders  to  Wisconsin  — 
first  stop  Milwaukee  and  continuing 
to  Madison,  Wausau  and  Green 
Bay  —  and  then  on  to  Michigan  — 
where  the  group  will  visit  points  in 
the  Upper  Peninsula,  Gaylord, 
Detroit,  Lansing  and  several  other 
locations. 

The  tour  is  slated  to  stop  in  the 
capital,  largest  city  and  other  small 
and  large  cities  and  towns  in  each  of 


'We  will  be  talking  with  butchers  and  bankers, 
garagemen  and  governors,  homemakers  and 
hotelkeepers,  mayors  and  merchants,  teachers  and 
preachers,  the  young  and  the  old,  the  rich  and  the 
poor.” 


In  addition,  specially  selected  USA 
Today  or  Gannett  regional  and  local 
news  staffers  will  join  up  with  the 
BusCapade  as  it  moves  through  their 
areas.  Joining  the  group  for  the  tour 
through  Missouri  was  Susan  Catron, 
assistant  managing  editor  of  Gan¬ 
nett's  Sprinfif'ield  Daily  News. 


the  50  states.  To  reach  the  Hawaii  leg 
of  the  tour  —  slated  for  one  of  the 
later  stops  during  the  summer  —  the 
group  will  reach  the  islands  by  plane. 
For  lodging,  BusCapade  members 
will  stay  at  hotels  along  the  route. 

According  to  Celeste  James,  public 
(Continued  on  pafte  62) 
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Gannett  Co.  chairman  Allen  Neuharth  stands  outside  the 
BusCapade  tour  bus. 


Inside  the  tour  bus,  Neuharth  meets  with  staff  members. 
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An  active  year  at  Scripps  Howard 

’86  saw  the  chain’s  newspaper  division  buy  its  first  new  daiiy  in  21  years, 
win  a  Pulitzer  Prize  and  expand  its  news  service  subscriber  base 


By  Mark  Fitzgerald 

For  Scripps  Howard,  1986  was  a 
Year  of  Years. 

It  was  clearly,  for  instance,  a  Year 
of  Growth. 

The  Cincinnati-based  chain  pur¬ 
chased  the  40,000-circulation  Naples 
(Fla.)  Daily  News,  its  first  new  daily 
property  in  21  years,  and  a  couple  of 
weeks  later  bought  the  market-lead¬ 
ing  Evansville  (Ind.)  Courier. 

Also  in  1986,  Scripps  Howard 
News  Service,  which  just  two-and-a- 
half  years  ago  began  taking  subscrib¬ 
ers  outside  the  Scripps  Howard 
chain,  passed  the  200-client  mark. 

It  was  during  1986  that  Scripps 
Howard  completed  the  merger  with 
the  John  P.  Scripps  Newspaper 
Group. 

And  1986  was  a  Year  of  the  Pulit¬ 
zer,  as  the  Pittsburgh  Press  was 
awarded  the  chain’s  31st  Pulitzer  for 
its  reporting  on  abuses  in  the  interna¬ 
tional  organ  transplant  system. 

Last  year  was  also  declared  the 
Year  of  the  Printed  Word  by  the  El 
Paso  (Tex.)  Herald-Post,  which  won 
national  attention  for  its  literacy  cam¬ 
paign. 

For  newspapers  throughout  the 
chain,  1986  had  a  corporate  proper 
name. 

“It’s  corny  maybe,  but  we  called 
it,  ‘The  Year  of  Content,’  ”  William 
R.  Burleigh,  Scripps  Howard  senior 
vice  president/newspapers-publish- 
ing,  said  in  a  recent  interview. 

“The  goal  was  to  analyze  every  line 
of  each  paper,  hold  it  up  to  the  light 
and  think,  ‘Is  this  what  we  really  want 
[to  publish]?”’ 

In  many  ways,  too,  1986  could  be 
remembered  as  the  Year  of  Burleigh. 

It  was  Sept.  1  that  the  self- 
described  “old  city  editor"  was 
placed  in  charge  of  all  phases  of  the 
chain’s  daily  and  weekly  newspapers, 
the  news  service  and  United  Media, 
the  company’s  syndication  and 
licensing  arm. 

Burleigh  came  up  on  the  editorial 
side,  joining  Scripps  some  35  years 
ago  as  a  teen-age  sports  reporter  for 
the  Evansville  Press.  As  a  reporter 
covering  early  1960s  desegregation 
efforts  in  Kentucky,  he  and  another 


Bill  Burleigh 


reporter  were  literally  chased  out  of 
town  by  a  truckload  of  angry  bigots. 

Burleigh  was  named  president  and 
editor  of  the  Evansville  Press  in  1975, 
and  served  as  editor  of  the  flagship 
Cincinnati  Post  from  1977  until  mov¬ 
ing  into  the  corporation  offices  in 
1984. 


“I’m  not  an  ivory-tower 
kind  of  guy.  I’m  always, 
deep  down,  a  city 
editor,’’  he  said. 


That  editorial  experience  plainly 
has  shaped  Burleigh, ’s  approach  to 
his  job. 

“I’m  not  an  ivory-tower  kind  of 
guy.  I’m  always,  deep  down,  a  city 
editor,"  he  said. 

“1  think  what  I’ve  missed  more 
than  anything  about  this  job  is  not 
writing.  They’ve  taken  away  my  bully 
pulpit,”  Burleigh  continued. 

If  the  pulpit  is  gone,  however,  it  has 
been  replaced  by  a  kind  of  church 
bulletin,  in  the  form  of  frequent 
short  —  and  occasionally  blunt  — 
memos. 

“These  things  have  gotten  kind  of 


famous  throughout  the  company,"  he 
said.  “They  won’t  let  me  write  edito¬ 
rials,  so  1  take  it  out  in  memos." 

For  a  journalist,  Burleigh  has  re¬ 
vealed  a  distinctly  management  turn 
of  mind  in  his  few  years  in  the  Scripps 
Central  Trust  Tower  corporate 
offices. 

“One  of  the  first  things  I  did  when  1 
came  to  the  corporate  side  was  to  set 
up  management  training,"  he  said.  “1 
can  remember  how  it  was  for  me. 
Someone  came  in  and  said,  ‘You’re 
an  assistant  city  editor  tomorrow.’  ’’ 
As  a  result,  he  recalled,  he  made  “all 
the  wrong  moves  everybody  makes 
[under  those  circumstances]." 

To  run  his  management  training 
program,  Burleigh  brought  in  Susan 
Miller,  a  PhD  then  serving  on  the 
American  Society  of  Newspaper  Edi¬ 
tors’  Human  Resources  Committee. 

Miller  began  with  crash  courses 
that  “assumed  you  have  a  big  crisis 
and  about  five  minutes  to  solve  it." 

During  1986,  Miller  pushed  every 
newspaper  in  the  chain  to  develop 
performance  evaluations  and  pro¬ 
gressive  disciplinary  programs. 

“Employees  are  entitled  to  feed¬ 
back  so  that  they  know  what  they’re 
doing,"  she  said,  “and  so  they  know 
what  they’re  supposed  to  be  doing. 
And  they’re  entitled  to  the  tools  to  do 
it." 

She  said  the  training  has  begun  to 
pay  off. 

“1  think  in  general,  not  just  Scripps 
Howard,  but  newspapers  in  general, 
are  getting  more  sophisticated  about 
[management]  than  they  used  to  be," 
Miller  said. 

In  his  new  position,  too,  Burleigh  is 
working  to  eliminate  the  traditional 
distrust  between  the  editorial  and 
business  sides  of  newspapers. 

“You  see  in  this  job  that  the  distinc¬ 
tions  we  make  within  newspapers  are 
not  very  valid,”  said  Burleigh. 

Still,  editorial  clearly  remains  a  first 
love,  one  that’s  reflected  in  the  Year 
of  Content  notion. 

The  winning  of  a  Pulitzer  by  the 
230,()()0-circulation  Pittsburgh  Press 
was  one  of  the  obvious  success  sto¬ 
ries  of  the  effort. 

But  Burleigh  said  he  was  just  as 
(Continued  on  page  55) 
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K.  A.  (Doc)  Eggensperger 
Sanders  County  Ledger 
Thompson  Falls,  Mont. 


By  Tom  Riordan 

“I  had  a  good  friend  whose  young 
son  accidently  shot  and  killed  his 
older  brother.” 

K.  A.  (Doc)  Eggensperger  is  look¬ 
ing  back  over  33  years  of  publishing  a 
weekly  in  northwest  Montana,  92 
miles  from  the  Canadian  border. 

His  3,150-circulation  Sanders 
County  Ledger  headquarters  in 
Thompson  Falls,  population  1,470. 

"My  friend  didn't  want  me  to  put  in 
my  story  how  the  death  happened,  in 
the  midst  of  his  moment  of  grief,  1  had 
to  argue  with  him,  tell  him  I  had  to 
(report  the  truth)  and  that  was  the  best 
thing  in  the  long  run. 

“I  knew  that  if  1  didn’t,  people 
would  talk.  By  bringing  it  out  in  the 
open,  the  story  cleared  the  air.  It's 
better  than  having  people  speculat¬ 
ing,  with  rumors  banging  around  for 
weeks  and  months.” 

The  incident  highlights  Doc's  phi¬ 
losophy  of  newspapering:  “A  country 
editor  is  placed  in  a  leadership  role. 
That’s  whether  you  accept  it  or  not. 
But  you're  in  the  first  seat  on  the  front 
row  of  community  activities,”  the  67- 
year-old  Doc  says. 

“1  think  you  have  to  be  forward- 
looking  and  take  a  positive  tone.  Your 
paper  has  to  present  the  news  fairly 
and  unbiased  as  much  as  possible.” 

And,  Doc  adds,  to  comment  with  a 
strong  editorial  voice. 

"I’ve  gotten  the  most  satisfaction 
from  improvements  and  achieve¬ 
ments  this  community  has  made  with 
the  backing  and  support  —  and  often 
at  the  instigation  —  of  the  Sanders 
County  Ledger.” 

Examples  spring  to  mind. 

The  high  school  for  years  sat  in 
midtown  overcrowded  and  with  scant 
room  for  playfields  and  parking. 

Doc  editorialized  for  a  new  school 
to  be  located  in  open  country.  Some 
readers  scoffed.  Forget  it.  Doc,  they 
told  their  editor.  He  didn't,  and  others 
gradually  agreed. 

Now  there's  a  new  school,  sur¬ 
rounded  by  spacious  athletic  fields 
and  ample  parking  for  games  and  cul¬ 
tural  events. 

"People  are  building  homes  by  the 
school.  When  you  look  at  cars  parked 
for  major  attractions  you  wonder  how 


'Doc'  Eggensperger 


we  could  have  handled  them  at  the  old 
location.” 

In  1962,  Doc  editorialized  that  the 
town  needed  a  golf  course.  Now 
younger  folks  often  take  for  granted 
the  Thompson  Falls  nine-hole  layout 
with  its  own  clubhouse.  Not  Doc. 


"1  remember  we  had  to  hew  out  of  a 
jungle  the  first  five  holes.” 

Apparently  editorial  leadership  in  a 
small  community  means  not  only 
advancing  ideas  in  print,  but  also  now 
and  then  wielding  an  ax  or  shovel. 

On  another  front,  Doc  prodded  fel¬ 
low  Lions  Club  members  and  other 
civic  leaders  to  do  something  for 


senior  citizens. 

“I  noticed  older  people  having  to 
give  up  their  homes  and  move  to 
places  foreign  to  them.” 

Out  of  Doc’s  campaign  came  Lions 
Lodge,  a  28-unit  complex  for  the 
elderly.  With  others.  Doc  helped 
obtain  a  $440,000  grant  for  the  project 
from  the  U.  S.  Housing  and  Urban 
Development  agency. 

When  Sanders  County  built  a  new 
jail,  commissioners  decided  to  tear 
down  the  old  one.  Don’t,  Doc  wrote, 
why  not  convert  it  into  a  town 
museum?  It  was.  So  what  if  there  are 
bars  on  the  windows. 

Doc  remembers  a  favorite  news 
story,  which  quite  unexpectedly  blos¬ 
somed  into  a  town  park.  Washington 
Power  Co.  had  decided  to  build  a  dam 
on  the  Clark  Forks  River,  about  30 
miles  downstream  from  Thompson 
Falls. 

"1  knew  that  would  mean  a  tremen¬ 
dous  number  of  jobs  and  a  lot  of  eco¬ 
nomic  developments  and  benefits  for 
the  entire  area,”  the  editor  says. 

While  reporting  various  steps  along 
the  way.  Doc  also  ran  editorials 
strongly  supporting  the  plan.  The 
project  won  Federal  Power  Commis¬ 
sion  approval  and  the  dam  was  built. 

That  wasn’t  all. 

While  working  the  story.  Doc 
learned  that  Washington  Power 
owned  a  large  chunk  of  wooded  land 
along  the  Clark  Fork,  about  a  mile 
north  of  Thompson  Falls.  It  had  been 
declared  surplus. 


Doc  asked  company  officials  if  they 
would  donate  these  10  acres  to  the 
state.  They  agreed.  Then  he  con¬ 
tacted  the  Montana  Fish  and  Game 
Commission,  urging  it  to  accept  the 
property  when  offered.  And,  of 
course.  Doc  said  this  would  make  an 
ideal  site  to  build  a  park  and  camp- 
(Continued  on  pa^e  56) 


“I’ve  gotten  the  most  satisfaction  from  improvements 
and  achievements  this  community  has  made  with  the 
backing  and  support  —  and  often  at  the  instigation  —  of 
the  Sanders  County  Ledger.” 
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"My  passionate  opposition  to  apartheid  has  • 
nothing  to  do  with  ideology.  It  has  everything  to 
do  with  my  faith  as  a  Christian." 

Dr.  Desmond  Tutu,  LIFE-SIZE 

■For  his  leadership  in  the  struggle  again.st  apartheid,  Nobel  Peace  Prize  winner 
Dr.  Desmond  Tutu  has  become  a  man  revered  around  the  world  and  reviled  at  home; 
famous  outside  his  nation's  borders  and  feared  within  them. 

Yet,  in  this  month's  DPI  LIFE-SIZE,  Tutu  tells  South  Africa  correspondent  Brendan 
Boyle  that  he  is  first  and  foremost  a  man  of  God-albeit  one  who  likes  to  be  nattily 
attired  and  enjoys  a  good  glass  of  Scotch  at  night. 

Eor  this  exclusive  interview,  Boyle  spent  four  days  with  the  Anglican  archbishop, 
living  at  the  Bishops  Court  mansion,  attending  Tutu's  meetings  and  Joining  him  on 
tours  of  oppressed  ghettos. 

Boyle's  LIFE-SIZE,  written  from  Cape  Town,  is  for  release  Sunday,  March  29.  j 


Wilh^e 

I)eslfitq)Pii)lishing, 


One  of  the  most  common  ex¬ 
periences  in  the  graphic  design  business 
has  always  been  one  of  the  most 
uncontrollable  and  frustrating. 

Sending  out  for  the  things  you  need. 

Like  coffee  at 
2am  in  the  middle 
of  a  rush  job. 

Type  galleys. 

Stats.  Quickie  illus¬ 
trations.  Line  art. 

And  those  emer- 
gmcy,  last  minute 
changes  that  often 
end  up  sitting  with  a  messenger  at 
some  lunch  counter  somewhere. 

While  we  can’t  promise  any 
improvements  in  the  nation’s  messenger 
services,  we  can  promise  that  an  Apple 
Desktop  Publishing  System  will  make 
your  business  more  productive.  More 
profitable.  And  give  you  more  control. 

If  the  word  “system”  conjures 
up  images  of  gigantic  machines  taking 
over  your  already  cramped  studio,  relax. 

An  Apple  Desktop  Publishing 
System  can  start  with  as  little  as  a 
Macintosh™  Plus  computer  and  a 
LaserWriter^  Plus  printer. 

Two  machines  that  let  you 
create  camera-ready  art  of  near  typeset 
quality.  In  less  space  than  it  would  take 
to  squeeze  in  another  art  table.  And 
in  a  lot  less  time  than  it  takes  to  find  a 
supplier’s  rep  on  the  weekend. 

With  Macintosh’s  intuitive  mouse 
technology  and  graphic  interface  com¬ 
bined  with  software  like  MacPaint 
MacDra\y™  PageMaker,  ReadySetGo, 
LetraPage,  Cricket  Draw  and  Microsoft 
Word,  you  can  create  a  direct  mail 
campaign.With  fijll-page  illustrations 
of  the  client’s  product  line. 

Produce  finished  comps  for  a 
new  business  presentation.With  the 
copy  in  English  instead  of  Greek. 

Design  business  cards  that  open 
doors.  Or  overheads  that  generate 
exclamations  instead  of  yawns. 

All  virtually  overnight.  Or,  if  you’re 
really  organized,  during  the  course  of 


Colonial  Lock  Co. 


And  in  the  style  that  best  expresses  it’s  letter  perfect.  And  send  it  to  any 
your  intentions.  Like  boldfaced  italic.  PosTSCRiPT-compatible  typesetting 
Or  outlined  small  caps.  machine. 

You  can  even  kern  each  indi-  Or  simply  have  a  messenger  t 

vidual  character  to  your  own  exacting  a  Macintosh  disk  over  to  the  tvpesetl 
^  standards.  Either  way,  you’ll  have  all  of 

And  you  can  add 

I  new  faces  from  a  ^ - - - - ' - ^ 

growing  library'.  I.  .1 

Including  our  fave  Jf _ _L  ,  J® 

rave,  Garamond. 

Then  there 
7"^  thousands 
I  of  graphics.  The  ones 
you  make  yourself  And 
the  ones  you  pick  up 

with  electronic  clip  art,  like  ClickArt  ne.^Muno^nr^em 

or  Dynamic  Graphics  Desktop  Art.  reside  at  the  hj/ehouse.  wucan  consider  U  part  of wm 

'  You  can  even  copy  black  &  white 

photographs  and  artwork  with  a  scanner.  original  text  and  graphics  prii 

Ofcourse,  some  of  vour  business  without  modification 

will  alwavs  involve  ^  At  a  commercial-level  resolui 


BRIGHT 

IDEA 

LIGHTING 


Vthen  it  comes  to  bread  &  butter  jobs,  our  high  resolution 
graphics  can  help  you  put  something  new  on  the  menu.  Same 
goes  for  stationery,  flyers  and  countless  other  tasks. 

a  normal  business  day.  Whatever  that  is. 

You  can  work  with  dozens  of  type¬ 
face  families  that  are  already  built-in 
to  the  LaserWriter  Plus  printer’s  memory. 

Including  Helvetica,Times, 
Palatino,  Avant  Garde  Gothic,  New 
Century'  Schoolbook  and  Bookman. 

In  any  size  you  like,  from  4  pt. 
mouse  type  to  720  pt.  banner  headline 
type.  Instantly.  And  painlessly. 


ITC  Avant  Garde 


ITC  Bookman 


Helvetica 


Helvetica  Narrow 


New  Century  Schoolbook 


Palatino 


Times 


nV  Zap/ Cfiancery 
ITC  Zapf  Dingbats 


You  ’ll  find  these  11  typeface  families  built  into  the 
LaserWriter  Plus.  But  you  can  add  other fonts jrom  a 
growing  library.  Or  eien  create  your  own. 


**'^1 

©  1986 Apple  Computer,  Inc.  Apple,  the  Apple  logo  and  LaserWriter  are  registered  trademarks  of  Apple  Computer,  Inc.  Macintosh,  MacDraw  and  MacPaint  are  trademarks  of  Apple  Computer,  Inc. 
The  power  to  be  your  best  is  a  service  mark  of  Apple  Computer,  Inc.  Acant  Garde  Gothic  and  Bookman  are  a  registered  trademark  of  International  Typeface  Corporation.  Heketica,  Times 
and  Palatino  are  registered  trademarks  of  the  Mlied  Corporation.  Microsoft  is  a  registered  trademark  of  the  Microsoft  Corporation.  POsrSaiifT  is  a  trademark  of  Adobe  Systems,  Inc.  ReadySetGo  is  a 
trademark  of  Manhattan  Graphics.  For  an  authorized  Apple  dealer  nearest  you,  call  (800)  446-3000  ext.  50.  In  Canada,  call  (800)387-9683. 


CIRCULATION- 

Mud  and  loose  gravel  don’t  hamper  this  news  carrier 


By  Roy  Cross 

Mud  and  loose  gravel  annoy  Pres¬ 
ton  Silvey  when  he  delivers  the 
Athens  (Ohio)  Messenger. 

“I  don't  have  much  trouble  with 
dogs,  but  1  hate  mud.  I  sink  down  into 
it,  and  1  don’t  like  loose  gravel, 
either,”  Preston  said,  as  he  folded 
papers  on  the  living  room  floor  of  his 
trailer  home. 

Preston’s  problems  with  the  terrain 
are  understandable.  While  many  car¬ 
riers  ride  bicycles,  Preston  rides  a 
wheelchair.  The  mud  and  gravel  slow 
him,  and  he  likes  to  complete  his 
route  in  a  half-hour,  or  45  minutes  at 
the  most. 

The  13-year-old  takes  the  Messen¬ 
ger  to  27  customers  daily  and  35  Sun¬ 
day.  A  friend  had  the  route,  but  quit 
so  he  could  play  basketball.  Preston 
wanted  to  make  some  money  so  they 
hit  a  deal. 

“He  got  his  freedom  to  play  basket¬ 
ball.  I  got  a  way  to  make  some 
money,”  Preston  explained. 

A  birth  defect  has  left  Preston 
unable  to  use  his  legs,  but  it  doesn’t 
dampen  his  spirit.  He  is  friendly, 
aggressive  and  outspoken.  Last  fall 
he  won  recognition  in  the  Cancer 
Society  Bike-a-Thon.  He  pumped  his 
wheelchair  12  miles  and  chose  a 
skateboard  as  his  prize  since  a  bicycle 
wasn’t  practical. 


Preston  sat  on  the  floor  as  he  talked 
and  stuffed  papers  into  yellow  plastic 
bags.  His  mother,  Norma  Armbrus- 
ter,  was  at  work  at  the  Oasis  Restau¬ 
rant  in  Athens. 

“1  don’t  like  this  part,”  he  said,  as 
he  rolled  papers,  secured  them  with 
rubber  bands  and  inserted  each  into  a 
plastic  bag.  “It  takes  too  long.” 

The  plastic  bags  are  necessary, 
explained  Randy  Mace,  assistant  cir¬ 
culation  manager.  Mace  said  not  all 


(Cross  is  a  staff  writer  for  the  Athens 
[Ohio]  Messenger.) 


Preston  Silvey 


carriers  are  given  the  bags,  but  an  ex¬ 
ception  was  made  for  Preston.  He 
can’t  go  onto  each  porch  to  put  the 
paper  behind  the  storm  door,  and  he 
can’t  always  retrieve  a  poorly  tossed 
paper.  The  mud,  you  remember. 

Mace  said,  “He  does  a  good  job. 


We  get  no  complaints.” 

When  his  papers  are  all  sacked, 
Preston  crawls  on  hands  and  knees 
out  the  door,  across  the  porch,  down 
the  steps,  dragging  the  newspaper  bag 
behind  him .  He  secures  the  bag  on  the 
handles  of  the  wheelchair,  lifts  him¬ 
self  into  the  seat,  brushes  off  an  offer 
of  a  shove  and  propels  himself  down 
the  street. 

He  gives  a  visitor  a  running  com¬ 
mentary  as  he  reaches  behind  him  to 
get  a  paper  and  toss  it  toward  the 
porch.  Some  he  hits.  Some  he  misses. 
At  other  homes  he  leaves  the  paper  on 
the  hood  of  the  car  in  the  driveway,  or 


in  a  box.  His  customers  seem  to 
understand. 

“1  like  this  because  I  make 
money,”  Preston  said.  “Do  you 
know  what  I  want  to  do  next  with  my 
money?”  He  points  to  the  green  and 
gold  Athens  Bulldogs  jacket  he  is 
wearing  and  says,  “Tm  going  to  go 
down  to  Sports  Inc.  and  they  can  sew 
my  name  on  my  jacket.  I  think  that 
would  be  nice  to  have  my  name  on 
here,”  he  said,  pointing  to  a  spot  over 
his  heart. 

Preston  guides  his  wheelchair  past 
a  trailer.  “That  guy  doesn’t  take  the 
paper.  I’m  gonna  have  to  talk  to 
him.” 

Preston  whips  the  chair  into 
another  yard  and  volunteers,  “This 
fella  is  a  friend.  He  trusts  me.  He 
gives  me  a  tip.  He’s  OK.” 

The  noise  of  children  playing 
nearby  drifts  across  the  air  of  a  chilly, 
gray  afternoon,  as  rain  spits  on  Pres¬ 
ton. 

“You  know  what  1  miss?  1  miss 
playing.  If  1  didn’t  have  these  papers  1 
could  be  playing,”  he  said. 

Preston  guides  his  wheelchair  off 
the  paved  road  and  down  an  embank¬ 
ment,  makes  a  sharp  right  turn,  tosses 
a  plastic-covered  Messenger  at  a  red¬ 
wood  porch,  remarks  with  a  laugh, 
“1  hit  it.”  Then  he  aims  right,  turns 
down  the  street,  and  announces, 
“We’re  almost  done.” 

While  Preston  realizes  he  is  differ¬ 
ent  among  carriers,  he  doesn’t  let  you 
know.  Independent  and  determined, 
he  delivers  the  Messenger  as  a  busi¬ 
ness.  He  wants  to  please  customers 
because  they  are  friends,  and  Preston 
prizes  friends. 

And  he  likes  to  earn  money,  as  do 
other  carriers.  So  you  can  understand 
when  he  says,  “1  like  collecting  best 
but,  you  know,  1  get  perturbed  when 
they  (customers)  aren’t  home.” 

Baltimore  Sun 
gets  award 
for  food  drive 

The  Baltimore  Siin  has  received  the 
1986  Mayor’s  Business  Award  for 
coordination  of  “Bags  of  Plenty,”  a 
regional  food  drive  which  raised 
$62,000  and  300,000  pounds  of  food 
for  Maryland’s  needy  last  November. 
The  award  honors  local  businesses 
which  have  provided  corporate  lead¬ 
ership  and  service  for  a  better  Balti¬ 
more. 


When  his  papers  are  all  sacked,  Preston  crawls  on 
hands  and  knees  out  the  door,  across  the  porch,  down 
the  steps,  dragging  the  newspaper  bag  behind  him.  He 
secures  the  bag  on  the  handles  of  the  wheelchair,  lifts 
himself  into  the  seat,  brushes  off  an  offer  of  a  shove 
and  propels  himself  down  the  street. 
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ADVERTISING - 

Run  a  classified  ad  —  get  free  ice  cream  or  soda  or  popcorn 


By  Debra  Gersh 

For  $6,  private  party  classified 
advertisers  in  the  Cedar  Rapids 
(Iowa)  Gazette  can  purchase  a  three- 
line  ad  that  runs  for  six  days. 

They  also  get  a  coupon  for  a  free 
Dairy  Queen  ice  cream  sundae,  or  a 
free  two-liter  bottle  of  a  soft  drink  or  a 
free  bag  of  popcorn  —  depending,  of 
course,  on  which  promotion  is  run¬ 
ning  at  the  time. 

According  to  Gazette  classified 
advertising  manager  Tony  Staab,  the 
program  began  as  three  lines  for  four 
days  for  S4,  was  increased  to  five  days 
for  S5  and  now  stands  at  six  days  for 
S6. 

When  the  promotion  began  two 
years  ago,  ad  count  jumped  from  350 
to  about  700  and  has  gradually 
increased  to  over  900  per  month,  he 
said.  Dollars  went  from  about  $1,500 
per  month  to  some  $5,000  per  month. 

The  Dairy  Queen  promotion,  for 
example,  began  when  the  paper  called 
on  the  local  distributor  and  asked  her 
if  she  would  furnish  the  paper  with 
700-900  free  sundaes  in  return  for  this 
kind  of  promotion,  Staab  explained. 
The  distributor  agreed,  noting  the 
extra  publicity  and  the  paper's  full- 
color  in-house  ads  as  attractions. 

Similar  promotions  run  with  local 
bottlers  and  a  popcorn  company  at 
different  times  of  the  year  —  ice 
cream  in  the  spring,  soft  drinks  in  the 
summer  and  popcorn  in  the  winter. 
The  premiums  are  free  to  the  newspa¬ 
per  in  exchange  for  the  exposure. 

"This  is  the  kind  of  ad  that  classi¬ 
fied  advertising  managers  all  over  the 
country  are  promoting,”  Staab  said, 
noting  that  they  are  trying  to  encour¬ 
age  people  to  sell  small  items  in  the 
classified  section. 

The  ads  do  carry  some  restrictions. 
For  example,  the  item  advertised 
must  be  sold  for  less  than  $300  and  the 
price  must  be  included  in  the  ad,  he 
said. 

Although  the  promotion  costs  2  to 
2.5  times  less  than  the  regular  rates, 
Staab  said  there  are  enough  people 
who  sell  the  item  in  less  than  six  days 
and  cancel  the  remaining  days  — 
which  they  must  pay  for  anyway  — 
to  make  the  venture  profitable. 

“It  has  been  fun  for  us,”  Staab 
said.  “Our  employees  are  the  people 
who  talk  to  our  customers,  and  they 
like  to  give  things  away.  It  puts  them 
in  a  giving  position.  It  makes  them 
feel  good  and  it  makes  our  customers 
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This  is  one  of  a  series  of  ods  the 
Cedar  Rapids  Gazette  is  running 
offering  a  free  ice  cream  sundae  for 
anyone  who  runs  a  three-line,  six-day 
classified  ad  for  $6.  Free  soda  and 
popcorn  are  also  given  away.  The 
newspaper  gets  the  food  from  local 
distributors  in  exchange  for  mention¬ 
ing  the  product  in  the  ad  as  pictured 
above. 


feel  good.” 

In  addition,  the  Dairy  Queen,  soft 
drink  and  popcorn  people  are 
“tickled  to  death  to  see  their  products 
beaming  back  at  them  in  the  paper”  in 
full-color  and  as  the  centerpiece  of  the 
ad. 

The  deal  is  also  promoted  through 
rack  cards,  daily  City  Briefs  and  rate 
card  notices,  weekly  ads  in  the  classi¬ 


fied  section  and  full-color  ads  when 
space  allows. 

“I’ve  been  promoting  private  party 
ads  forever,  and  these  really  seem  to 
get  attention,”  Staab  noted.  “If  you 
can  be  creative  in  advertising,  your 
results  and  returns  are  much,  much 
better.” 


Court  says 
newspapers  own 
rights  to  ads 

Changes  in  federal  copyright  law 
mean  that  newspapers,  not  advertis¬ 
ers,  own  the  rights  to  advertisements 
prepared  by  the  paper’s  employees,  a 
divided  U.S.  4th  Circuit  Court  of 
Appeals  has  ruled  in  Richmond,  Va. 

The  2-1  decision  upheld  a  decision 
by  U.S.  District  Court  Judge  W.  Earl 
Britt  of  Wilmington,  N.C.  in  a  dispute 
between  two  newspapers  in  Shallotte, 
N.C. 

One  of  the  papers,  the  Brunswick 
Free  Press,  did  not  have  the  capacity 
to  produce  its  own  ads.  It  therefore 
copied  ads  prepared  by  the  Brunswick 
Beacon,  a  competing  paper,  deleted 
the  Beacon’s  copyright  line,  and  ran 
the  ads  in  the  Free  Press  at  reduced 
rates. 

Speaking  for  the  majority.  Circuit 
Court  Judges  Clement  F.  Hayns- 
worth  Jr.  and  James  Dickson  Phil¬ 
lips  Jr.  cited  the  1909  Copyright  Act 
as  saying  that  ads  made  by  newspa¬ 
pers  belonged  to  advertisers  as  part  of 
the  “work  for  hire”  doctrine.  This 
doctrine,  they  declared,  was  changed 
when  Congress  rewrote  the  copyright 
law  in  1976. 

The  rewriting  leaves  no  doubt  that 
the  ads  belong  to  the  papers  whose 
employees  created  them,  Hayns- 
worth  and  Phillips  said. 

In  a  dissent.  Judge  Kenneth  K.  Hall 
declared  that  the  advertisers  who  ini¬ 
tiated  and  paid  for  the  ads  clearly 
retain  the  right  to  their  control.  Con¬ 
gress,  he  added,  surely  did  not  intend 
to  keep  advertisers  from  reusing  at 
their  discretion  ads  they  had  paid  to 
have  created. 

An  appeal,  if  filed  and  accepted, 
would  be  heard  by  the  Supreme 
Court. 

—  Robert  Hilldrup 
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Put  Cary  Flying  Pasters  on  Your  Press 


Relief  From: 

Spending  millions  of  dollars 
for  new  press  equipment. 

By  adding  Cary  Flying  Pasters  to  your  exist¬ 
ing  single-width  press,  you  don't  need 
double-width  equipment! 

Relief  From: 

Production  deadlines. 

You’ll  get  your  paper  “on  the  street”  faster, 
extending  your  editorial  and  advertising 
deadlines.  And  that  means  increased  cir¬ 
culation  and  revenues. 


FAST?  You  bet  Cary  is  Fast! 

With  a  Cary  Flying  Paster,  the  press  NEVER  stops  or 
even  slows  down  during  the  entire  press  run.  A  built-in 
automatic  infeed  and  tension  control  speeds  make- ready, 
provides  perfect  web  control  during  press  stops,  and  is 
the  proven  performance  leader  for  running  color. 

Forget  about  “stop  the  presses”  to  change  paper,  getting 
back  into  register,  roll  stubs,  and  wasted  newspapers. 

Call  Cary  today.  See  why  there  are  over  500  units  in  oper¬ 
ation  worldwide.  Talk  to  us  about  our  analysis  of  your 
needs,  training,  follow-up,  and  highly  responsive  service. 
Let  us  show  you  what  “unsurpassed  reliability”  and  “sim¬ 
plicity  of  operation”  really  mean. 


Cary  Ftying  Pasters.  Take  one  -or  up  to  12-  for  FAST  relief. 


cary 

design.  Inc.  i 


7  15800  W.  Overland  Drive  Automatic  Infeeds  •  Web  Guides  •  Dryers  •  Chillstands 
'  New  Berlin,  Wl  53151  Flying  Imprinters  •  Silicone  Applicators  •  Ribbon  Decks 

(414)  786-2509  Specializing  in  Converting  Newspaper  Prases 

Telex  26-9670  to  Commercial  Heat-Set  Presses. 


LEGAL  BRIEFS 


Syracuse  paper 
cleared  of 
libel  charge 

A  jury  has  found  that  the  Syracuse 
Herald-American  did  not  libel  a 
young  woman  four  years  ago  when  it 
incorrectly  reported  she  had  been 
charged  with  driving  while  intoxi¬ 
cated. 

The  jury  decided  the  newspaper 
and  reporter  Erik  Kriss  did  not  act  in  a 
“grossly  irresponsible  manner”  in 
July  1983  when  the  paper  reported 
that  Kristin  Fitzgerald  had  been 
arrested  during  a  roadblock. 

She  claimed  the  story  damaged  her 
reputation  and  sought  about  $750,000 
in  compensatory  damages  and 
$250,000  in  punitive  damages. 

The  woman  was  one  of  about  500 
motorists  stopped  in  the  roadblock, 
but  she  was  not  charged.  The  newspa¬ 
per  published  a  correction  three  days 
later,  stating  Kriss  heard  Fitzgerald’s 
name  as  he  listened  to  a  police  radio  at 
the  scene.  When  he  heard  the  name, 
however,  police  were  arresting  a  dif¬ 
ferent  woman. 

Fitzgerald’s  attorney,  William  J. 
Fitzpatrick,  called  the  article  a  “piti¬ 
ful  attempt  at  a  story.”  He  contended 


the  reporter  could  have  double- 
checked  the  name  of  the  arrested 
woman  in  a  matter  of  seconds. 

The  newspaper’s  lawyer,  S.  Paul 
Battaglia,  said  the  newspaper  fol¬ 
lowed  “routine  journalistic  prac¬ 
tices”  in  reporting  the  story.  “The 
mere  occurrence  of  an  error  is  not  a 
basis  for  liability,”  he  said. 

— AP 

Wrongful  dismissal 

A  woman  was  wrongfully  dis¬ 
missed  from  her  job  as  general  man¬ 
ager  at  a  weekly  newspaper,  a  judge 
ruled  in  awarding  her  more  than 
$8,000  in  damages. 

Gary  O’Flynn,  publisher  of  the 
Wallaceburg  (Ont.)  Courier  Press, 
was  a  “classic  example  of  a  male 
chauvinist”  during  the  two-and-a-half 
years  Doris  Wagner  worked  at  the 
newspaper,  said  District  Court  Judge 
Robert  Daudin. 

Wager,  49,  was  awarded  $8,627  in 
damages. 

“Of  all  the  evidence  Fve  heard, 
O’Flynn  enjoys  a  rather  bizarre  atti¬ 
tude  and  approach  as  an  employer  of 
females,”  Daudlin  said.  “This  is  a 
throwback  of  that  master-servant 
situation,”  the  judge  found. 

During  the  hearing,  Wagner  said 
0‘Flynn,  57,  had  made  sexual 


advances  toward  her  before  she  was 
fired  in  October  1985. 

O’Flynn  denied  he  made  any 
advances.  He  said  Wagner  walked 
out  on  the  paper  and  there  was  no  way 
he  would  have  dismissed  her. 

The  award  covers  five  months  of 
unemployment  before  Wagner  found 
another  f^ull-time  job. 

Oregonian  battles 
to  open  parole 
board  hearings 

The  Portland  Oregonian  has  won 
the  first  round  in  a  suit  against  the 
state  parole  board  to  force  it  to  open 
its  hearings  to  the  press  and  public. 

A  circuit  court  judge  has  issued  a 
temporary  restraining  order  against 
the  parole  board  while  the  Orego¬ 
nian’s  request  for  a  declaratory  judg¬ 
ment  is  being  considered. 

Assistant  managing  editor  Judson 
Randall  said  the  paper  had  never 
challenged  the  board’s  closed  meet¬ 
ings  until  last  fall,  when  voters 
approved  a  proposition  that  allows 
victims  or  their  representatives  to 
attend  parole  hearings. 

Following  the  vote,  an  Oregonian 

(Continued  on  page  32) 
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reporter  attempted  to  cover  a  parole 
hearing  for  a  man  convicted  of  killing 
two  women.  The  husband  of  one  of 
the  victims  was  to  be  present  at  the 
hearing. 

The  parole  board  refused  the 
Oregonian’s  request  and  the  paper 
filed  suit  under  the  state’s  open  meet¬ 
ing  law. 

Randall  explained  that  the  open 
meeting  statute  does  allow  the  board 
to  meet  privately  to  deliberate  deci¬ 
sions,  but  the  board  itself  has  admit¬ 


ted  that  deliberations  do  not  occur 
during  the  hearings. 

The  Oregonian  claims  the  parole 
hearings  have  taken  on  a  new  interest 
since  victims’  representatives  are 
permitted  to  attend  them. 

R.l.  high  court 
reinstates  suit 

The  state  Supreme  Court  in  Provi¬ 
dence,  R.l.  has  reinstated  a  libel  suit 
against  the  Pawtucket  (R.l.)  Evening 


Times,  by  a  doctor  who  claimed  that 
two  news  stories  insinuated  that  he 
had  refused  to  assist  a  man  who  col¬ 
lapsed  and  later  died. 

The  state’s  high  court  ruled  that  a 
lower  court  judge  had  erred  in  dis¬ 
missing  the  litigation  on  the  grounds 
that  none  of  the  statements  reported 
in  the  article  were  false. 

Trial  testimony,  the  justices  com¬ 
mented,  indicated  that  the  reporter 
who  wrote  the  articles  containing 
criticism  of  the  doctor  was  also  aware 
of  information  that  probably  would 
have  cleared  the  doctor  in  the  public’s 
eye. 

Dr.  Paul  J.  W.  Healey,  president  of 
the  Pawtucket-Central  Falls  YMCA, 
was  told  during  a  meeting  that  a  man 
had  collapsed  outside  and  the  doctor 
immediately  asked  if  he  could  provide 
some  help,  according  to  trial  testi¬ 
mony. 

His  help  was  not  needed,  the  doctor 
was  told,  since  two  people  were 
administering  cardiopulmonary 
resuscitation  and,  in  addition,  rescue 
workers  had  been  summoned. 

The  man  died  later  that  evening  and 
the  next  day  the  newspaper  ran  a 
story  by  reporter  Edward  Gaulin  — 
one  of  the  people  who  administered 
CPR  —  based  on  comments  by  a  man 
who  was  picketing  outside  the  YMCA 
during  the  meeting. 

Gaulin  is  currently  with  the  Asso¬ 
ciated  Press,  San  Juan,  Puerto  Rico, 
bureau. 

Court  orders 
plaintiff  to  pay 
papers’  iegai  fees 

A  newspaper  has  an  absolute  priv¬ 
ilege  to  report  on  a  judicial  proceed¬ 
ing,  a  California  appeals  court  ruled  in 
a  decision  favoring  McClatchy  News¬ 
papers  in  a  libel  suit. 

The  suit  seeking  $21  million  in  dam¬ 
ages  was  filed  by  Paul  Mosesian,  a 
Fresno  lawyer,  after  a  1982  story  in 
the  Sacramento  Bee  and  Fresno  Bee 
alleged  he  was  among  24  members  of 
a  “Fresno  mob.” 

The  story  was  based  on  a  deposi¬ 
tion  given  by  McClatchy  Newspapers 
investigative  reporter  Denny  Walsh 
in  an  unrelated  libel  suit. 

Mosesian  contended  that  Walsh’s 
testimony  involved  a  conspiracy  to 
introduce  defamatory  material  into  a 
judicial  proceeding,  thus  negating  the 
protection  the  press  receives  under 
California  law. 

In  its  recent  ruling,  the  state’s  Fifth 
(Continued  on  page  42) 
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GMA’s  remanufactured  1572  with  15  hoppers  at  the  San  Antonio  Light 
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NEWSPEOPLE  IN  THE  NEWS 


James  Cox  Kennedy,  39,  grand¬ 
son  of  the  founder  of  Cox  Enter¬ 
prises,  Inc.,  will  become  chairman  of 
the  company  effective  later  this  year 
when  Garner  Anthony,  chairman 
and  chief  executive  officer,  resigns 
E&P,  Feb.  28). 

At  that  time,  William  A . 
Schwartz,  president  and  chief  oper¬ 
ating  officer,  will  become  president 
and  chief  executive  officer. 

Kennedy's  grandfather,  James  M. 
Cox,  founded  the  company.  His 
mother,  Barbara  Cox  Anthony,  and 
her  sister  Anne  Cox  Chambers,  are 
the  present  owners. 

Kennedy  joined  the  Atlanta  Jour¬ 
nal  and  Constitution  in  1972  and  held 
various  positions  with  the  Atlanta  and 
Grand  Junction,  Colo.,  newspapers 
He  was  named  vice  president  of  Cox 
Newspapers  in  1985  and  in  1986, 
executive  vice  president  of  Cox 
Enterprises,  Inc. 

Schwartz  joined  the  organization  in 
1973  and  served  as  president  and  chief 
executive  officer  of  Cox  Communica¬ 
tions,  Inc.,  a  public  company  which 
merged  into  Cox  Enterprises  in  1985. 
He  then  assumed  his  present  position. 

*  *  * 

Paul  Atkinson  will  become 
national  advertising  director  of  the 
Wall  Street  Journal  based  in  New 
York,  effective  next  month. 

He  has  served  as  publisher  of  the 
Wall  Street  JournallEurope  since 
1983.  He  joined  Dow  Jones  in  1976  as 
an  advertising  sales  representative 
and  then  moved  to  Hong  Kong  in  the 
same  position  for  the  Asian  Wall 
Street  Journal.  He  also  has  served  as 
managing  director  of  Dow  Jones 
International  Marketing  Services. 

*  *  * 

William  E.  Sherman  was  named 
general  manager  of  the  Norristow  n 
(Pa.)  Times  Herald  and  is  assisting 
publisher  David  S,  John  in  adminis¬ 
trative  duties. 

Sherman  was  an  executive  in  vari¬ 
ous  capacities  for  the  past  13  years  at 
the  Woodhridf>e  {N .i .)  News  Tribune, 
including  associate  publisher. 
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Peter  Bhatia,  deputy  managing 
editor-news  at  the  San  Francisco 
Examiner,  will  become  managing  edi¬ 
tor  of  the  Dallas  Times  Herald  effec¬ 
tive  March  30. 

In  1980,  Bhatia  joined  the  Times 
Herald  from  the  Examiner,  but  went 
back  to  San  Francisco  in  1981  as  news 
editor  and  was  promoted  to  his  cur¬ 
rent  post  in  1985. 

*  *  * 

Richard  F.  Spears,  vice  president 
and  business  manager  of  the  Greens¬ 
boro  (N.C.)  News  cfe  Record,  was 
named  vice  president  of  Landmark 
Communications,  Inc.  He  will  iden¬ 
tify  and  evaluate  new  business  oppor¬ 
tunities  and  also  help  define  strategies 
for  operation  of  any  new  businesses. 

Spears  reports  to  John  O.  Wynne, 
president  of  the  broadcasting  and 
video  enterprises  division,  who 
supervises  new  business  develop¬ 
ment. 

Spears  joined  the  company  in  1972 
as  an  advertising  account  executive 
for  the  Virfiinian-Pilot  and  the  Nor¬ 
folk  Ledger-Star.  He  transferred  to 
Greensboro  as  advertising  director, 
then  served  as  vice  president/mar¬ 
keting,  and  assumed  his  most  recent 
post  in  1985. 

*  *  * 

George  McDaniel,  formerly  dis¬ 
play  advertising  manager  of  the 
Orlando  Sentinel,  has  joined  the 
Newport  News  (Va.)  Daily  Press  as 
advertising  director. 

McDaniel  replaces  Ivan  Wehmer, 
who  retires  March  31  after  39  years 
with  the  newspapers  and  will  con¬ 
tinue  consulting  on  advertising  issues 
for  a  period  of  time. 

He  *  * 

Dannie  E.  Henderson  was 
appointed  to  the  newly  created  posi¬ 
tion  of  production  director  of  the 
Frederick  (Md.)  News-Post.  He  pre¬ 
viously  was  production  manager  of 
the  Burlington  (N.C.)  Daily  Times- 
News. 


Edward  J.  Baumeister  Jr.,  a  for¬ 
mer  senior  producer  at  CBS  News  in 
Washington,  is  now  managing  editor 
of  the  Trenton  (N.J.)  Times. 

Baumeister  was  assistant  news  edi¬ 
tor  of  the  Worcester  (Mass.)  Tele¬ 
gram  before  moving  to  public  televi¬ 
sion  as  producer  of  documentaries 
and  news  specials.  At  CBS,  he  was  a 
producer  of  the  Morning  News  and 
senior  producer  of  the  overnight 
broadcast,  Nightwatch. 

Arnold  C.  Ropeik,  with  the  news¬ 
paper  since  1961,  will  become  senior 
editor,  a  new  position  that  allows  him 
to  write  additional  columns  and  work 
as  a  community  liaison  and  head  spe¬ 
cial  projects. 

.Also  in  another  newly  created  posi¬ 
tion,  Clyde  E.  Leib,  formerly  assis¬ 
tant  editorial  page  editor,  becomes 
state  editor.  He  is  a  former  managing 
editor  of  The  Trentonian  and  has 
worked  in  various  capacities  with 
state  governments  in  New  Jersey  and 
Maine. 

Robert  J.  Nangle,  former  edito¬ 
rial  page  editor  of  the  Quad-City 
Times,  Davenport,  assumes  the  post 
of  op-ed  page  editor,  in  charge  of  the 
commentary  section.  He  has  worked 
on  editorial  pages  of  several  newspa¬ 
pers. 

*  *  * 

Richard  Boudreaux  joined  the 
Los  Angeles  Times  as  chief  of  the 
newspaper's  newly  established 
bureau  in  Managua,  Nicaragua. 

Boudreaux  has  served  as  Asso¬ 
ciated  Press  bureau  chief  in  Chile  and 
Bolivia  since  1982.  With  AP  since 
1970,  he  first  was  a  reporter  in  New 
York  and  then  was  assigned  to  Argen¬ 
tina  as  news  editor  in  1977  and  to  the 
Mexico  City  bureau  in  1982. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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William  Beecher,  chief  diploma¬ 
tic  correspondent  for  the  Boston 
Globe,  has  moved  to  Washington 
bureau  chief  of  the  Minneapolis  Star 
and  Tribune. 

Earlier  in  his  career,  Beecher  spent 
six  years  in  the  Washington  bureau  of 
the  Wall  Street  Journal,  covering  first 
the  Supreme  Court  and  next  the  mili¬ 
tary.  He  then  served  seven  years  as 
military  correspondent  in  the 
Washington  bureau  of  the  New  York 
Times. 

During  1973-75,  Beecher  worked  in 
the  Defense  Department,  rising  to 
acting  assistant  secretary  before 
moving  to  the  Globe. 

*  *  * 

David  Banks,  formerly  assistant 
editor  of  The  Sun,  London,  is  now 
deputy  managing  editor/night  for  the 
New  York  Daily  News. 

Banks,  who  was  assistant  manag¬ 
ing  editor  of  the  New  York  Post  in 
1980-81,  is  in  charge  of  the  late  edi¬ 
tion.  He  formerly  was  an  editor  at  the 
Daily  Express  and  the  Daily  Mirror  in 
London. 

Also  joining  the  New  York  Daily 
News  recently  were  Pamela  Vassil 
and  Fran  McMorris. 

Vassil,  formerly  an  art  director 
with  the  New  York  Times,  is  features 
art  director  with  responsibility  for 
design  of  those  sections.  At  the 
Times,  she  was  art  director  of  the  Arts 
&  Leisure  and  Living  sections  and  the 
Op-Ed  Page. 

McMorris  covered  the  Queens 
court  system  for  Newsday,  Long 
Island,  and  will  cover  one  of  the 
courts  for  the  News  on  a  daily  basis. 

*  *  * 

John  W.  Roell,  advertising  direc¬ 
tor  at  the  Tampa  Tribune  for  13  years, 
is  retiring  effective  April  1  and  will  be 
succeeded  by  Michael  P.  Perri- 
CONE,  assistant  advertising  director 
since  January. 

Roell,  a  past  president  of  the  Flor¬ 
ida  Newspaper  Advertising  and  Mar¬ 
keting  Executives,  joined  the  Tribune 
in  1965  and  held  several  retail  posi¬ 
tions  prior  to  being  named  advertising 
director.  Perricone  began  at  the  Tri¬ 
bune  as  a  retail  intern  in  1974  and  by 
1978  was  the  Tribune  Advertising 
Salesperson  of  the  Year. 

*  *  * 

Jon  Kamman  was  named  associate 
editor  for  Arizona  Trend,  Phoenix, 
moving  from  assistant  business  editor 
of  the  San  Francisco  E.xaminer. 

Prior  to  that  Kamman  was  city  edi¬ 
tor  and  then  managing  editor  of  the 
Arizona  Daily  Star,  Tucson.  He 
began  his  career  at  the  age  of  18  as  a 
photograher  with  the  Tucson  Citizen. 


Terry  R.  Taylor  has  been  named 
deputy  sports  editor  of  the  Associated 
Press  in  a  promotion  from  assistarit 
sports  editor. 

Taylor  joined  AP  in  Philadelphia  in 
1977  and  transferred  to  the  sports 
department  in  New  York  in  1981. 

Before  assuming  her  most  recent 
position  in  1985,  she  served  as  day 
supervisor,  wrote  a  sports  television 
column  and  covered  figure  skating  at 
the  1984  Winter  Olympics. 

*  *  * 

John  A.  Cimaroli  has  joined  the 
Chicago  Sun-Times  as  vice  president 
of  circulation  after  15  years  at  the 
Chicago  Tribune  where  he  held  a 
number  of  posts  including  operations 
transportation  manager  and,  most 
recently,  circulation  manager. 

Prior  to  the  Tribune,  Cimaroli  was 
with  the  U.S.  Department  of  Defense, 
Overseas  Schools. 

*  *  * 

Mike  McGehee,  Nashville  Banner 
graphic  editor,  has  been  named 
executive  sports  editor  with  responsi¬ 
bility  for  the  overall  operation  of  the 
sports  department.  He  will  direct  the 
daily  operations,  long-range  planning 
and  editing  of  the  sports  pages. 

McGehee  joined  the  Banner  in  1971 
as  copy  editor  and  also  has  served  as 
makeup  editor  and  assistant  news  edi¬ 
tor.  Prior  to  the  Banner,  he  was  sports 
editor  of  The  Bayonet,  the  newspaper 
of  the  Army's  Seventh  Infantry  Divi¬ 
sion  in  Korea. 

*  *  * 

John  M.  Baer,  who  was  press  sec¬ 
retary  to  former  Pennsylvania  Lt. 
Gov.  William  W.  Scranton  3rd  during 
Scranton's  unsuccessful  1986  cam¬ 
paign  for  governor,  has  been  named 
state  capital  correspondent  for  the 
Philadelphia  Daily  News. 

Baer  succeeds  Robert  W. 
Grotevant,  who  is  now  press  secre¬ 
tary  to  Gov.  Robert  P.  Casey,  a 
Democrat  who  defeated  Scranton  in 


the  gubernatorial  election  last 
November,  triggering  the  unusual  job 
switch. 

Prior  to  his  work  with  Scranton. 
Baer  had  been  a  producer  of  public 
affairs  programs  for  public  television 
station  WIFT,  Harrisburg,  and  was  a 
reporter  with  the  Harrisburg  Patriot- 
News  newspapers. 

*  *  * 

Milt  Priggee  has  moved  to  the 
Spokane  {Wash.)  Spokesman-Review 
and  Spokane  Chronicle  from  the  Day- 
ton  (Ohio)  Journal-Herald,  where  he 
served  four  years  as  editorial  car¬ 
toonist. 

In  Spokane,  Priggee  succeeded  car¬ 
toonist  Shaw  McCutcheon,  who 
retired  last  year. 

Also  at  the  newspapers,  Peggy 
Ruhr  has  been  named  city  editor.  She 
joined  the  dailies  last  April  as 
weekend  and  enterprise  editor  and 
previously  was  Sunday  metropolitan 
editor  of  the  Hartford  Courant. 

*  *  * 

David  E.  Munch,  display  advertis¬ 
ing  manager  of  the  Detroit  Free  Press 
since  May  1986,  has  been  named 
advertising  director.  With  the  news¬ 
paper  since  1980,  he  previously  was 
promotion  and  sales  development 
manager  and  marketing  services  man¬ 
ager.  Munch  began  his  career  with  the 
Gary  (Ind.)  Post-Tribune. 

*  *  * 

Gordon  Bock,  a  former  night  city 
editor  for  United  Press  International 
in  New  York,  joined  Time  magazine 
as  a  staff  writer  in  the  Economy  & 
Business  section.  He  moved  from 
Business  Week,  where  he  was  a  staff 
editor  covering  the  computer  indus¬ 
try. 

*  *  * 

Dave  LaBell  has  been  named 
retail  advertising  manger  of  the 
Bradenton  (Fla.)  Herald.  He  started 
as  an  outside  classified  sales  rep¬ 
resentative  with  the  newspaper  in 
1984. 
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Campbell  resigns  as  publisher  of  Daily  News  of  Los  Angeles 

Follows  the  recent  departure  of  three  other  execs  at  the  paper 


By  M.L.  Stein 

Byron  C.  Campbell  resigned  March 
9  as  publisher  of  the  Daily  News  of 
Los  Angeles,  citing  differences  in 
style  and  philosophy  with  owner  Jack 
Kent  Cooke. 

Campbell's  resignation,  which  took 
effect  immediately,  followed  the 
departure  of  three  other  executives  of 
the  paper  in  recent  weeks. 

Cooke,  who  bought  the  Daily  News 
from  the  Tribune  Co.  of  Chicago  in 
December  1985,  said  from  his  Middle- 
burg,  Va.,  office  that  Campbell's 
replacement  will  be  selected  shortly 
from  three  candidates. 

Campbell,  53,  who  had  been  with 
the  Tribune  Co.  for  24  years  and  had 
stayed  on  when  the  Daily  News  was 
bought  by  Cooke,  told  E&P  that  his 
decision  to  leave  “basically  relates  to 
differences  in  management  style. 

There  are  different  philosophies  in 
operation  and  neither  one  is  right  or 
wrong.  1  have  to  be  comfortable  with 
the  way  1  was  operating." 


Cooke  confirmed  their  differences, 
saying:  “There  was  a  perfectly  under¬ 
standable  disagreement  between  the 
two  of  us.  He  may  be  right  or  1  may  be 
right.  Who  knows?" 

Campbell,  who  joined  the  News  in 
1 983.  said  one  difference  between  him 
and  Cooke  was  in  the  operating  of  the 
Daily  News'  human  resources  depart¬ 
ment,  which  was  dismantled  earlier 
this  year.  The  department,  which  had 
been  developed  by  Campbell,  han¬ 
dled  personnel  policies,  training  and 
employee  benefits,  all  of  which  are 
now  under  the  personnel  department. 

Campbell's  resignation  was 
announced  at  staff  meetings  by  vice 
president  and  editor  Timothy  M. 
Kelly  and  other  department  heads. 

Kelly  told  E&P,  “1  anticipate  busi¬ 
ness  as  usual  with  no  changes  in  edito¬ 
rial  coverage  or  philosophy." 

Kelly  called  Campbell  a  “terrific 
publisher  who  has  been  totally  sup¬ 
portive  of  the  newsroom  and  has 
overseen  a  significant  expansion  of 
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Staff  coverage." 

The  editor  said  he  expected  no  edi¬ 
torial  changes  as  the  result  of  Camp¬ 
bell's  departure. 

Of  Cook,  Kelly  said:  “We  have  had 
absolutely  no  editorial  direction  from 
him  and  he  has  been  totally  sup¬ 
portive  of  what  we've  done  and  he 
continues  to  be." 

The  three  executives  who  have 
recently  left  the  paper  are  Thomas  E. 
Griffith,  director  of  marketing  and 
public  relations;  Tom  G.  Osborn, 
vice  president  and  director  of  circula¬ 
tion;  and  Julie  Aguilar,  manager  of  the 
human  resources  department. 

James  Lacher,  executive  vice 
president  of  Jack  Kent  Cooke,  Inc., 
said  the  departures  of  the  three  were 
unrelated  to  ownership  changes, 
adding:  “Everybody  left  of  their  own 
free  will.” 

A  Daily  News  story  quoted  Griffith 
as  saying  the  philosophic  friction 
between  Campbell  and  Cooke  ran 
“pretty  deep.” 

“But,"  he  continued,  “None  of  us 
were  affected  by  the  differences  and 
because  we  reported  to  Byron,  he 
bore  the  brunt  of  them." 

Griffith  announced  he  had  left  the 
paper  to  form  his  own  public  relations 
firm. 

The  Daily  News,  which  covers  the 
San  Fernando  Valley  and  other  parts 
of  northern  Los  Angeles  County,  has 
a  weekday  circulation  of  153,441.  It 
has  grown  rapidly  in  recent  years 
from  what  once  was  a  throwaway. 

Previously,  Campbell  had  been 
publisher  of  two  Tribune  Co.  news¬ 
papers  in  Fort  Lauderdale  —  the 
News  and  Sun-Sentinel.  He  said  he 
had  made  no  decision  on  his  next 
move  but  was  examiningjob  inquiries 
he  had  received  prior  to  his  resigna¬ 
tion. 

“1  love  the  Daily  News,  but  I'm 
looking  forward  to  my  next  step,"  he 
said. 


New  paper  debuts 
for  Summerfield 

Summerfield  Newspapers,  a  sub¬ 
sidiary  of  the  Ashury  Park  (N.J.) 
Press  Inc.,  launched  its  second  new 
product  in  six  months  when  XhQ  Jour¬ 
nal  made  its  Ocean  County,  N.J. 
debut  on  Feb.  13. 
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Introducing  the  Ultimate  in  Film  Reference  Books 

The  Motion  Picture  Guide 

ByJay  Robert  Nash  and  Stanley  Ralph  Ross 


O  Title 

O  Motion  Picture  Guide’s 
Critical  Rating 
O  Year  of  Release 
O  Original  Running  Time 
O  Production  Company 
O  Releasing  Company 
O  Color  or  Black  &  \l1iite 
O  Cast  and  Roles 
O  Synopsis.  Analysis  and 
Anecdotal  Revieiv 
O  Production  Credits 
o  Film  Genre 
O  Videocassette  Availability 
O  Motion  Picture  Guide’s 
Parental  Recommendation 
O  MPAA  Rating 


Entries  also  include  British  and 
foreign  titles  wfien  applicable. 


o  o  o  o  o  o 

BEING  TOERE*****  (19791  130m  Lonmar  UA  c  0 

P«ter  Sellers  fChancej,  Shirley  MacLatne  (Eve  Rand).  Meivyn  Douglas  ^Ben^omin 
Ranch.  Jack  Warden  (President  Bobbyj.  Richard  Dysart  (Dr  Robert  Allenb^}. 
RKhard  Basehart  (VIbdmir  Skraplnol»^  Ruth  Attaway  (Loutse).  Dave  Clenon 
(Thomas  Franklin).  Fran  Bnli  (Salty  Hayes}.  Denise  DuBarry  (Johonna  Frankhnl. 

Oteil  Burbndge  (Lo/ol.  Ravenell  Keller  III  (Abbazj.  Bnan  Comgan  (PolKeman). 
Alfredine  Brown  (Old  Woman).  Donald  Jacob  (Oouidl.  Errtest  M  McClure  (Je/^ery). 
Kenneth  Patterson  (Butler).  Richard  Venture  (Wilson).  Arthur  Gruruly  (Arthur), 

WC  'Mutt  '  Burton  (Leuns).  Henry  B  Dawkins  (Bi/hngs).  Geor^ne  Hall  (Mrs 
Aubrey).  Nell  Leaman  (Cor\slarKe}.  Villa  Mae  Barkley  (Teresa).  Alice  Hirson  (First 
Lody).  James  Noble  (Kau/man).  Sandy  Ward  (Sen  Slipshod).  Danna  Hansen  (Mrs 
Slipshod).  Mitch  Kreindel  (Dennis  Watson).  Kalhenrte  De  Hetre  (Kinney).  Sam 
Weisman  (Colson).  Elya  Baskin  (Karpatou).  Thann  Wyenn  (Ambassador  Caufruii} 
Perfection  Never  have  two  hours  and  ten  minutes  gone  by  so  quickly  Sellers  is  an 
innocent  illiterate  who  has  lived  in  a  house  with  an  old  man  ever  sirKe  he  can 
remember  The  old  man  dies  and  Sellers  must  leave  the  cocoon  He  has  never  been 
in  the  real  work)  and  only  knows  of  it  through  watching  television,  his  one  and  all 
consuming  passion  On  the  streets,  he  is  hit  by  a  hmousine  owned  by  MacLaine  who 
is  mamed  to  a  kingmaker,  a  man  behind  all  the  Prestdeni's  men  (Douglas)  Sellers' 
honesty  is  charming  and  his  prosaic  answers  seduce  Douglas  aru)  MacLaine  and 
eventually  the  President  (Warden  in  a  sensational  performance)  Sellers  beconr>es  a 
national  celebnty  by  appeanng  on  his  favorite  medium,  television  His  answers  to 
complex  questions  are  beautiful  We.  the  audience,  realize  that  he  is  talking  about 
gardening  (he  had  been  a  gardener  at  his  former  residerKe)  but  the  audierKe  m  the 
him  finds  all  sorts  of  hidden  meanings  to  his  simple  words'  His  truthfulness  attracts 
the  policy  makers  m  the  polibcal  party  and  by  the  film's  end  they  are  seriously 
considenng  Sellers  as  a  presidential  nominee  That,  in  a  nutshell,  is  the  story,  yet  the 
details  would  lake  many  nutshells  to  cover  Sellers  hadn't  been  this  good  sirKe  his 
early  Bntish  comedies  MacLaine  is  sirKere  and  funny  as  the  sex  starved  wife 
Douglas  is  such  a  presence  on  screen  that  it's  difficult  to  look  at  anyone  else  in  a 
scene  if  Douglas  is  there  The  movie  was  made  in  Los  Angeles.  Washington.  D  C 
and  at  The  Biltmore.  Vanderbilt's  incredible  North  Carolina  mansion  As  in  the  case 
of  ONE  FLEW  OVER  THE  CUCKOO  S  NEST.  BEING  THERE  took  many  years  to 
get  done  It  was  worth  the  wait  Though  ostensibly  labeled  a  comedy.  BEING 
THERE  goes  way  beyond  comedy,  beyond  satire,  and  out  into  a  work)  of  its  own 
p.  Andrew  Braunsberg.  d.  Hal  Ashby,  w.  Jerzy  Kosinski  (based  on  his  novel),  ph. 
Caleb  Deschanel  (Technicolor),  m.  John  Mandel.  ed.  Don  Zimmerman,  art  d.  James  Cf 
Schoppe.  set  d.  Robert  Benton,  makeup.  Charles  Schram.  Frank  Westmore 
Comedy  Caa.  fPRiC  MPAAiPG) 

O  O  O  O 


Note: 

Thi‘  typv  si/.e 
showTi  in  this 
sumplf  is  smaller 
than  that  of 
The  Motion 
Picture  Guide. 


For  promotions,  tie-ins,  contests  and  quizzes  or  just 
plain  fascinating  copy,  you  can’t  beat  movies.  Now  they’re 
all  yours. 

The  final  word  in  film  enc\cl()pedia.s  has  arrived  —  an  absolutely 
essential  reference  .set  for  everyone  who  works  in  films  or  with  films, 
or  uses  films  as  a  source  for  ideas,  inspiration  or  facts.  If  films  are 
important  in  your  business,  you  cannot  afford  to  be  without  this 
12-volume  masterpiece  from  CineBooks. 

The  Motion  Picture  Guide  is  the  most  comprehensive  film 
resource  ever  produced.  Vi  ith  entries  on  5().()()()  films,  it  covers 
virtually  every  English-language  film  ever  made  as  well  as  a  large 
selection  of  foreign  films  and  the  films  of  the  Silent  Era. 

Compared  to  any  other  film  reference  work  on  your  shelf  or  on 
the  market  today  .  The  .Motion  Picture  Guide  giies  you  more. 

.More  casts,  roles,  credits  and  \  ital  statistics.  More  historical  back¬ 
ground  and  anecdotal  information. 

Included  in  the  set  is  a  two-volume  Index  listing  more  than 
ISO.OOO  performers  and  production  people  —  every  name  that 
appears  in  every  cast  and  credit  listing  throughout  the  set! 
Each  entry  is  cross-referenced  to  exery  film  with  which  the  person 
was  inx'olved.  By  itself,  the  Index  is  the  most  comprehensive 
filmography  available  anyw  here! 

Supplement  volumes,  available  annually,  will  keep  your  set  up 
to  date. 

Order  yours  today.  For  fxst  ser\  ice  call  l-8()()-62-»-628.L  Or  use 
the  mail-in  coupon.  The  price  of  The  Motion  Picture  Guide  is 
S^SO.  Shipping  is  free  throughout  the  I'nited  States. 

film  lover’s  treasure. . .  a  definitive  reference  work!’ 

—  Roger  Ebert,  co-host.  “Siskel  &  Ebert  &  The  Movies."  and  Pulitzer 
Prize-w  inning  film  critic  for  the  Chicago  Sun-  Times. 


. .  the  most  comprehensive  film  encyclopedia  in  print.  ” 

—  Charles  Chaniplin.  Los  Angeles  Times 


For  fiistest  service  call  us  toll-free  at  l-8()()-62T-628.i 
In  Iowa  call  collect  at  5IS-24‘'-''S(M)  Ext.  489 

Or  send  to: 

CineBooks,  Inc. 

P.O.  Box  ll.i6' 

CineBooks 

□  Plexse  send  me  the  complete  12-volume  Vlotion  Picture  Guide 
on  the  payment  bxsis  indicated  below.  If  I  am  not  completely  satisfied. 

I  understand  that  I  can  return  the  set  within  .iO  days  and  receive  a  fiill 
refund  of  the  purchase  price. 

I  would  like  to  utilize  the  following  b<M)k  purchase  option: 

□  $65 — volume  per  month  □  S'SI) — entire  set  in  one  shipment 

(Outside  of  the  I  nited  States  add 
Method  of  payment:  for  surface  post. ) 

□  Enclosed  is  a  chc*ck 

□  Plexse  charge  to  my  credit  card: 

□  .Vmerican  Express  □  Mxsterf'ard  □  MS.\ 

Illinois  residents  add  corrc“ct  sales  txx. 


Cri’dic  Card  NumbtT  KvpirjiHin  Date 


Signature 

□  ScMid  more  information  on  The  .Motion  Picture  Guide  bcTote  I 
dex'ide  to  buy. 


Name  Hioih’  \o 


Address 


Allow  six  weeks  for  deliven. 
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Converting  from  free  to  paid 

It’s  not  an  easy  move,  but  a  V/est  Coast  publisher  tells  how  he 
successfully  converted  two  weeklies  and  offers  some  ‘do’s  and  don’ts’ 


By  M.L.  Stein 

How  do  you  get  readers  to  pay  for  a 
newspaper  they've  been  getting  free 
for  five  years? 

It's  not  easy  but  Scott  Little, 
publisher  of  two  San  Diego  County 
weeklies,  said  he  successfully  made 
the  conversion  through  a  carefully 
planned  program  involving  all  key 
department  heads. 

Speaking  before  a  “It  Works  for 
Me”  panel  at  the  recent  California 
Newspaper  Publishers  Association's 
annual  convention  in  Monterey, 
Little  said,  “Our  strategy  was  basi¬ 
cally  simple.  Just  direct  mail  the  best 
damn  local  newspaper  in  the  mar¬ 
ketplace  to  everyone,  and  hope 
they're  sufficiently  hooked  on  the 
product  to  pay  for  it  somewhere  down 
the  road. 


The  transition  involved  the  Lm  Cos- 
tan  and  the  Citizen,  both  of  which 
won  awards  at  CNPA's  Better  News¬ 
paper  Contest. 

Little  said  he  decided  to  convert  to 
paid  circulation  to  garner  more  adver¬ 
tising. 

“1  hate  the  word  but,  as  you  all 
know,  advertisers  tend  to  call  any¬ 
thing  that's  not  paid  a  throwaway 
...  In  most  sales  situations  it's  a  dif¬ 
ficult  hurdle  to  get  over,  regardless  of 
product  quality.” 

His  first  step,  the  publisher 
recalled,  was  getting  out  a  direct  mail 
package  to  all  readers,  e.xplaining  the 
change.  Also  contained  were  a  bro¬ 
chure  describing  the  benefits  of  sub¬ 
scription  and  a  reply  card  and  post- 
age-paid  return  envelope. 

Editorial  support  came  next  in  the 
form  of  a  serialized  “high-interest 
feature”  concerning  local  schools.  It 
was  based  on  a  readers'  poll  on  what 
they  considered  the  community's  hot¬ 
test  topic.  Little  reported. 

The  conversion  campaign,  he 
added,  was  further  supported  by  in¬ 


paper  ads,  telemarketing,  crew  sales 
and  newsrack  mail-back  cards. 

Non-payers  were  eventually  cut 
off,  but  they  continued  to  be  reached 
via  a  free  wrap  with  “hard-sell  adver¬ 
tiser  inserts”  and  a  subscription  mail- 
back  card,  according  to  Little. 

The  panelist  noted,  “If  your  prod¬ 
uct  is  outstanding  you  will  definitely 
retrieve  many  of  the  readers  hooked 
on  it,  who  didn't  quite  believe  you  are 
cutting  them  off  after  several  years  of 
giving  it  to  them  free.” 

Telemarketing,  he  said,  was  effec¬ 
tive  but  crews  had  to  be  dispatched 
anyway  because  of  a  high  rate  of 
unlisted  telephone  numbers,  nearly 
50%  in  one  community. 

“It  became  necessary  to  knock  on 
doors,”  Little  remarked.  “We  let  our 


readers  know  that  solicitors  would  be 
in  the  area  to  help  lower  resistance  to 
door-to-door  soliciting.”  Crew  mem¬ 
bers  wore  jackets  with  the  paper's 
logo  to  give  them  credibility,  he 
added. 

“Knock  on  doors,”  Little  urged. 
“Never  give  up  on  that  non-subscrib¬ 
ing  household.  As  we  all  know,  we 
never  get  enough  circulation.  We  can 
never  coast.” 

The  results?  According  to  Little, 
the  conversion  rate  since  1985,  when 
the  program  started,  has  been  near  or 
over  50%. 

“We  consider  the  effort  extremely 
successful  but  it's  a  bit  too  early  to 
evaluate  since  we  haven't  completed 
our  first  pass  through  the 
marketplace  —  the  whole  process 
from  initial  mailing  to  cutting  off  non- 
payers,”  Little  declared. 

He  added  that  he  was  mailing  about 
6.()()()  free  papers  in  La  Costa  and  now 
has  over  4,000  in  paid  circulation. 

The  Citizen,  he  continued,  was 
started  with  30,000  free  subscriptions 


in  1981. 

“Conversion  is  still  not  totally 
accomplished  but  we  are  right  on 
target  with  our  paid  projections  and 
objectives,”  Little  said.  He  told 
publishers  that  conversion  “is  a  lot  of 
work  and  costs  a  lot  of  money,  but  we 
think  it's  worthwhile.” 

He  offered  two  tips  to  publishers 
thinking  about  changing  over:  “Make 
sure  you  have  people  who  are  familiar 
with  this  process,  either  on  your  pay¬ 
roll  or  as  consultants,  and  that  you 
have  a  circulation  system  that  can 
handle  the  conversion.” 

Timberlake  joins 
Scarborough 

John  B.  Timberlake,  former 
research  manager  at  the  Chicago  Tri¬ 
bune,  has  been  named  vice  presi- 
dent/major  market  studies  for  the 
Scarborough  Research  Corporation. 

Timberlake,  who  had  been  with  the 
Chicago  Tribune  for  24  years,  will 
coordinate  sales  and  services  to 
newspapers  in  the  top  10  national 
markets,  as  well  as  among  various 
other  Scarborough  Report  markets. 

A  two-term  president  of  the  News¬ 
paper  Research  Council,  1979-81, 
Timberlake  also  served  on  the  News¬ 
paper  Advertising  Bureau's  Priorities 
Committee  and  was  a  member  of  the 
Media  Communications  Council  of 
the  Advertising  Research  Founda¬ 
tion. 

Scarbourough  is  currently  con¬ 
cluding  its  1987  Newspaper  Ratings 
Study. 

L.A.  Times  opens 
new  news  bureau 

Richard  Boudreaux  has  joined  the 
Los  Angeles  Times  as  chief  of  its 
newly  established  news  bureau  in 
Managua,  Nicaragua.  The  Times  now 
has  24  foreign  news  bureaus. 

Boudreaux  had  served  as  the  Asso¬ 
ciated  Press  bureau  chief  in  Chile  and 
Bolivia  since  1982.  He  joined  the  AP 
in  New  York  as  a  reporter  in  1970, 
was  assigned  to  Argentina  as  news 
editor  in  1977  and  moved  to  AP's 
Mexico  City  bureau  in  1981  to  cover 
Central  America. 


The  conversion  campaign,  he  added,  was  further 
supported  by  in-paper  ads,  telemarketing,  crew  sales 
and  newsrack  mail-back  cards. 
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Issues  of  the  Information  Age: 


The  paradoxof  power: 


The  Information  Age, 
for  all  its  potential,  has 
brought  with  it  a  new  kind  of 
problem.  Often,  the  machines 
that  contribute  so  much  to 
the  flood  of  information  do 
little  to  help  most  of  us  cope 
with  it.  They  are  difficult  to 
use,  rigid  in  their  demands, 
almost  arrogant  in  their 
inability  to  work  with  any 
but  their  own  kind.  They  are 
the  muscle-bound  tools  of 
specialists. 

In  our  vie\y  the  problem 
is  not  that  the  machines  are 
too  powerful  for  the  rest  of 
us.  They  are  not  powerful 
enough. 

This  is  the  paradox  of 
power:  the  more  powerful  the 
machine,  the  less  power  it 
exerts  over  the  person  using 
it.  We  define  a  more  powerful 
machine  as  one  that  is  more 
capable  of  bending  to  the  will 
of  humans,  rather  than  hav¬ 
ing  humans  bend  to  its  will. 
The  definition  is  deeply 
ingrained  in  AT&T.  The  tele¬ 
phone  is  such  a  powerful 
device  precisely  because  it 
demands  so  little  of  its  user. 

AT&T  foresees  the  day  when 
the  Information  Age  will 
become  universal.  People 
everywhere  will  participate 
in  a  worldwide  Telecommu¬ 
nity  They  will  be  able  to 
handle  information  in  any 
form— conversation,  data, 
images,  text— as  easily  as  they 
now  make  a  phone  call. 


That  day  is  coming  closer. 
One  example:  scientists  at 
AT&T  Bell  Laboratories  are 
developing  “associative” 
memories  for  computers,  fur¬ 
ther  enabling  the  machines  to 
work  with  incomplete,  impre¬ 
cise,  or  even  contradictory 
information.  That’s  perfectly 
natural  for  a  human.  What 
makes  it  a  breakthrough  is 
that  these  computers  won’t 
ask  you  to  be  anything  else. 

Telecommunitv  is  our  goal. 
Technology  is  our  means” 

We  are  committed  to  lead¬ 
ing  the  way 
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LEGAL  BRIEFS 


(Continued  front  p(if>e  32) 
District  Appellate  Court  conceded 
that  Walsh’s  deposition  contained 
“two  allegedly  damaging  references 
to  the  plaintiff,”  but  noted  that  the 
newspaper  report  of  what  Walsh  said 
was  “completely  accurate.” 

Citing  the  “fair  and  true”  section  of 
California’s  libel  law,  the  court  said: 
“It  is  undenied  that  a  media  defen¬ 
dant  does  not  have  to  justify  every 
word  of  the  alleged  defamatory  mate¬ 
rial.  The  media’s  responsibility  lies  in 
ensuring  that  the  ‘gist  or  sting’  of  the 
report  —  its  very  substance  —  is 
accurately  conveyed.  Moreover,  this 
responsibility  carries  with  it  a  certain 
amount  of  literary  license.  The 
reporter  is  not  bound  by  the  strait- 
jacket  of  the  testifier’s  exact  words;  a 
degree  of  flexibility  is  tolerated  in 
deciding  what  is  a  ‘fair  report.’  ” 

The  ruling  found  that  the  Bee  sto¬ 
ries  about  the  deposition  were 
“absolutely  privileged.” 

The  court  also  ordered  that  Mose- 
sian  pay  McClatchy’s  legal  costs. 

Judge  refuses  to 
drop  reporter 
contempt  citation 

A  Maine  state  judge  has  refused  to 
drop  a  contempt  citation  against  Con¬ 
cord  (N.H.)  Monitor  reporter  Robert 
Hohler,  who  refused  to  testify  in  a 
January  murder  trial. 

Justice  Arthur  Brennan  denied  a 


request  to  reconsider  the  criminal 
citation  that  he  had  issued  against 
Hohler  and  said  the  Hohler  case  will 
now  go  to  trial. 

A  Knox  County  Superior  Court 
clerk  said  that  Hohler’s  trial  would 
probably  be  held  within  six  months. 

Jury  finds 
no  violation 
of  antitrust  laws 

A  federal  court  jury  in  Seattle  found 
recently  that  the  daily  Skapit  Valley 
(Wash.)  Herald  did  not  violate  anti¬ 
trust  laws  as  charged  by  a  rival 
weekly. 

In  a  suit  filed  in  1983.  the  Skapit 
Arpas  alleged  “monopoly  and 
attempt  to  restrain  trade  in  a  relevant 
market”  by  the  Herald.  It  asked  for 
damages  between  S475.()()()  and 
5625.000  for  harm  it  allegedly  suffered 
from  unfair  business  practices  it 
charged  were  committed  by  the  Mt. 
Vernon  daily. 

The  Argus  claimed  the  Herald, 
which  is  owned  by  Pioneer  Newspa¬ 
pers  of  Seattle,  conspired  to 
“destroy”  the  Argus  by  wooing 
advertisers  away  from  the  weekly, 
also  published  in  Mt.  Vernon,  by 
expecially  low  advertising  rates,  by 
threatening  reprisal  against  advertis¬ 
ers  who  refused  to  boycott  the  Argus, 
and  by  repeatedly  claiming  it  would 
put  the  Argus  out  of  business. 

The  six-person  jury  found  no  liabil¬ 


ity  and  no  damages. 

Thomas  Greenan.  a  Seattle  attor¬ 
ney  who  represented  the  Herald,  said 
the  jury’s  verdict  vindicates  the  Her¬ 
ald,  adding  there  was  never  a  viola¬ 
tion  of  antitrust  laws  nor  an  attempt  at 
an  advertising  boycott. 

“It  basically  was  just  standard 
competition  between  competing 
newspapers,”  he  stated. 

During  the  trial,  Greenan  said  that 
the  Argus  circulation  losses  after  1982 
were  caused  by  poor  business  prac¬ 
tices  and  nothing  more. 

“The  Argus  has  been  a  victim  only 
as  a  result  of  its  inability  to  control 
costs,”  he  said. 

Fla.  photographer 
cleared  of  charges 

Stuart  (Fla.)  News  photographer 
Dale  Dunaway  was  recently  acquitted 
of  charges  he  resisted  a  police  officer 
while  attempting  to  take  pictures  of  a 
fatal  accident. 

Martin  County  Judge  Stewart  Her- 
shey  granted  the  motion  for  acquittal 
by  Dunaway’s  attorney  after  the  state 
rested  its  case  in  the  jury  trial.  Her- 
shey  said  the  state  failed  to  show 
Dunaway  interfered  with  the  Martin 
County  Sheriff's  Department  at  the 
scene  of  an  accident  that  killed  three 
teen-agers. 

Deputy  Doug  Pierce  arrested 
Dunaway  Nov.  15  after  the  photogra¬ 
pher  refused  to  leave  a  yard  near  the 
accident  scene  on  Mapp  Road  in  Palm 
City.  Dunaway  had  been  denied 
access  to  Mapp  Road,  but  had 
received  permission  from  Joan  Mott 
to  stand  in  her  yard,  located  near  the 
accident  scene. 

Testimony  from  the  state’s 
witnesses  centered  on  Mott’s  deci¬ 
sion  later  that  she  did  not  want  Duna¬ 
way  taking  photographs  from  her 
yard.  Assistant  State  Attorney  Nita 
Denton  argued  that  the  overwhelming 
issue  in  the  case  was  Mott's  request 
that  Dunaway  not  photograph  the 
dead  and  injured  teen-agers  in  her 
yard. 

But  Bruce  Wilkinson.  Dunaway’s 
attorney,  pointed  to  testimony  from 
Pierce  and  reserve  deputy  Don  Knott, 
who  said  that  15  to  20  people  were 
gathered  on  a  vacant  lot  near  the  acci¬ 
dent  scene  watching  emergency  per¬ 
sonnel  at  work.  Dunaway  should 
have  been  given  the  option  of  moving 
to  that  area.  Wilkinson  said,  noting 
that  “reporters  have  a  right  to  be 
wherever  the  public  has  a  right  to 
be.” 
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NEWS/TECH 


Improving  wire  service  graphics 

AP  to  offer,  via  phone  lines  and  personal  computers,  news  and  weather 
graphics  that  will  reproduce  better  than  those  sent  over  the  picture  wire 


By  George  Garneau 

Associated  Press  members  soon 
will  be  able  to  phone  into  a  host  com¬ 
puter  and  grab  AP  news  and  weather 
graphics  that  can  be  customized  on 
personal  computers  and  printed  to 
look  better  than  wire-received  graph¬ 
ics. 

The  service  is  called  AP  Access  and 
it  is  scheduled  to  start  March  23, 
when  it  will  be  available  to  picture 
service  subscribers.  It  will  make 
available  in  electronic  form  the  same 
graphics  carried  on  the  picture  wire. 

The  system  is  designed  to  improve 
the  quality  and  flexibility  of  graphics 
currently  received  over  the  wire.  It 
has  several  advantages  over  the  cur¬ 
rent  delivery  system,  which  is 
designed  to  carry  the  gray  tones  of 
news  photos  rather  than  the  sharp 
lines  of  graphics.  Graphics  received 
over  the  picture  wire  often  show 
fuzzy  lines  of  text  and  art  on  thermal- 
printed  hard  copy. 

Receiving  hard  copy  also  makes  it 
difficult  for  newspapers  to  customize 
graphics  to  their  needs,  because  they 
must  typeset  copy,  or  other  changes 
to  conform  with  individual  needs,  and 
strip  changes  mechanically  into 
graphics. 

“I’ve  been  in  wire  services  for 
seven  years,  and  this  is  the  first  time 
I’ve  been  able  to  get  quality  graphics 
to  newspapers,”  commented  Karl 
Gude,  AP  NewsGraphics  editor.  He 
said  news  graphics  for  years  have 
been  the  butt  of  complaints  for  their 
poor  quality.  But  AP  Access  has 
given  artists  more  pride  in  their  work 
because  they  know  their  work  will  be 
received  exactly  as  it  is  sent  and  not 
degraded  in  transmission. 

Having  access  through  Apple  Com¬ 
puter  Inc.  Macintosh  personal  com¬ 
puters  and  phone  lines  to  a  host  com¬ 
puter  gives  picture  service  users  the 
advantage  of  receiving,  at  will,  digi¬ 
tized  graphics.  In  this  form,  they  can 
be  quickly  manipulated  in  almost  any 
way  and  then  printed  on  a  laser 
printer  in  original  quality,  300  dots  per 
inch,  better  than  graphics  off  the  wire. 

For  example,  a  newspaper  might 
want  to  change  the  font  to  conform  to 
the  rest  of  the  paper,  or  add  a  local 
city  to  a  locator  map,  or  change  a 
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Sample  of  news  graphic  produced 
via  the  AP  Access  system. 

screen  pattern  or  alter  the  size.  The 
system  gives  users  the  same  flexibil¬ 
ity  as  the  original  graphic  artist  had. 

With  ,\P  Access,  members  phone 
into  a  host  VAX  computer,  located  at 
Accu-Weather  Inc.  headquarters  in 
State  College,  Pa.  Using  the  Macin¬ 
tosh,  a  modem,  communication  soft¬ 
ware  and  phone  lines,  users  can  view 
a  menu  of  news  and  weather  graphics 
from  AP  24  hours  a  day. 


See  related  story  on  page  46. 


Graphics  then  can  be  selected  for 
downloading.  Once  received  on  the 
Macintosh  —  transmissions  take 
two  to  three  minutes  per  graphic  — 
graphics  can  be  manipulated  using 
several  available  software  pro¬ 
grams.  In  addition  to  a  variety  of 
changes,  areas  can  be  isolated  in 
order  to  produce  color  separations. 


Complete  graphics  or  separations 
then  can  be  printed  on  the  Apple 
LaserWriter,  LaserWriter  Plus,  com¬ 
patible  laser  printer  or  compatible 


typesetter. 

Additionally,  graphics  can  be 
stored  on  disks  and  used  as  a  graph¬ 
ics  library. 

Hal  Buell,  AP  picture  and  graph¬ 
ics  chief,  said  he  expects  several 
hundred  members  to  avail  them¬ 
selves  of  AP  Access  by  later  this 
year.  The  fact  that  Macintoshes  are 
the  dominant  force  in  producing 
newspaper  graphics  was  expected 
to  aid  its  acceptance  by  subscribers. 

AP  Access  will  cost  picture  ser¬ 
vice  users  little.  There  is  a  one-time, 
$150  sign-up  charge.  Then  there  are 
phone  charges  to  call  Pennsylvania. 
The  Macintosh,  LaserWriter, 
modem  and  software  cost  less  than 
$10,000. 

Currently  in  the  AP  graphics 
department,  12  people  use  10  Macs 
and  two  LaserWriter  Pluses  to  pro¬ 
duce  about  ten  news  graphics  a  day. 
The  approximately  nine  weather 
maps  moved  every  day  are  pro¬ 
duced  for  AP  by  Accu-Weather. 
Plans  are  in  the  works  to  expand 
AP’s  graphics  output  to  its  approxi¬ 
mately  900  picture  service  subscrib¬ 
ers. 

It  is  the  AP’s  first  retrieval  ser¬ 
vice,  by  which  members  draw  from 
the  news  cooperative  just  the  infor¬ 
mation  they  want,  as  opposed  to  the 
longstanding  practice  of  receiving 
large  volumes  of  information  and 
using  only  some. 

In  a  demonstration  at  AP’s  New 
York  headquarters  recently,  com¬ 
munication  software  automatically 
dialed  into  the  host  computer. 
Access  codes  and  passwords  were 
required  to  log  onto  the  computer. 
An  electric  “mouse”  and  keyboard 
are  used  to  give  commands.  The 


menu  lists  graphics  by  subject,  file 
name,  date  and  size. 

Menus  of  AP  Access  will  appear 
on  the  wire. 


AP  Access  has  given  artists  more  pride  in  their  work 
because  they  know  their  work  wili  be  received 
exactiy  as  it  is  sent  and  not  degraded  in 
transmission. 
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Long  before  any  other  press  manufacturer 
decided  to  "put  its  name  on  flexo”,  Motter  had 
flexo  units  printing  daily  newspapers. 

Today  there  are  more  Motter  flexographic 
printing  couples  printing  newspaper  products 
than  any  other  in  America. 

Only  Motter  has  five  years  experience  in  news¬ 
paper  flexo,  backed  by  30  years  in  commercial 
flexo  and  over  60  years  in  publication  presses! 


□  Our  all-new  AMERICAN  MOTTERFLEX  FX-4  is 
available  in  full-color  process  or  spot  color  in 
five-,  six-,  eight-  and  nine-cylinder  configurations. 

We’d  like  the  opportunity  to  introduce  you  to  our  flexo 
experience,  and  to  help  plan  your  flexo  future.  Call  or 
write  today  for  complete  information  on  the  AMERI¬ 
CAN  MOTTERFLEX  FX-4.  Motter  Printing  Press  Co., 
PO.  Box  1562,  York,  PA  17405,  717-755-1071,  designers 
and  manufacturers  of  web-fed  printing  equipment. 


MOTTER  PRINTING  PRESS  CO. 
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Graphics 

More  and  more  companies  that  offer  electronically  delivered  graphics 
are  springing  up  to  meet  the  growing  demand  for  them  by  newspapers 


By  George  Garneau 

Weather  graphics  and  other  elec¬ 
tronically  delivered  graphics  have 
become  a  growth  sector  for  newspa¬ 
pers. 

Since  USA  Today  made  color 
graphics  —  especially  on  its  weather 
page  —  a  prominent  feature  for 
newspaper  readers,  the  demand  for 


graphics  has  been  increasing. 

Concurrently,  personal  computers, 
especially  Apple  Computer  Inc.’s 
Macintosh,  have  revolutionized  the 
creation  and  transfer  of  graphics, 
spurring  demand  for  computer-gener¬ 
ated  graphics.  Graphics  in  electronic 
form  are  available  instantly,  can  be 
manipulated  to  meet  local  needs,  and 
on  laser  printers  produce  original- 


quality  graphics. 

The  trend  is  changing  the  way 
newspapers  convey  information  — 
emphasizing  visual  rather  than  ver- 
bal  presentations  —  and  has 
prompted  one  major  chain  to  change 
the  titles  of  its  artists  to  “graphic 
reporters.” 

Among  the  latest  developments: 

•  Gannett  Company  Inc.,  the 
nation’s  biggest  newspaper  chain  in 
number,  has  started  a  Macintosh- 
based  graphics  service  to  serve  and  be 
served  by  its  93  daily  newspapers. 

•  The  Associated  Press  has  agreed 
to  distribute  on  the  wire  personal 
computer-composed  weather  maps 
from  Accu-Weather  Inc.,  a  forecaster 
operating  its  own  electronic  weather 
graphics  service  based  on  the  Macin¬ 
tosh. 

•  Weather  Central,  a  unit  of  Color- 
Graphics  Systems  Inc.  of  Madison, 
Wis.,  has  introduced  to  the  newspa¬ 
per  industry  full-color  weather  maps, 
created  on  Macintoshes  and  sent  in 
separation  form  by  Knight-Ridder’s 
PressLink  or  by  phone  lines  direct  to 
receiving  Macintoshes. 

•  Knight-Ridder  Graphics  Net¬ 
work,  in  addition  to  30  Knight-Ridder 
newspapers,  has  signed  at  least  20 
other  newspapers  since  Jan.  1,  when 
it  began  marketing  its  Macintosh-pro¬ 
duced  graphics  service  outside  K-R. 

•  The  Tribune  Company  plans  to 
launch  Trib  Net,  a  commercially 
available  news  graphics  service  for 
the  Macintosh,  some  time  around  the 
middle  of  this  year. 

•  Independent  Network  Systems 
Inc.  has  announced  its  three-year-old 
satellite  system  has  begun  delivering 
news,  photos  and  graphics  for  such 
services  as  the  New  York  Times 
News  Service,  Agence  France- 
Presse  and  a  public  relations  news 
wire  to  nearly  100  newspapers. 

At  least  four  firms  have  been 
distributing  weather  graphics  to 
newspapers.  They  include  Weather 
Services  Corp.  of  Bedford  Mass., 
Weather  Central  Inc.  of  Madison, 
Wis.,  WeatherData  Inc.  of  Wichita, 
Kan.,  and  Accu-Weather  Inc.  in  State 
College,  Pa. 

The  AP’s  arrangement  with  Accu- 
(Continued  on  page  48} 


INTRODUCTORY  PRICE  ! 

Kansa  Labeler  Quarter  Folder  System 


Pressure-Sensitive 

Labeler 

$4,995 


Quarter  Folder 
$4,995 


Conveyor 
(10  Feet) 
$1,500 


$19,950  FOR  COMPLETE  SYSTEM 


(Including  optional  Batch  Counter 
and  Zip  Scanner)  Introductory  Price. 

Individual  components  may  also  be  purchased  separately 

- OTHER  KANSA  PRODUCTS 


Quarter  Folder  is  designed 
to  run  in  line  with  other 
makes  of  labeling  or  feeding  equipment. 


KANSA  480  INSERTER 


You  know  of  Kansa  because  of  our  high  quality  newspaper 
inserters  —  the  480  and  the  320  —  and  our  popular 
Quadracart  for  movement  or  storage  of  products. 

Now.  that  same  technology  and 
attention  to  detail  has  been 
applied  to  the  finest  avail¬ 
able  mailroom  system  And 
we  re  offering  it  for  v 
a  limited  time  at  a 
great  price  ! 


With  this  modular  system  you  can:  1)  label  and  quarter  fold 
in  one  operation.  2)  label  only.  3)  quarter  fold  only.  4)  do 
off  line  quarter  folding,  or  5)  use  the  feeder  base  only  And 
quick  set  up  gets  you  off  and  running  ahead  of  the  competition 
at  speeds  up  to  30.000  cycles  per  hour 

HIGH  QUALITY.  HIGH  SPEED.  LOW  COST 
Contact  us  today  for  more  information 

KANSA 

CORPORATION 

3700  Oaks  Drive/P  O.  Box  668 
Emporia.  KS.  66801 
316-343-6700/TWX  910-740  1663 


QUADRACART 

(Utility  Truck) 
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Technological 
Advances for 
All  Newspapers 


Technology  to  the  rescue!  Today  any 
newspaper,  regardless  of  printing 
process,  can  look  and  feel  cleaner 
and  fresher  than  ever  before  possible. 
U.S.  Printing  Ink  technology  makes 
it  happen. 

Letterpress  tradition  no  longer 
needs  to  be  associated  with  readers’ 
sooty  fingers.  Our  Aqua-Kleen* 
letterpress  news  inks  have  the 
waterbased  emulsion  technology 
which  reduces  rub  by  as  much  as 
50%  to  run  clean,  stay  clean,  from 
news  stand  through  a  “clean  hands" 
read.  Our  Civilox*  version  stays 
equally  clean.  And  all  Aqua-Kleen 
inks  cut  mist  by  up  to  50%. 

If  offset  quality  is  your  strength, 
cleanliness  comes  to  you,  too,  with 
our  KleenSet*  line  of  technologically 
advanced  low-rub  inks.  Refreshingly 
clean  formulations  deliver  superior 
rub  resistance,  control  dot  gain,  and 
avoid  roller  and  blanket  build-up. 

Swtiched  to  flexography?  Our 

Aqua-News*  line  offers  you  just 
the  right  waterbased  flexo  inks  that 
not  only  look  and  feel  as  fresh  as  a 
babbling  brook,  but  print  crisper 
halftones  and  more  uniform  solids 
than  you’d  expect. 


dEANLINESS 


US. 

Printinq 

Ink 


East  Rutherford,  NJ;  Washington, 
DC;  Jacksonville,  FL;  Chicago, 

IL;  Cincinnati,  OH;  Dallas,  TX; 
Denver,  CO;  San  Francisco,  CA; 
Los  Angeles,  CA;  Portland,  OR; 
Seattle,  WA 


‘AquaKleen,  KleenSet,  and  Aqua-News  are 
tradenames  of  U.S.  Printing  Corp.  Civitox  is  a 
tradename  of  Cretbtree  Vickers  Ltd. 


Graphics 

(Continued  from  page  46} 


Weather,  provides  AP  members  with 
national  and  regional  weather  maps 
plus  other  weather  information  for 
AP's  LaserPhoto  picture  service.  AP 
said  Accu-Weather  will  improve  and 
expand  its  LaserPhoto  service  for 
morning  and  afternoon  newspapers 
by  adding  regional  maps  for  the 
Northeast,  Southeast,  Midwest  and 
West.  Additionally,  it  will  have  fea¬ 
tures,  called  Weather  Trivia  and 
Today  in  Weather  History,  for, 
respectively,  morning  and  afternoon 
papers.  There  will  be  no  extra  cost  to 
members. 

AP's  new  weather  maps  add  to  its 
optional  weather  information  service, 
WARN,  which  has  been  accepted  at 
26  newspapers  of  various  sizes  since 
it  started  last  August.  For  less  than 
S75  a  week,  AP  members  can  receive 
in  their  computers  voluminous 
amounts  of  weather  information 
selected  to  their  needs  by  AP  comput¬ 
ers  from  National  Weather  Service 
data. 

Chris  Pederson,  who  manages 
WARN,  said  AP  is  planning  for  1987  a 


customized  weather  information  and 
graphics  service  designed  to  supply 
exclusive,  localized  weather  informa¬ 
tion  for  individual  clients. 

With  its  new  graphics  service,  Gan¬ 
nett  is  “tapping  into  the  skills  and 
resources”  of  all  its  papers,  according 
to  Richard  Curtis,  USA  Today  man¬ 
ager  of  editorial  graphics  and  pho¬ 
tography.  He  said  the  system  of 
Macintoshes  linked  by  phone  lines  to 
a  central  data  base  and  Apple  Laser¬ 
Writer  printers  is  a  relatively  inexpen¬ 
sive  way  to  improve  Gannett  news¬ 
papers. 


The  trend . . .  has 
prompted  one  major 
chain  to  change  the 
titles  of  its  artists  to 
“graphic  reporters.” 


With  color  and  black-and-white 
capability,  the  network  will  allow 
members  to  submit  graphics  to  the 
data  base  for  possible  distribution  on 
the  network.  To  take  graphics,  mem¬ 
bers  phone  into  the  data  base  and 
select  which  graphics  they  want 
downloaded.  After  receipt,  graphics 
can  be  manipulated  and  stored. 
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“We  do  see  a  real  need  for 
improvements  at  our  newspapers  in 
this  area,”  Curtis  said,  adding  that 
about  20  papers  have  been  tied  into 
the  network  since  it  started  in  Febru¬ 
ary,  and  about  five  to  10  were  linking 
up  weekly.  Hardware  and  software 
were  in  place  at  all  Gannett  newspa¬ 
pers  and  awaiting  training  of  users,  he 
said.  At  startup,  most  graphics  came 
from  Gannett  papers  with  the  biggest 
art  departments,  the  Detroit  News, 
and  USA  Today’s  20-person  depart¬ 
ment. 

Curtis  said  Gannett  has  no  plans  to 
market  the  system  elsewhere  or  to 
distribute  weather  maps,  which  are 
handled  locally. 

Taking  a  different  approach, 
Knight-Ridder's  Graphics  Network, 
begun  in  late  1985,  began  marketing 
Jan.  1  through  Tribune  Media  Ser¬ 
vices  and  has  signed  up  more  than  20 
newspapers  outside  the  group.  It 
hopes  to  sign  up  100  by  the  end  of  the 
year,  according  to  Roger  Fiddler, 
who  heads  K-R’s  graphics.  New 
recruits  include  the  Dallas  Morning 
News,  Providence  Journal-Bulletin, 
Los  Angeles  Daily  News,  Seattle 
Times,  Arizona  Republic  and  Phoenix 
Gazette. 

K-R  has  begun  calling  its  artists 
“graphic  reporters,”  a  term  denoting 
a  new  emphasis  on  reporting  informa¬ 
tion  in  graphic  form,  as  opposed  to 
creating  a  graph  or  art  to  accompany 
text.  The  titles  “reflect  a  changing 
attitude  about  artists'  in  role  in  news¬ 
papers,”  Fiddler  said.  He  called 
K-R’s  graphics  network  “the  first  of  a 
new-generation  of  art  departments.” 

According  to  Steve  McKinstry, 
Chicago  Tribune  associate  design  edi¬ 
tor,  Trib  Net  will  be  a  kind  of  elec¬ 
tronic  version  of  the  mail-delivered 
Chicago  Tribune  Graphics  Service. 

Independent  Network  Systems,  a 
division  of  Robert  Maxwell’s  British 
Printing  and  Communications  Corp. 
PLC,  uses  receiving  devices  made  for 
another  BPCC  unit,  AD-SAT.  Unlike 
the  dial-up  graphics  services,  it  deliv¬ 
ers  news,  photos  and  graphics 
through  a  9600-baud,  Ku-band  satel¬ 
lite  system,  computer  to  computer. 


N.Y.  News  using 
Atex,  Camex 

The  New  York  Daily  News  has 
cranked  up  its  new  Atex  Inc.  editorial 
system  and  Camex  Inc.  Supersetter 
typesetters  for  full  production. 

The  equipment  is  part  of  a  $  12-mil¬ 
lion  project  that  savaged  the  news¬ 
room  before  putting  it  all  back 
together. 
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NEWS/TECH 


Associated  Press  bureau  chiefs  turn  to  PCs 


Associated  Press  bureau  chiefs 
have  turned  to  personal  computers 
for  managing  bureau  business. 

Armed  with  Leading  Edge  IBM- 
compatible  PCs  and  two  days’  train¬ 
ing,  37  AP  bureau  chiefs  have  entered 
the  world  of  computerized  business 
management  and  communications. 

“It  was  a  confrontation  with  where 
you  should  be  in  office  automation,” 
Indianapolis  bureau  chief  Andy  Lipp- 
man  said  of  the  February  training  ses¬ 
sion  in  Kansas  City.  “It  brought  you 
face  to  face  quickly  with  the  state  of 
the  art  in  office  automation.” 

The  move  to  PCs  was  managed  by 
AP's  management  information  sys¬ 
tems  department,  headed  by  Bill  Cun¬ 
ningham.  The  MIS  department  was 
formed  three  years  ago  to  automate 
AP  business  functions. 

“The  computer  won’t  make  your 
job  easier,”  office  automation  man¬ 
ager  Paul  Shane  told  the  crew  of 
bureau  chiefs.  “It  will  make  you  able 
to  do  a  lot  more.” 

The  PCs,  equipped  with  modems 
and  printers,  are  intended  to  perform 
various  business-management  func¬ 
tions  at  the  bureau  level.  Among  them 
is  handling  messages  —  electronic 

Nixon  Newspapers 
builds  commercial 
printing  plant 

Nixon  Newspapers  Inc.  will  launch 
a  new  commercial  printing  venture, 
NNI  Commercial  Printing  Division 
Inc.,  at  a  $  1.2-million,  20,000-square- 
foot  commercial  printing  plant  in 
Peru,  Ind. 

An  eight-unit  Goss  Community 
press  will  be  moved  from  the  present 
Peru  Tribune  plant  to  the  building. 
Two  units  and  a  folder  will  be  added 
to  the  building,  which  has  enough 
space  to  allow  for  installation  of  a 
second  press  line  in  the  future. 

The  Peru  Tribune  will  be  printed  at 
the  new  location,  which  will  be 
equipped  to  handle  a  variety  of  print¬ 
ing  jobs  ranging  from  inserts  to  cou¬ 
pon  books  and  comic  books.  It  will 
have  full  color  capacity. 

Peru  Tribune  publisher  John  Clax- 
ton  will  head  the  news  operation. 

Remodeling  is  expected  to  be  com¬ 
pleted  by  the  end  of  April,  with 
installation  of  the  press  and  other 
equipment  completed  by  July. 


mail  —  between  bureaus  and  AP's 
New  York  City  headquarters. 

By  the  middle  of  this  month,  the 
PCS  were  expected  to  be  begin  send¬ 
ing  reports  to  the  membership  depart¬ 
ment.  Connections  to  other  depart¬ 
ments  are  scheduled  to  follow. 

The  bureau  chiefs  learned  about 
WordPerfect  software  for  catching 
spelling  errors  and  other  mistakes  and 
about  software  for  accounting.  Addi- 


The  Toledo  (Ohio)  Blade  has  found 
a  way  to  save  newsprint  and  make 
room  for  three  four-column  ads  in  a 
double-truck  position,  according  to 
an  advertising  executive. 

Charles  Conner  Jr.,  Blade  ad  ser¬ 
vices  manager,  told  E&P  that  most 
advertisers  like  the  arrangement  and 
were,  in  fact,  waiting  in  line  for  the 


tionally,  they  will  have  access  to  AP’s 
central  news  computers,  according  to 
the  news  cooperative’s  internal 
newsletter,  AP  Log. 

Three  bureau  chiefs  missed  the  ses¬ 
sion  and  were  scheduled  to  take  the 
course  later  in  New  York. 

“I  have  a  feeling  it  could  change  the 
way  1  function  in  the  office,” 
Washington  bureau  chief  Chuck 
Lewis  said  of  the  PC. 


center  position,  straddling  the  double 
truck  pages. 

The  arrangement,  in  use  for  years 
at  the  Blade,  saved  an  estimated 
$10,(X)0  in  newsprint  in  its  first  year. 
Conner  recommended  it  to  other  pa¬ 
pers. 

For  example,  if  the  Blade  has  17  ads 
(Continued  on  page  62) 


One  vendor  for  everything  from  folder  to  truck 

QUIPP’s  Complete  Mailroom 


Think  Quipp  when  you  need  the  best  in  mailroom 
automation!  From  individual  components  to 
complete  systems,  you  can  count  on  Quipp’s 
state-of-the-art  technology  to  give  you 
superior  performance  at  affordable  prices. 


The  Quipp-Gripp,  our  innovative  new  single-^ 
gripper  conveyor,  continues  this  tradition.  Its 
advanced  design  makes  it  the  most  cost- 
effective  single-gripper  conveyor  available. 

Get  the  most  from  your  maikoom  with 
Quipp’s  advanced  engineering.  Call  us  today! 


quiPP 


SIMPLE  SOLUTIONS  TO  COMPLEX  PROBLEMS 
9270  N.W.  100th  St.  Miami,  FL  33178 
Tel:  305/884-5204 
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Alexandria  Gazette  shifts  to  tabloid 


The  Alexandria  (Va.)  Gazette, 
which  claims  to  be  the  oldest  daily 
newspaper  in  America,  recently  con¬ 
verted  from  broadsheet  to  tabloid  for¬ 
mat. 

“We  have  returned  to  our  roots  and 
heritage,”  said  John  E.  Mantle,  the 
paper's  president  and  publisher,  not¬ 
ing  that  the  Gazette  began  as  a  tabloid 
on  Feb.  5,  1784.  “We  changed  format 
because  we  felt  it  was  necessary  to 
provide  .Alexandria  readers  with 
definitive  evidence  of  a  change  in 
ownership  and  a  change  in  profes¬ 
sional  management.” 

The  Gazette  had  been  in  financial 
difficulty  for  several  years  before 
being  bought  last  October  by  a  group 
of  local  businessmen.  The  new  own¬ 
ers  installed  Mantle,  a  former  execu¬ 
tive  vice  president  at  United  Press 
International,  as  publisher. 

Executive  editor  Thomas  W.  Grein 
joined  the  paper  from  USA  Today. 
Jan  Ryan,  former  assistant  national 
sales  manager  at  the  Detroit  Free 
Press,  was  brought  in  as  director  of 
sales  and  marketing.  Tom  Deitman 
came  from  the  Cincinnati  Enquirer  as 
circulation  director.  Newhouse  editor 
Robert  D.  Ludwig,  of  the  Jackson 


Alexandria  Gazette  president  and 
publisher  John  Mantle  thrusts  his  hands 
in  the  air  with  copies  of  the  new  tabloid 
format  newspaper. 

(Mich.)  Citizen  Patriot,  took  on  the 
task  of  redesigning  the  paper. 

Commented  Grein,  “It  was  a  time 
in  all  our  lives  to  do  something  differ¬ 
ent,  something  challenging.” 

While  the  tabloid  conversion  has 
drawn  many  admiring  comments,  it 
has  also  drawn  its  share  of  com¬ 
plaints,  said  Mantle.  One  long-time 
reader  compared  the  new  look  to  “a 
public  act  of  gross  indecency,”  while 
another  cancelled  his  subscription 
because  the  new  paper  “has  too  many 
ads.” 


A  Healthy  Newspaper  Needs  Increased 
Circulation.  Papertrak"  is  the  Answer. 


The  more  you  know  about  your 
current  and  potential  subscriber 
base,  the  better  you  can  do 
your  job. 

If  you  know  who  your  sub¬ 
scribers  are,  you  can: 

1)  develop  Total  Market  Cover¬ 
age  products  (TMC)  to  sell 
to  your  advertisers 

2)  devise  strategies  to  increase 
your  circulation  base 

To  manage  all  this  informa¬ 
tion,  you  need  a  total  computer 
solution — Papertrak,  from  Data 
Sciences,  Inc.  The  Papertrak 
family  of  software  offers  com¬ 
puterized  solutions  for  Circula¬ 
tion  Management  and  TMC, 
as  well  as  solutions  for  Display 
Advertising  and  General 
Accounting. 

To  get  more  information  or  to 
arrange  a  free  hands  on  demon¬ 
stration,  please  call  or  write  to¬ 
day.  800-826-7245,  Toll  Free. 


Data  Sciences,  Inc. 

8555  16th  Street 
Silver  Spring,  MD  20910 


Other  readers  complained  because 
Grein  and  Ludwig  pulled  the  comics 
section,  leading  them  to  reconsider 
the  decision  and  put  some  back  in. 

But  overall  the  new  look  seems  to 
be  working,  as  Mantle  reported  an  8% 
circulation  increase  —  much  of  it  in 
increased  single  copy  sales  —  and 
increased  advertising  support. 


Mayor  defends  city 
in  front-page  story 

Mayor  Diane  Feinstein  recently  got 
front-page  space  in  the  San  Francisco 
(Calif.)  Chronicle  to  reply  to  media 
critics  who,  in  her  words,  have 
labeled  San  Francisco  as  a  “has-been 
great  city.” 

“There’s  been  a  raft  of  San  Fran¬ 
cisco  ‘bashing’  in  the  media  lately, 
and  it  is  time  to  set  the  record 
straight,”  Feinstein  wrote,  naming 
the  New  York  Times,  Los  Angeles 
Times  and  U.S.  News  &  World 
Report  as  publications  that  have  been 
putting  her  city  down. 

Feinstein  defended  the  city  with 
figures  on  unemployment  rates,  retail 
sales,  per  capita  income  and  local 
high-tech  industries  and  financial 
institutions  to  support  her  claim  that 
San  Francisco  is  far  from  being  a 
declining  community. 

Chronicle  assistant  publisher 
Phelps  Dewey  said  Feinstein  offered 
the  article  to  the  paper. 

“We  thought  it  was  a  good  piece,” 
he  said,  pointing  out  that  a  month 
earlier  the  Chronicle  had  published  an 
article  on  the  state  of  the  city  by  San 
Francisco’s  former  chief  administra¬ 
tive  officer,  Roger  Boas. 

City  editor  Alan  Mutter  said  Fein- 
stein’s  article  went  into  the  paper 
“just  as  it  was  written.” 

Parade  editor  to 
visit  Soviet  Union 

Walter  Anderson,  editor  of  Parade 
magazine,  has  been  invited  by  the 
government  of  the  Soviet  Union  to 
tour  Russia  for  two  weeks  as  research 
for  an  article  he  will  write  that  will  be 
published  simultaneously  in  Parade 
and  in  the  Soviet  magazine  Ogonyok. 

When  Anderson  returns  to  the 
United  States,  he  will  be  followed  by 
Vitaly  Korotich,  editor  of  Ogonyok, 
who  will  in  turn  tour  this  country  and 
write  an  article  about  his  impressions 
for  both  his  magazine  and  Parade. 
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Tv  newswoman  serves  as  messenger  for  President  Reagan 

Violates  company  policy,  but  ABC  News  does  not  strictly  reprimand  her 


Television  newswoman  Barbara 
Walters  served  as  a  message  courier 
to  President  Reagan  for  Manucher 
Ghorbanifar,  following  an  interview 
she  conducted  with  the  Iranian  arms 
sale  middleman  last  December. 

But  while  Walters  was  in  violation 
of  ABC  News  policy,  she  was  not 


Cason  wins 
competition;  is 
named  UPl  editor 

The  new  editor  of  United  Press 
International  is  Ben  Cason,  44.  a  for¬ 
mer  assistant  managing  editor  of  the 
Washington  Post. 

UPI  President  Milton  R.  Benjamin, 
who  has  been  acting  as  editor, 
announced  the  appointment  this  week 
with  the  declaration  that  Cason  is 
“the  editor  to  lead  UPI  into  the  21st 
century.” 

Cason  joined  UPI  two  months  ago 
as  managing  editor/news.  He  bested 
three  other  assistant  managing  editors 
in  an  announced  competition  for  the 
top  editorial  position. 

Cason  said  he  did  not  intend  to  fill 
immediately  his  vacated  post  as  man¬ 
aging  editor/news.  For  at  least  the 
time  being,  he  said,  sports,  financial, 
photo  and  graphics  would  report 
directly  to  him  as  editor,  as  they  did 
when  he  was  managing  editor/news. 

He  said  responsibility  for  UPl’s 
regional  and  features  coverage,  which 
he  previously  directed,  would  be 
transferred  to  Barry  Sussman,  52, 
who,  like  Cason,  joined  UPI  from  the 
Washington  Post  two  months  earlier. 

Reporting  directly  to  Cason  will  be 
Sussman;  Kim  Willenson,  the  man¬ 
aging  editor  for  international  affairs; 
and  Bill  Ferguson,  the  managing  edi¬ 
tor  for  broadcast. 

Cason,  a  graduate  of  the  University 
of  Florida,  started  in  journalism  on 
Florida  newspapers,  becoming  news 
editor  of  the  St.  Petersburg  Times 
before  moving  to  the  Washington 
Post  where  he  served  as  news  editor 
and  later  as  assistant  managing  edi¬ 
tor/night,  and  assistant  managing  edi¬ 
tor/news  projects.  He  helped  launch 
the  Style  section  in  1969,  and  three 
weekly  tabloids  —  Washington  Busi¬ 
ness  in  1980,  Washington  Home  in 
1982  and  Health  in  1985. 


strictly  reprimanded  by  management. 
She  did  meet  with  management,  how¬ 
ever,  to  explain  her  actions,  accord¬ 
ing  to  Carol  Olwert,  ABC  director  of 
television  news  information. 

A  statement  from  ABC  explained 
that  after  the  interview,  “Mr.  Ghor¬ 
banifar  asked  to  speak  to  Ms.  Walters 
again  and  asked  that  she  send  his 
views  to  the  President. 

“Believing  that  her  information 
could  be  of  assistance  to  the  remain¬ 
ing  hostages,  and  before  informing 
her  management,  Ms.  Walters  did 
that  and  also  gave  her  information  to 
the  appropriate  editors  at  ABC. 

“ABC  News  policy  expressly 
limits  journalists  cooperating  with 
government  agencies  unless  threats 
to  human  life  are  involved.  Ms.  Wal¬ 
ters  believed  that  to  be  the  case,”  the 
statement  read. 

The  problem,  Olwert  explained, 
was  not  so  much  what  Walters  did, 
but  the  fact  that  she  acted  on  her  own 
and  did  not  consult  management,  a 


step  required  by  the  policy. 

Olwert  said  that  most  of  the  infor¬ 
mation  Walters  was  privy  to,  that 
which  could  be  verified,  was  aired 
either  on  the  newsmagazine  show 
“20/20”  or  on  the  network's  daily 
“World  News  Tonight.” 

“This  is  not  something  that  one 
treats  tightly  or  does  readily,”  Olwert 
said.  “I  know  that  she  did  a  lot  of 
thinking  about  this  [before  doing  it]. 
It’s  extremely  sensitive  .  .  .  and  the 
policy  recognizes  this.  There  are  cir¬ 
cumstances  where  it’s  permissible  to 
pass  along  information.  One  criterion 
is  that  human  lives  must  be  at  stake. 
[A  reporter]  must  also  go  through 
management.” 

Olwert  added  that  after  Walters 
met  with  ABC  management  and 
explained  her  reasoning,  manage¬ 
ment  understood  that  in  her  judgment 
human  lives  were  an  issue.  After  the 
meeting,  however,  Olwert  said  Wal¬ 
ters  understood  that  it  was  not  her 
decision  to  make. 
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Gartner:  ‘There’s  no  right  to  privacy’ 

ASNE  president  says  the  press  should  have  access 
to  virtually  all  government-held  information 


Display 
Ad  Makeup 

The  Concept  Publishing  Systems® 
AdNet  Plus™  System  introduces  an 
entirely  new  concept  in  “WYSIWYG” 
(What  You  See  Is  What  You  Get)  ad 
composition. 

AdNet  Plus  display  ad  software 
teamed  with  the  Apple  Macintosh™ 
computer  means  there  is  no  foreign 
computer  language  to  learn,  no  me¬ 
morizing  unintelligible  coding. 

AdNet  Plus  is  so  fast  and  easy  to 
operate  that  a  compositor  or  even  a 
salesperson  can  typeset  a  complete 
ad  with  borders,  screens,  tints  and 
linework  in  no  more  time  than  it  takes 
to  draw  a  rough  layout. 
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—  User  defined  leading 

—  Reverses 

—  Screen  tints 

—  Automatic  color  separations 

—  10  or  20  megabyte  hard  disk 

—  Full  screen  reduction 

—  Condensed  or  expanded  type 

—  Measurement  in  picas, 

inches  &  centimeters 

—  PostScript®  output 

—  Conventional 

typesetter  output 
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By  James  E.  Roper 

The  president  of  the  American 
Society  of  Newspaper  Editors, 
Michael  G.  Gartner,  says  the  press 
should  have  access  to  virtually  all 
government-held  information, 
including  income  tax  returns. 

“I  don’t  think  there  is  a  right  to 
privacy,”  he  says,  “and  I  do  think 
there  is  a  right  of  the  free  press.”  He 
cites  only  one  type  of  information  that 
the  government  should  keep  secret  — 
data  on  troop  movements  in  war¬ 
time. 

Gartner,  editor  of  the  Louisville 
Courier-Journal,  explained  his  views 
in  a  luncheon  address  and  question- 
and-answer  session  at  the  National 
Press  Club  in  Washington,  D.C.  The 
club  and  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi  journal¬ 
ism  fraternity  sponsored  the  affair 
March  17  in  connection  with  the 
annual  Freedom  of  Information  Day. 

In  his  prepared  remarks,  Gartner 
listed  19  types  of  government-held 
material  that,  he  complained,  the 
press  cannot  get.  His  list  included 
national  defense  or  foreign  policy 
material  classified  as  secret,  tax 
returns,  information  submitted  to 
grand  juries,  sources  and  methods  of 
the  Central  Intelligence  Agency, 
activities  of  the  National  Security 
Agency,  visa  applications,  parole 
reports,  personnel  and  medical  files, 
investigative  records  of  government 
agencies  compiled  for  law-enforce¬ 
ment  purposes,  oil  well  data,  trade 
secrets,  and  copies  of  Voice  of  Amer¬ 
ica  broadcasts,  which  he  said  was  an 
“outrage.” 

After  hearing  the  prepared 
remarks,  members  of  the  audience, 
mostly  connected  with  the  media, 
submitted  a  score  of  questions, 
largely  reflecting  hostility  or  incre¬ 
dulity. 

“Do  1  take  it  from  your  comments 
that  your  readers  should  see  my 
income  tax  return?”  asked  one  mem¬ 
ber  of  the  audience. 

Gartner;  “Do  you  have  something 
to  hide?” 

Club  president  Andy  Mollison, 
who  was  relaying  the  questions, 
intervened:  “Answer  the  question. 
Do  you  think  readers  should  be 
allowed  to  see  the  tax  returns  of  citi¬ 
zens?” 

“Certainly,”  said  Gartner.  “1  just 
don’t  see  anything  —  why  should 


that  be  kept  secret?  I  don’t  see  the 
reason  for  it.  People  in  the  govern¬ 
ment  see  them.  During  the  Nixon 
administration,  they  were  looking  at 
tax  returns  of  people  all  the  time.  1 
think  that  once  information  is  in  the 
hands  of  the  government  it  is  going  to 
be  used  in  a  way  that  is  for  someone’s 
personal  advantage.  The  reason  we 
have  a  Freedom  of  Information  Act  is 
to  make  all  information  accessible  to 
all  people.” 

Asked  how  he  could  balance  his 
demands  for  information  with  con¬ 
cerns  for  privacy,  Gartner  said:  “1 
don’t  think  there  is  a  right  of  privacy 
and  1  do  think  there  is  a  right  of  the 
free  press.” 

He  could  not  be  goaded  into 
objecting  to  publication  of  instruc¬ 
tions  on  how  to  make  hydrogen 
bombs.  He  said  the  nations’  enemies 
know  more  about  such  things  than  the 
subscribers  of  his  Courier-Journal 
and  the  enemies  did  not  read  the 
Courier-Journal  or  Washington  Post 
for  military  secrets. 

Question:  Is  there  any  type  of  gov¬ 
ernment-held  information  that  should 
not  be  made  free?  Answer:  Sure. 
Question:  Which  ones?  Answer: 
Troop  movements  in  wartime. 

Asked  to  rate  the  Reagan  adminis¬ 
tration  record  for  releasing  informa¬ 
tion,  Gartner  said  it  probably  was 
somewhat  behind  the  record  of  Presi¬ 
dent  Millard  Fillmore. 

One  listener,  noting  that  Gartner 
had  expressed  fear  that  Congress  was 
about  to  outlaw  cigarette  advertising 
in  newspapers  and  on  billboards, 
asked,  “How  can  you  defend  the 
promotion  of  this  dirty,  filthy  killer  of 
mankind?” 

“I  don’t  believe  in  smoking”  Gart¬ 
ner  replied.  “I  have  a  16-year-old 
daughter  who  apparently  smokes. 
This  upsets  me  greatly  but  I  believe  in 
democracy  ...  1  believe  that  our 
freedoms  are  the  most  important 
aspects  of  our  life,  if  cigarettes  are 
bad  for  you.  Congress  should  outlaw 
cigarettes,  but  I  don’t  believe  that 
Congress  in  order  to  keep  us  healthy 
should  outlaw  our  freedoms.” 

One  questioner  wanted  to  know 
whether  ABC’s  Barbara  Walters  had 
compromised  her  credibility  as  a  cor¬ 
respondent  by  carrying  a  message 
from  a  Middle  East  arms  dealer  to  the 
Reagan  administration  during  the  Ira¬ 
nian  arms  negotiations.  (See  story  on 
(Continued  on  paf>e  62) 
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Libel  ruling 

(Continued  from  page  15) 


our  society  .  .  . 

“The  contention  that  the  Post 
engaged  in  this  instance  in  a  pattern  of 
‘slanted  reporting’  indicative  of 
actual  malice  is  utterly  without  foun¬ 
dation.” 

The  majority  opinion  was  written 
by  senior  Judge  J.  Skelly  Wright  and 
Judge  Kenneth  W.  Starr,  and  sup¬ 
ported  by  five  others. 

A  vigorous  dissent  came  from 
senior  Judge  George  E.  MacKinnon. 


An  adversarial  stance 
is  certainly  not  indicative 
of  actual  malice  . . . 


“The  outlandish  refusal  of  the 
majority  to  consider  the  article  as  a 
whole  surfaces  throughout  its  discus¬ 
sion  of  defamatory  meaning,  falsity 
and  actual  malice,”  said  the  dissent. 
“The  majority  goes  to  great  lengths  to 
avoid  imposition  of  any  liability  on 
the  Post  —  it  whittles  down  the 
defamatory  meaning  of  the  article, 
stacks  selective  facts  in  an  attempt  to 
establish  the  truth  of  a  stripped-down 
version  of  the  ‘set  up’  charge  and  fails 
to  acknowledge  the  clear  and  con¬ 
vincing  evidence  that  the  Post  pub¬ 
lished  the  article  with  reckless  disre¬ 
gard  for  its  truth  or  falsity. 

“The  majority  ignores  very  sub¬ 
stantial  amounts  of  testimony  by 
credible  witnesses,  disregards  facts 
contradicting  its  conclusion  and  in 
effect  substitutes  its  own  factual 
determinations  .  .  .  Such  methods 
greatly  exceed  a  court’s  proper  role  in 
independently  reviewing  libel  judg¬ 
ments  under  the  First  Amendment.” 

The  decision  by  the  full  Court  of 
Appeals  was  another  in  a  series  of 
legal  flip-flops  since  Tavoulareas  and 
his  son  sued  the  Post  in  U.S.  District 
court  in  Washington,  D.C.  The  trial 
jury  found  in  1982  that  the  Post  had 
libeled  the  elder  Tavoulareas  and 
awarded  him  compensatory  and  puni¬ 
tive  damages  totaling  $2.05  million. 

The  next  year,  however.  District 
Court  Judge  Oliver  Gasch  threw  out 
the  jury’s  verdict  on  grounds  that  it 
had  used  the  wrong  legal  standards  to 
reach  its  decision. 

In  response,  Tavoulareas  took  the 
case  to  the  court  of  appeals  and  per¬ 
suaded  a  three-judge  panel  to  rein¬ 
state,  by  a  vote  of  2  to  1,  the  original 
jury  judgment  of  libel.  Members  of 
the  panel  who  voted  to  reinstate  the 
case  at  the  Post  were  MacKinnon  and 


Antonin  Scalia,  who  since  has  been 
promoted  to  the  Supreme  Court. 

Then  the  Post  asked  the  full  Court 
of  Appeals  to  overrule  its  own  panel 
of  three  judges,  and  the  court  did  so. 
Now  Tavoulareas  can  appeal  to  the 
U.S.  Supreme  Court,  but  his  lawyers 
did  not  immediately  indicate  whether 
they  would. 

Even  if  Tavoulareas  appeals  to  the 
Supreme  Court,  the  high  tribunal 
does  not  have  to  accept  the  case  for 
review. 

More  legal  stories  on  pages  30,  32 
and  42. 

Chicago  Sun-Times 
will  accept 
condom  advertising 

The  Chicago  Sun-Times  will  accept 
condom  advertising,  publisher  and 
president  Robert  E.  Page  said  (March 
12). 

“It  is  common  knowledge  that  the 
whole  subject  of  condom  and  similar 
advertising  is  controversial,  and  is 
being  widely  debated  by  media  and 
others,”  he  said.  “We  feel  without 
reservation  we  are  accepting  this 
advertising  consistent  with  what  we 
believe  are  the  best  interests  of  the 
public  at  large.  We  are  motivated  to 
proceed  out  of  the  feeling  that  we 
must  do  our  part  to  join  the  battle 
against  AIDS  in  our  news  columns 
and  advertising  space.” 

Page  said  the  Sun-Times  would 
accept  only  ads  promoting  condom 
use  to  prevent  or  control  diseases. 
The  first  ad  was  carried  in  some  zoned 
editions  March  13. 

Condom  advertising  has  been  con¬ 
troversial  in  Chicago  owing  princi¬ 
pally  to  the  opposition  voiced  by 
Joseph  Cardinal  Bernardin,  the 
Roman  Catholic  archbishop  of  the 
heavily  Catholic  city. 

World’s  publishers 
to  meet  in  Finland 

The  promotion  of  a  free  press  in  the 
developing  world  and  media  coverage 
of  nuclear  energy  will  be  among  the 
issues  spotlighted  at  the  40th  World 
Congress  of  Newspaper  Publishers, 
taking  place  in  Helsinki,  Finland, 
from  May  24-27. 

The  Congress,  organized  by  the 
International  Federation  of  Newspa¬ 
per  Publishers  (FlEJ),  is  being  held  in 
the  Finlandia  Conference  Hall  and  is 
expected  to  attract  several  hundred 
newspaper  publishers,  managers  and 
editors  from  around  the  world. 


y .  s 

Editorial 

Networks 

NcwsSet™  has  been  turning  Apple® 
personal  computers  into  inte¬ 
grated  editorial  systems  since 
1979. 

Now,  the  evolution  continues  as 
NewsSet  takes  advantage  of  the  speed 
and  power  of  Apple’s  newest  computer, 
the  //GS™ 

That  means  NewsSet  users  can  choose 
the  Apple  //GS,  the  ever  popular  Apple 
//e™,  or  both  computer  types. 

There’s  a  new  and  still  more  powerful 
edition  of  NewsSet  software,  too.  Ex¬ 
isting  NewsSet  users  aren’t  left  behind, 
because  the  new  hardware  eind  software 
also  work  with  existing  Systems. 

New  software  features  include  the  abil¬ 
ity  to  send  groups  of  stories  to  output 
at  one  time,  dropped-capital  formatting 
flike  the  first  letter  in  this  text),  variable 
character  set-width,  optional  overwriting 
of  obsolete  story  versions,  flagging  of 
edited  files,  simplified  output  device 
commands  and  an  expanded  special 
character  menu  (things  like  Vi  {  )  +  & 

•  )■ 

Output  devices  include  the  Apple 
LaserWriter  Plus™,  other  PostScript® 
language  devices  and  most  conventioneil 
phototyp)esetters. 

—  Standard  network  storage  up 
to  126mb  (more  optional) 

—  Up  to  63  Apples  per  network 

—  All  keys  user  programmable 

—  Wire  service  capture 

—  Fast  and  accurate  hyphenation 
and  justification 

—  Automatic  character  kerning 
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OBITUARIES 


Paul  Scott  Alexander,  60, 
publisher  of  the  Franklin  (Ind.)  Daily 
Journal,  died  March  4  in  Sarasota 
Hospital  after  suffering  a  heart  attack 
on  Feb.  23.  He  was  in  Florida  for  a 
meeting  of  the  Inland  Daily  Press 
Association. 

Alexander  was  founding  editor  of 
the  Daily  Journal  which  began  opera¬ 
tion  in  1963  and  became  publisher  in 
1973.  Previously  he  was  with  the 
Columbus  (Ind.)  Evening  Republi¬ 
can,  where  he  had  worked  as  news 
editor,  sports  editor  and  general 
assignment  reporter. 

*  *  * 

John  Alnutt,  68,  assistant 
national  editor  of  the  Pliiladelphia 
Inquirer  until  he  retired  last  October, 
died  March  13  at  West  Jersey  Hospi¬ 
tal,  Camden,  N.J. 

Before  joining  the  Inquirer  in  1966, 
he  was  a  copy  editor  at  the  Baltimore 
Sun  and  earlier  held  teaching  posi¬ 
tions  in  the  city. 

*  *  * 

PaulBlock  Jr.,  75,  co-publisher  of 
the  Toledo  Blade  and  of  the  Pitts¬ 
burgh  Post-Gazette,  died  March  15  at 
Community  Hospital  in  Monterey, 
Calif.,  of  complications  from  Alz¬ 
heimer’s  Disease. 

Block  not  only  was  a  powerful 
newspaper  publisher  and  shaper  of 
community  and  political  events  and 
municipal  development,  he  was  an 
organic  chemist  with  research  grants 
from  the  National  Institutes  of 
Health,  a  research  professor  of  chem¬ 
istry  at  the  University  uf  Toledo 
with  a  laboratory  there  and  on  the 
grounds  of  his  home  and  had  collabor¬ 
ators  at  institutions  around  the  world. 

Block’s  research  led  to  develop¬ 
ment  of  a  compound  with  potential  in 
treatment  of  respiratory  distress  syn¬ 
drome,  the  lung  disorder  that  kills 
thousands  of  premature  infants  annu¬ 
ally.  He  pioneered  a  specific  area  of 
thyroid  hormone  chemistry  and  was 
considered  by  associates  as  the 
world’s  foremost  authority  in 
research  on  chemical  compounds  of 
the  thyroid  gland. 

With  his  brother,  William,  Paul  Jr. 
was  co-chairman  of  Blade  Communi¬ 
cations,  Inc.,  which  owns  the  Toledo 
and  Pittsburgh  newspapers  and  the 
Monterey  (Calif.)  Herald  and  a  num¬ 
ber  of  television  stations. 

Both  brothers  were  graduated  from 
Yale  University  and  Paul  Jr.  later 
received  a  doctoral  degree  in  organic 
chemistry  from  Columnbia  Univer¬ 
sity.  At  that  time  he  was  already  co¬ 
publisher  of  the  Blade,  having  been 
named  to  that  position  with  his 


brother  in  1942  after  their  father’s 
death  in  1941.  Paul  Jr.  was  named 
associate  editor  of  the  Pittsburgh 
paper  in  1941  and  co-publisher  in 
1944. 

*  *  * 

Bill  Farr,  52,  a  reporter  who  once 
served  46  days  in  jail  rather  than  dis¬ 
close  a  confidential  news  source,  died 
March  5  at  the  UCLA  Medical  Center 
in  Los  Angeles  of  pancreatic  cancer 
complications.  He  had  been  under¬ 
going  treatment  since  mid- 1985  and 
despite  his  illness  continued  to  work 
when  he  could  as  a  staff  writer  for  the 
Los  Angeles  Times. 

Farr  had  been  with  the  Times  since 
1971,  but  went  to  jail  in  1972  for 
refusing  to  name  confidential  sources 
used  in  a  1970  article  written  for  the 
Los  Angeles  Herald  Examiner  while 
covering  the  Charles  Manson  murder 
trial.  Manson  was  subsequently  con¬ 
victed  of  1969  slayings  of  actress  Sha¬ 
ron  Tate  and  six  other  people.  Farr 
refused  to  tell  Superior  Court  Judge 
Charles  Older  his  sources  for  a  story 
disclosing  Manson’s  “family” 
planned  to  murder  other  celebrities. 

When  Farr  went  to  work  as  a 
spokesman  for  then-District  Attorney 
Joseph  Busch  in  1971  and  stepped 
from  behind  the  reporter’s  shield. 
Judge  Older  demanded  he  disclose 
sources  for  the  article.  Farr  refused 
and  was  jailed  for  contempt.  He  was 
finally  released  by  U.S.  Supreme 
Court  Justice  William  O.  Douglas 
pending  consideration  of  his  case  by 
the  U.S.  9th  Circuit  Court  of  Appeals. 

The  contempt  citation  was  eventu¬ 
ally  allowed  to  stand  and  Farr’s  long 
battle  failed  to  establish  the  principle 
that  a  reporter  had  a  legal  right  to 
protect  his  sources  in  similar  circum¬ 
stances  but  it  did  lead  to  strengthen¬ 
ing  the  California  law  shielding 
reporters’  ability  to  obtain  and  pub¬ 
lish  information. 

A  California  native,  Farr  began  his 
journalism  career  as  a  sportswriter  at 
the  Palo  Alto  Times  and  worked  as  a 
reporter  at  the  Orange  County  Regis¬ 
ter,  Santa  Ana,  from  1956  to  1968,  and 
was  an  investigative  reporter  for  the 
Herald  Examiner  in  1969-70. 

Farr  received  a  number  of  awards, 
including  those  from  the  Greater  Los 
Angeles  Press  Club  and  the  Criminal 
Courts  Bar  Association,  and  the  Free¬ 
dom  of  Information  Award  from  the 
Los  Angeles  Chapter  of  Sigma  Delta 
Chi  in  1985.  But  he  downplayed  his 
celebrity  status  in  the  journalism 
world,  often  saying,  “I  just  want  to  be 
a  reporter.” 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Tobia  Brown  Frankel,  52,  a  for¬ 
mer  teacher  and  editor,  and  the  wife 
of  Max  Frankel,  executive  editor  of 
the  New  York  Times,  died  March  16  at 
New  York  Hospital  of  a  brain  tumor. 

She  was  a  third-year  law  student  at 
Columbia  University  and  was  to  have 
received  her  law  degree  this  spring. 

While  living  in  Washington  when 
her  husband  was  bureau  chief  for  the 
Times,  she  taught  history  and  Russian 
at  the  National  Cathedral  School  and 
was  an  editor  for  the  National  Jewish 
Monthly.  After  returning  to  New 
York,  she  spent  a  year  as  an  editor  of 
the  Viewpoints  section  of  Newsday, 
Long  Island,  and  served  as  marketing 
director  for  the  New  York  City 
Opera. 

*  *  * 

Adeline  S.  Lloyd,  90,  who  was 
social  editor  of  the  former  Harrisburg 
(Pa.)  Telegraph,  died  March  7  at  the 
Miami  (Thristel  Manor  Home, 
Miamisburg,  Ohio.  During  her  career, 
she  also  was  co-founder  of  Goodwill 
Industries  of  Harrisburg. 

*  *  * 

Andrew  J.  May,  86,  who  photo¬ 
graphed  every  President  from  Wood- 
row  Wilson  to  Ronald  Reagan  and  for 
five  years  was  an  assignment  editor 
for  the  White  House  official  photo- 
grahers,  died  March  12  of  congestive 
heart  failure  at  Mount  Vernon  Hospi¬ 
tal  in  suburban  Virginia. 

He  was  a  founder  and  four-time 
president  of  the  White  House  News 
Photograhers  Association  and  also  a 
founder  of  the  National  Press  Photo¬ 
grahers  Association. 

May  joined  Harris  &  Ewing  after 
Army  service  in  World  War  I  and 
remained  with  the  news  photo  agency 
through  1968.  Then  he  went  to  work 
at  the  White  House.  He  retired  again 
when  President  Nixon  resigned  but 
returned  to  take  portraits  of  each  suc¬ 
ceeding  President. 

*  *  * 

John  F.  Wells,  84,  long-time 
publisher  of  the  Daily  Record,  Little 
Rock,  was  fatally  injured  in  a  one-car 
accident  Feb.  25  in  Little  Rock. 

He  had  several  vocations  in  the 
state,  including  six  years  at  the  Ark¬ 
ansas  Gazette  where  he  had  served  as 
city  editor,  executive  secretary  in 
1936-41  to  CJov.  Carl  Bailey,  and  then 
publisher  of  his  own  papers,  the  Leg¬ 
islative  Digest  and  his  own  weekly, 
the  Arkansas  Recorder.  The  latter 
ceased  publication  in  1960  and  was 
succeeded  by  the  Daily  Record. 
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Scripps  Howard 

(Continued  from  page  21) 


impressed  by  a  story  the  Evansville 
paper  ran  on  the  conflict  between 
optometrists  and  the  ever-increasing 
one-stop  eyeglasses  stores. 

“It  talked  about  how  eye  care  is 
changing  in  the  nation.  This  little 
paper  had  the  good  sense  to  pick  up 
on  a  story  like  that,”  he  said. 

This  kind  of  effort  —  repeated  in 
the  Memphis  Commercial  Appeal's 
report  on  America’s  poorest  county, 
or  the  Birmingham  (Ala.)  Post-Her¬ 
ald's  report  on  urban  homeless  — 
reflects  Scripps  continued  emphasis 
on  local  news. 

“All  of  our  papers  are  intentionally 
local,  local  [news]  is  more  and  more 
international  these  days,”  Burleigh 
said.  “And  we  are  trying  to  do  more  in 
international  and  national  news  — 
that’s  an  authentic  change  that  has 
come  across  in  recent  years.” 

He  says  local  news  is  behind  the 
daily  circulation  lead  by  the  Rocky 
Mountain  News  in  Denver. 

It’s  so  local  that  “society  news  has 
a  place,”  Burleigh  says. 

“It’s  interesting,  isn’t  it,  that  a 
tabloid  —  carrying  all  the  baggage 
that  a  tabloid  does  —  would  try  hard 
to  get  into  covering  that?”  he  asked. 

Toward  the  end  of  1986,  the 
“Rocky”  launched  an  eight-page 
Stock  Final  wraparound  that  hits 
downtown  streets  at  4  p.m.  Burleigh 
said  the  supplement  has  won  readers, 
and,  perhaps  as  importantly,  signif¬ 
icantly  reduced  returns. 

The  Denver  paper,  which  last  year 
moved  into  its  new  offices,  has  also 
begun  construction  on  a  satellite 
printing  site  north  of  the  city. 

Sunday,  however,  remains  a  prob¬ 
lem  as  the  paper  continues  to  trail  the 
Post,  which  took  a  big  lead  in  1985 
when  it  arranged  a  subscription  tie-in 
with  a  popular  cable  tv  system. 

Of  the  recently  purchased  Naples, 
Fla.,  paper,  Burleigh  says  it  “was  so 
well-run  there’s  not  much  for  a  new 
buyer  to  improve  upon.” 

At  the  same  time,  he  said  the  con¬ 
tinuing  increase  in  journalistic  and 
production  standards  of  newspapers 
in  Florida  —  where  Scripps 
publishes  three  dailies  and  16  commu¬ 
nity  papers  —  has  toughened  the 
competition. 

“We’re  finding  you’ve  got  to  be 
awfully  good  out  there  to  hold  up  your 
franchise,”  he  said. 

One  thing  that  has  cheered  Burleigh 
is  the  return  of  hard  news  in  U.S. 
papers,  something  he  says  Scripps 
Howard  research  shows  readers 
increasingly  desire. 


“I  think  we  were  foolish  to  discard 
[hard  news]  in  the  ways  we  did  in  the 
past,”  he  said.  “There  is  an  audience 
that  wants  interesting  soft  news,  but 
we  put  all  the  fluff  in  the  paper.” 

Hard  —  and  lean  —  news  has  also 
been  responsible  for  the  impressive 
growth  of  the  Scripps  Howard  News 
Service,  Burleigh  says. 

“The  news  service  has  definitely 
taken  advantage  of  the  flux  in  the  wire 
services,”  he  said.  “We  emphasize 
tight  writing  and  tight  editing.  We’re 
not  heavily  dominated  by  the 
Washington  news  or  long 
pieces  ...  In  a  time  of  limited  news 
holes,  we  see  the  growth  continuing.” 

Dan  K.  Thomasson,  the  new  ser¬ 
vice  editor,  noted  that  “we  move  only 
40,000  to  50,000  words  a  day,  but  the 
story  count  is  very  high  —  60  or  70 


stories  a  day.” 

In  its  first  year  of  offering  its  ser¬ 
vices  to  outside  subcribers  in  1983, 
the  Scripps  Howard  News  Service 
had  19  clients  —  most  of  them 
Scripps  papers.  Today  the  wire  ser¬ 
vice  now  has  205  subscribers,  making 
it  one  of  the  largest  supplementary 
new  services. 

With  this  kind  of  a  year  at  Scripps. 
Burleigh  says  he  is  “very  confident  in 
the  future  of  newspapers  —  if  news¬ 
papers  don’t  blow  it.” 

And  for  himself,  the  year  was  a 
good  one,  the  former  city  editor  says. 

“I  told  my  wife  the  other  day,”  he 
said,  “when  you  get  past  50  it’s  a 
blessing  to  have  a  job  thrown  at  you 
where  you  don’t  know  all  the 
answers.” 


Baltimore  Sun 

(Continued  from  page  19) 


state,  the  involvement  of  more  than 
40  state  tourist  attractions  that  have 
agreed  to  offer  free  admissions  to 
guests  of  the  Baltimore  Sun,  educa¬ 
tional  programs  for  students  in 
elementary  and  high  schools,  and  the 
Preakness  Week  lineup. 

The  “Fun  on  the  Sun”  program 
involves  tourist  attractions  from  the 
Baltimore  City  Life  Museums  to  the 
Catoctin  Mountain  Zoo,  which  have 
agreed  to  give  free  admission,  on  cer¬ 
tain  days,  to  anyone  bringing  a  special 
coupon  clipped  from  Saturday  edi¬ 


tions  of  the  newspaper. 

A  different  set  of  attractions  will  be 
free  every  weekend  from  Feb.  28 
through  May  23,  and  some  will  fea¬ 
ture  premiums  such  as  a  free  train  ride 
with  Maryland  Midland  Railways  and 
gift  shop  discounts  at  Banneker- 
Douglass  Museum  of  Afro-American 
Life  and  History  and  the  New  Wind¬ 
sor  International  Gift  Shop. 

Other  planned  events  include  a 
laser  show  at  the  Maryland  Science 
Center,  concerts,  photographic  and 
historic  exhibits. 

The  celebration  was  also  marked 
by  the  first  issue  of  Inside  Story,  the 
Sun’s  monthly  internal  publication, 
which  made  its  debut  with  a  focus  on 
the  150th  anniversary. 


AP,  UPl  make  style  change  to  Beijing 


The  Associated  Press  changed  the 
style  on  the  spelling  of  the  Chinese 
capital  of  Peking  to  Beijing  on  March 
I,  reflecting  the  official  Chinese 
translation  of  the  name. 

In  the  AP  Stylehook,  this  style 
change  affects  the  entries  “Chinese 
names”  and  “datelines.”  To  avoid 


confusion  over  less  common  date¬ 
lines.  traditional  spellings  of  place 
names  will  be  maintained  as  listed  in 
the  AP  Stylebook. 

The  AP  has  also  changed  the  spell¬ 
ing  of  the  name  of  Soviet  dissident 
Anatoly  B.  Sharansky  to  Natan  Sha¬ 
ransky. 


Upgrade  Your  Letterpress  Equipment  for  a 
Fraction  of  the  Cost  and  Get  Most  of  the 
Benefits  of  a  New  Press! 
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Weekly  editor 

(Continued  from  page  22) 


ground  for  Thompson  Falls. 

Who  could  say  no  to  that? 

Residents  and  visitors  to  the  area 
now  have  a  day  park  and  overnight 
campground,  complete  with  water 
and  electric  hookups.  At  dusk  guests 
can  sit  quietly  along  the  bank  of  the 
Clark  Fork  to  watch  deer  stroll  down 
the  opposite  side  for  a  drink  of  water. 

During  those  33  years  at  the  helm  of 
his  weekly.  Doc  has  felt  the  sting  of 
strong  adverse  comments.  “When 
people  criticize  you  for  things  you 
don’t  do,  or  do  in  a  different  way  than 
they  want  you  to,  I  think  that’s  a 
compliment  to  you  and  your  newspa¬ 
per.  It  shows  they  want  you  as  part  of 
their  community.  People  seem  more 
or  less  to  take  the  paper  as  their 
own.’’ 

Then  he  distills  this  thought  into 
one  sentence. 

“The  community  needs  a  voice  and 
the  weekly  newspaper  provides  it  in  a 
small  town  such  as  this.’’ 

Born  in  Minnesota  and  reared  in 
Arkansas,  Doc  says  he  always  liked 
to  write  and  he  wanted  a  college  edu¬ 
cation  but  funds  were  a  problem.  He 
attended  College  of  the  Ozarks  one 
year,  then  ran  out  of  cash. 

About  then  the  editor  of  his  home¬ 
town  Springdale  (Ark.)  News  became 
ill.  Doc  was  offered  the  opportunity  to 
fill  in.  That  stint  lasted  18  months  — 
and  hooked  him  on  community  jour¬ 
nalism. 

His  sister  in  Minnesota  invited  Doc 
to  live  with  her  so  that  he  could  take 
journalism  at  Mankato  State.  While  a 
student  there  he  worked  as  campus 
reporter  for  the  Mankato  Free  Press. 

That  was  1940. 

He  transferred  to  the  University  of 
Arkansas  journalism  school  but  his 
cash  lasted  only  one  semester.  Doc 
took  a  job  as  a  seasonal  ranger  at 
Yellowstone  National  Park,  which 
allowed  him  to  enter  the  University  of 
Wyoming  where  he  was  able  to  stay 
two  years. 

In  1943,  Doc  enlisted  in  the  Army 
Air  Corps,  became  a  pilot  and,  after 
World  War  II,  joined  the  Bozeman 
(Mont.)  Chronicle  as  wire  editor. 
Later  he  moved  to  the  Salt  Lake  Tri¬ 
bune  as  a  copy  and  makeup  editor. 

Along  came  the  Berlin  Air  Lift  cri¬ 
sis  of  1949  and  Doc  was  called  back  to 
active  duty,  but  he  never  left  the 
States.  For  the  next  four  years,  the 
Air  Force  had  him  editing  the 
Strategic  Air  Command  publication 
Combat  Crews. 


City  dads  adopt  new  parking  plan 
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Sanders  County  Ledger 

In  1953,  Doc  was  mustered  out  as  a 
major  primed  and  ready  to  buy  his 
own  weekly.  He  received  a  strong 
second  from  wife  Gladys,  whom  he 
had  met  and  married  while  working  in 
Bozeman. 

They  contacted  the  late  Dorothy 
Johnson,  a  Montana  novelist  and 
executive  secretary  of  the  state  press 
association.  Dorothy  suggested 
Thompson  falls,  the  Sanders  County 
seat. 

“It  was  smaller  than  I  was  looking 
for,’’  remembers  Doc  but,  after  a  visit 
by  Gladys  and  Doc,  things  began  to 
fall  into  place. 

The  paper  was  a  four-pager,  oper¬ 
ated  by  the  widow  of  the  old  editor. 
She  told  Gladys  and  Doc  they 
couldn’t  expect  to  gross  more  than 
$10,()()().  “Hey,  1  was  getting  that  as  a 
major,’’  Doc  remembers  thinking  at 
the  time. 

But  at  $15,000,  the  price  seemed 
right  and  they  liked  the  area. 

Equipment  included  a  two-page 
Babcock  press.  Model  5  Linotype,  a 
10x1 5-inch  snapper  job  press  and  an 
assortment  of  foundry  type. 

“The  paper  was  in  a  wooden  build¬ 
ing.  It  had  a  wavy  floor  with  holes 
drilled  in  it.  We  learned  the  holes 
were  there  so  that  in  the  spring,  when 
the  place  got  flooded,  the  water  could 
drain  out.’’ 

Circulation  was  7(X). 

“We  immediately  went  to  six 
pages,  and  the  first  year  we  did 
$12,000.’’  The  figure  has  climbed 
every  year  since  and  now  tops 
$240,000. 

Doc’s  photographic  skills,  acquired 
while  working  at  Yellowstone,  helped 
give  the  Ledger  a  new  ingredient.  He 


started  with  a  2  '/4x3  Va  Speed  Graphic , 
graduated  to  4x5 ,  which  gave  way  to  a 
roll  film  Graphlex  IVaxV/a. 

In  1974,  Doc  purchased  a  2'/4x2'/4 
Hasselblat,  with  80mm  and  250mm 
lenses.  It  has  long  been  his  favorite. 
By  this  time  he  was  shooting  about  36 
photos  a  week  —  from  prep  football 
to  the  snow-covered  peaks  of  nearby 
Cabinet  Mountain  Wilderness;  from 
bighorn  sheep  to  a  logging  tractor 
pulling  a  world-record  seven  trailers 
of  newly  cut  timber  weighing  513,000 
pounds. 

Offset  printing  came  to  Thompson 
Falls  in  1967  when  Doc  bought  a 
22x34  sheet-fed,  commercial  Harris 
press.  He  ran  the  Ledger  on  it,  two 
pages  at  a  time.  By  then  circulation 
had  neared  2,400  and  issues  ran  eight 
pages. 

Folding  and  stuffing  the  pair  of 
four-page  sections  became  the  major 
production  problem.  So  Doc  devel¬ 
oped  a  three-teen  crew  Wednesday 
afternoons  to  tackle  this  frustrating 
chore. 

Many  young  men  served  at  this 
duty.  For  two,  this  would  be  their  first 
taste  of  newspaper  careers:  Nils  Ros- 
dahl  now  is  feature  editor  of  the  Cotter 
d’Alene  (Idaho)  Press  and  Pat  Sulli¬ 
van  edits  the  weekly  Journal  of  Ritz- 
ville.  Wash. 

Two  years  ago  Tom,  Doc's  35-year- 
old  son  pushed  the  Ledger  into  the 
computer  age  with  five  Radio  Shack 
video  display  terminals  to  do  all  writ¬ 
ing  and  editing.  Discs  from  the  VDTs 
drive  the  Compugraphic  typesetter. 
To  join  the  computer  parade.  Doc 
needed  a  little  coaxing  from  Tom  but 
soon  found  it  a  joy  to  create  stories  on 
the  screen.  Now  Doc’s  typewriter  is 
as  much  an  antique  as  the  letterpress 
equipment,  which  still  jams  the  Led¬ 
ger  back  shop. 

Finally,  what  do  the  initials  K.  A. 
stand  for? 

The  old  editor  confesses,  “Not 
many  people  know  that  —  Kermit 
Adolph.  My  parents  both  were  from 
Germany,  so  I’m  100%  Kraut.’’ 

And  a  100%  believer  that  newspa¬ 
per  folks  who  run  weeklies  must 
assume  leadership  roles  in  their  com¬ 
munities. 

Hofheimer  named 
new  bureau  head 

John  Hofheimer  has  been  named 
chief  of  the  Arkansas  Gazette’s  new 
Pine  Bluff  news  bureau.  The  Gazette 
is  based  in  Little  Rock,  Ark. 

Ajournalist  since  1980,  Hofheimer, 
41,  comes  to  the  Gazette  from  the 
Pine  Bluff  Commercial,  where  he 
worked  as  a  regional  reporter  for 
nearly  two  years. 
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comic  joining  Ann  Landers  at  CS 

Johnny  Hart  moves  his  popular  strip  from  NAS,  but  ‘Wizard  of  Id’ 
stays.  And  Landers  discusses  her  Creators  Syndicate  switch 


By  David  Astor 

Johnny  Hart  has  brought  his 
“B.C."  comic  to  Creators  Syndicate, 
giving  the  new  company  its  second 
blockbuster  feature. 

CS  had  already  signed  Ann  Lan¬ 
ders  (see  E&P,  February  21),  who 
appears  in  over  1,100  newspapers. 
“B.C.”  also  has  over  1,100  subscrib¬ 
ers. 

“B.C.”  clients  will  receive  Hart's 
strip  by  way  of  the  Los  Angeles  Times 
Syndicate  starting  March  23.  CS  is 
also  using  LATS  to  distribute  Lan¬ 
ders’  advice  column. 

Hart,  like  Landers,  had  a  nonas- 
signable  contract  with  News  America 
Syndicate  when  NAS  was  sold  to  the 
Hearst  Corporation  February  1 1  and 
became  a  King  Features  Syndicate 
company  called  North  America  Syndi¬ 
cate.  Hart  was  thus  free  to  sign  with 
any  syndicate  he  wanted  —  and  the 
cartoonist  received  about  a  half- 
dozen  offers.  He  decided  to  move 
“B.C”  to  CS  and  keep  “The  Wizard 
of  Id,”  which  also  has  over  1,100 
clients,  with  NAS. 

“I  am  taking  ‘B.C.’  to  Rick  New- 
combe's  Creators  Syndicate  because 
it  is  a  history-making  venture  in  syn¬ 
dication  that  1  wish  to  be  a  part  of  and 
it  affords  me  a  chance  to  reinforce  the 
ideals  and  beliefs  which  we  mutually 
share,”  Hart  told  E&P.  “It  is  also  a 
happy  continuation  of  sorts  in  that  it  is 
staffed  by  many  of  my  talented 
friends  from  News  America  Syndi¬ 
cate  who  opted  also  to  join  Rick  New- 
combe.” 

The  Los  Angeles-based  CS, 
founded  by  former  NAS  president/ 
chief  executive  officer  Newcombe 
earlier  this  winter,  has  stated  that  it 
will  offer  all  its  creators  ownership 
rights  to  their  features  as  well  as 
shorter  contracts  (see  E&P,  February 
21  and  March  7). 

“Throughout  my  career  I  have 
watched  the  rights  of  my  fellow  car¬ 
toonists  dwindle  and  dissolve,  as  the 
balance  of  power  shifted  (in  the  syndi¬ 
cate  industry)  and  they  were  sub¬ 
jected  to  interminable  contracts  and 
loss  of  ownership,”  stated  Hart. 
“The  deprivation  of  these  rights  to 
the  creator  of  a  feature  is  in  my  mind 


Johnny  Hart 


immoral  and  beyond  the  bounds  of 
fair  play.” 

Hart  himself  has  had  ownership 
rights  to  the  29-year-old  “B.C.”  since 
about  1960  and  to  “Wizard”  since  it 
began  in  1964.  The  new  contracts  with 
CS  and  NAS  are  both  of  a  short-term 
nature. 

The  56-year-old  Hart  said  he 
decided  to  keep  “Wizard”  at  King's 
NAS  “because  in  all  fairness  we 
should  have  the  opportunity  to  get  to 
know  each  other  and  to  see  how  well 
we  work  together.” 

Hart  noted  that  soon  after  the  deal 
to  buy  NAS  was  finalized.  King  presi¬ 
dent  Joseph  F.  D’Angelo  and  execu¬ 
tive  vice  president  Bruce  Paisner 
“paid  me  a  visit  and  we  got  on  well 
together.  I  was  impressed  with  their 
enthusiasm  and  friendship  as  well  as 
the  many  facets  of  the  King  Features 
organization.” 

The  cartoonist  —  who  also 
expressed  happiness  at  being  with  the 
same  company  as  Mort  Walker 
(“Beetle  Bailey”),  Dik  Browne 
(“Hagar  the  Horrible”),  King  comics 
editor  Bill  Yates,  “and  all  those  other 
clowns  I  have  known  and  respected 
over  the  years”  —  said  King  might  be 
of  assistance  in  matters  concerning 
the  upcoming  “Wizard  of  Id”  movie. 
The  film  will  star  Paul  Williams  as  the 


King,  and  is  being  written  by  Wil¬ 
liams,  Hart,  Hart  associate  Jack 
Caprio,  and  free-lance  “Wizard” 
writer  Dick  Boland.  Hart  said  with  a 
laugh  that  the  four  are  currently  doing 
the  “third  rewrite  of  the  second 
draft”  or  maybe  the  “second  rewrite 
of  the  third  draft.” 

Hart,  who  collaborates  with  artist 
Brant  Parker  on  “Wizard,”  is  a  New 
York  state  native  and  resident.  He 
started  doing  cartoons  for  Pacific 
Stars  and  Stripes  while  serving  in  the 
U.S.  Air  Force,  and  then  sold  free¬ 
lance  magazine  cartoons  and  worked 
for  General  Electric  before  starting 
“B.C.”  in  1958.  The  comic  has  since 
spawned  over  30  books.  Hart  was  co¬ 
winner  of  the  National  Cartoonists 
Society’s  1968  Reuben  Award  as 
“Outstanding  Cartoonist  of  the 
Year.” 

Bringing  “B.C.”  to  Newcombe’s 
company  is  Hart’s  first-ever  syndi¬ 
cate  switch  (although  NAS  went 
through  various  name  changes  and 
consolidations  over  the  years).  What 
do  King  and  CS  people  think  of  the 
cartoonist’s  move? 

“This  was  Johnny’s  choice  and  we 
respect  his  wishes,”  said  D’Angelo 
(who,  within  the  next  several  weeks, 
will  discuss  Hearst’s  NAS  purchase 
and  related  events  in  detail  for  the 
first  time  with  E&P;  the  story  may 
also  include  comments  from  other 
King  executives). 

“I’m  extremely  honored  that  we’ll 
be  distributing  ‘B.C.,’”  said  New¬ 
combe,  who  had  high  praise  for  Hart 
as  a  cartoonist  and  person. 

“He’s  a  lovely  guy  and  extremely 
talented,”  agreed  Landers.  “We’re 
just  thrilled  to  have  him.”  The  colum¬ 
nist  added  that  signing  Hart  will  be  of 
“tremendous  help”  to  CS  as  it  begins 
to  compete  in  the  syndication  market. 

Landers,  who  was  interviewed  for 
the  first  time  by  E&P  since  deciding 
to  join  Creators,  explained  why  she 
came  to  CS  rather  than  various  other 
syndicates  that  would  have  been 
eager  to  sign  her. 

“1  felt  this  was  an  opportunity  to 
help  him  (Newcombe)  get  started,” 
said  Landers.  The  columnist 
observed  that  she  is  very  much  in 
favor  of  the  CS  policy  on  ownership 
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rights  and  shorter  contracts  —  “it’s 
high  time  creators  got  this  kind  of 
consideration”  —  and  that  she  thinks 
a  lot  of  Newcombe. 

Landers  said  Newcombe,  while  at 
NAS,  found  many  new  clients  for  her 
column  when  she  believed  “there 
were  no  more  papers  to  be  had.” 

“I  think  he’s  a  spectacular  young 

man, ”  continued  Landers,  who 
described  Newcombe  as  “enor¬ 
mously  energetic,”  “extremely 

able, ”  “thoroughly  dependable,” 
and  “a  very  fine  human  being”  who  is 
“always  bubbling  with  enthusiasm.” 

As  for  why  she  left  the  Chica}>o 
Sun-Times  for  the  Chicago  Tribune, 
Landers  would  only  say:  “1  felt  it  was 
time  for  a  change  after  3 1  years.”  She 
emphasized  that  the  Sun-Times  “was 
very  good  to  me.  1  had  no  problem 
with  the  people  there  and  the  way 
they  treated  me.  It  had  nothing  to  do 
with  that.” 


Landers  added  that  the  Sun-Times 
contest  to  replace  her  (see  E&P, 
March  7)  was  a  “very  clever  idea” 
and  that  she's  interested  in  seeing 
who  will  be  picked.  The  paper  report¬ 
edly  received  over  5,0(K)  applications 
as  of  the  March  16  deadline. 

Hart,  in  commenting  on  the  advice 
columnist’s  decision  to  join  CS, 
stated:  “1  applaud  Ann  Landers  for 
her  bold  move  to  support  an  idea.  1 
join  with  her  in  the  hope  that  one  day 
all  syndicates  will  honor  the  talents 
they  pridefully  represent  and  allow 
them  their  rightful  choice  to  control 
their  own  destiny.  After  all,  even  a 
baseball  player,  when  he  is  sold,  gets 
to  take  his  glove  with  him  ....’’ 

In  addition  to  talking  about  Hart, 
Newcombe  responded  to  some  of  the 
criticism  he  received  from  syndicate 
executives  in  E&P’s  March  7  story  on 
CS. 


‘Vacation  Camera’  feature  offered 


A  weekly  column  covering  travel 
photography  is  being  offered  by 
Copley  News  Service. 

“Vacation  Camera”  is  by  Ann  and 
Carl  Purcell,  who  have  shot  more 
than  250,000  color  slides  and  penned 


a 
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Ann  and  Carl  Purcell 


photography  and  travel  stories  for 
hundreds  of  newspapers  as  well  as 
magazines  like  Life,  Signature,  and 
Popular  Photography .  The  Purcells 
have  visited  over  80  countries,  and 
Ann  knows  seven  languages. 

Columns  cover  subjects  such  as  the 
basics  of  travel  photography,  airport 
X  rays,  and  avoiding  camera  loss  or 
theft. 

The  Purcells  wrote  in  one  piece: 
“When  we  go  out  for  any  reason  with¬ 
out  our  camera,  we  put  a  “do  not 
disturb’  sign  on  the  (hotel  room)  door 
and  turn  on  the  television  set  at  a 
moderate  volume.  We  can’t  guaran¬ 
tee  the  safety  of  your  cameras  if  you 
take  these  precautions,  but  in  over 
four  million  miles  of  travel  as  profes¬ 
sional  photographers,  we  have  not  yet 
had  a  camera  stolen.” 

Sample  photos  accompany  the  col¬ 
umn.  And  the  Purcells  are  offering  a 
color  photo  and  travel  story  monthly 
through  Copley’s  new  “Colorphoto 
Service.” 


Packages  provide  coverage  of  states 


“California  Focus”  and  “Illinois 
Spotlight”  packages  are  being  offered 
by  Copley  News  Service. 

The  packages  provide  editorials, 
lifestyle  features,  news  analyses, 
political  cartoons,  and  other  material 
concerning  the  two  states. 

California  coverage  includes  mate¬ 
rial  from  Copley  bureaus  in  Washing¬ 
ton,  D.C.,  Los  Angeles,  and  Sac¬ 
ramento  as  well  as  from  the  San 


Diego  Union  and  Tribune,  Torrance 
Daily  Breeze,  and  Santa  Monica  Eve¬ 
ning  Outlook. 

Illinois  coverage  includes  material 
from  Copley  bureaus  in  D.C.  and 
Springfield  as  well  as  from  the  Aurora 
Beacon  News,  Elgin  Daily  Courier- 
News,  Joliet  Herald-News,  Spring- 
field  State  Journal-Register,  Wauke¬ 
gan  News-Sun,  and  Wheaton  Daily 
Journal. 


Newcombe  said  he’s  not  just  a 
“Ralph  Nader”  trying  to  reform  the 
syndicate  industry.  He  stated  that  his 
decision  to  start  CS  combines  “busi¬ 
ness”  and  “ethical”  reasons. 

“Fundamentally,  I’m  a  business¬ 
man,”  declared  Newcombe.  “My 
goal  is  to  see  all  talent  become  free 
agents  because  I  have  enough  confi¬ 
dence  1  can  sign  them  to  Creators 
Syndicate  and  perform  well  enough  to 
keep  them.”  But  he  also  said  that 
seeing  creators  tied  to  long  contracts 
without  ownership  rights  to  their  fea¬ 
tures  “troubles  me  deeply.” 

As  for  worries  that  the  CS  philoso¬ 
phy  could  hurt  the  syndicate  industry 
financially,  Newcombe  said  free 
agency  did  not  cripple  the  movie  busi¬ 
ness  (after  United  Artists  was 
formed)  or  Major  League  baseball. 

And  commenting  on  criticism  of  his 
abilities,  Newcombe  said  he  played  a 
large  part  in  the  rapid  growth  of  LATS 
while  an  executive  there  from  1978  to 
1984  and  that  he  halted  the  trend  of 
major  creators  leaving  NAS  while 
there  from  1984  to  early  this  year. 

“Under  the  (NAS)  leadership  of 
Rick  Newcombe,”  said  Hart,  “sales 
were  on  the  rise,  good  relationships 
had  been  established,  and  momentum 
was  building.” 


MAKE 
YOURSELF 
AT  HOME 
WITH  MORE 
READERS. 


Our  Homes  and  Gardens  mini  -  ack- 
age  offers  a  full  house.  Including 
gardening  tips.  Real  estate  pointers. 
Decorating  ideas.  Even  photo- 
studded  interviews  with  the  rich  and 
famous.  All  under  one  roof.  And  all 
ready  to  open  the  door  to  more 
readers. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  mini  package. 
Alaska,  (California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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An  example  of  'Gamin  and  Patches'  and  cartoonist  Mort  Walker. 


Brisk  sales  for  new  strip  by  creator  of  ‘Beetle’ 


University  of  Missouri,  work  for 
Hallmark,  serve  in  the  U.S.  Army, 
become  a  Dell  Publications  editor, 
and  sell  free-lance  cartoons  to  maga¬ 
zines  before  creating  “Beetle  Bailey" 
at  the  age  of  26.  Walker  won  the 
National  Cartoonists  Society's  1953 
Reuben  Award  as  “Outstanding  Car¬ 
toonist  of  the  Year." 


The  new  comic  by  “Beetle  Bailey" 
and  “Hi  and  Lois"  creator  Mort 
Walker  has  already  been  sold  to  over 
120  papers. 

Charter  clients  for  “Gamin  and 
Patches”  —  which  will  be  introduced 
by  United  Feature  Syndicate  on  April 
27  —  include  the  Binnin^’luim  (Ala.) 
News,  Chicu^o  Tribune,  Dallas 
Mornhif’  News,  Dens  er  Rocky  Moun¬ 
tain  News,  Detroit  News,  Houston 
Chronicle,  and  Sacramento  Bee. 

The  daily  and  Sunday  strip  stars  a 
boy  and  his  dog  who  wander  around  a 
big  city  fending  for  themselves. 

“It's  a  strip  I've  wanted  to  do  for  a 
very  long  time,"  said  Walker,  who 
has  been  a  syndicated  Cartoonist 
since  1950.  'It's  about  human 
resourcefulness  and  survival;  spunk 
and  grit  laced  with  love  and  warmth. 
It's  about  the  best  in  people  .  .  .  ." 


The  Connecticut  resident,  whose 
other  strips  were  all  created  for  King 
Features  Syndicate  (see  E&P,  Decem¬ 
ber  20),  is  signing  “Gamin  and 
Patches"  with  his  real  first  name  of 
Addison. 

Walker  grew  up  in  Kansas  City, 
and  sold  his  first  cartoon  as  a  12-year- 
old  in  1935.  He  went  on  to  attend  the 


Exploring  Health’  column  begins 

A  thrice-weekly  health/fitness/ 


medical  column  has  been  introduced 
by  McNaught  Syndicate. 

The  600-word  “Exploring  Health,” 
which  primarily  focuses  on  preven¬ 
tive  medicine  and  health  mainte¬ 
nance,  is  by  WOR  Radio  (in  New 
York)  talk  show  host  Dr.  Jeffrey 
Fisher.  He  is  also  a  frequent  guest  on 
other  radio  and  television  programs, 
and  is  currently  at  work  on  a  book 
about  health  maintenance. 

Dr.  Fisher  received  his  training  at 
St.  Louis  University  and  is  a  board- 
certified  anatomic  and  clinical  pathol¬ 
ogist  with  a  master's  degree  in  immu¬ 
nology.  He  gained  clinical  experience 
as  an  emergency  room  physician 
while  serving  as  pediatric  medical 
officer  at  the  U.S.  Naval  Hospital  in 
San  Diego.  And  the  columnist  is  for¬ 
mer  president  of  the  United  Sciences 
of  America  Research  Foundation,  an 
organization  tha  provides  funding  for 
independent  research  in  preventive 
medicine. 


Columnists  get  award 
for  Iran  scandal  work 


The  Society  of  Professional  Jour¬ 
nalists.  Sigma  Delta  Chi,  has  pre¬ 
sented  the  “Service  to  Journalism" 
award  to  Jack  Anderson  and  Dale 
Van  Atta  for  their  role  in  breaking  the 
Iran  scandal  story,  beginning  last 
April. 

Anderson.  Van  Atta,  and  Joseph 
Spear  write  the  investigative 
“Washington  Merry-Go-Round”  col¬ 
umn  distributed  by  United  Feature 
Syndicate. 
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Syracuse  daily  picketed  over  Oliphant  cartoon 


'  HEy,N0  WW- 1  6R^NT  'Ibu  SPECIAL  DISPENSATION,  AND  I'LL  HAVE  1D6KwriTroB«l?fON£,’' 
History's  first  surrogate  mother? 


The  Syracuse  Post-Stan¬ 
dard  was  picketed  March 
15  by  about  50  people  criti¬ 
cizing  an  editorial  cartoon 
they  perceived  as  anti- 
Cathoiic. 

Pat  Oliphant’s  drawing 
(see  art)  satirized  the 
recent  Vatican  statement 
against  non-coital  methods 
of  conception  by  pointing 
out  that  the  Virgin  Mary 
did  not  exactly  get  preg¬ 
nant  in  the  usual  way. 
Included  in  the  cartoon 
was  Punk  the  penguin’s 
play  on  the  word  “bull,” 
which  can  be  defined  as  the 
short  form  of  an  expletive 
or  as  an  official  document 
from  the  pope. 

The  85,000-circulation 
Syracuse  daily  ran  the  car¬ 
toon  March  14  “as  an 
adjunct”  to  an  editorial  on 
the  Vatican  report.  Post- 
Standard  executive  editor 
Robert  C.  Atkinson  said  he 
wrote  in  his  piece  that  the 
Vatican  had  every  right  to 
advise  Catholics  on  mat¬ 
ters  such  as  procreation, 
but  that  the  Church  should 
not  be  calling  for  legislation 
that  would  impose  its 
views  on  everyone. 

When  the  picketers 
gathered  the  next  day,  said 
Atkinson,  they  were  basi¬ 


cally  critical  of  the  cartoon 
rather  than  the  editorial. 
Some  of  the  protesters  — 
who  included  anti-abortion 
people,  members  of  the 
Knights  of  Columbus,  and 
at  least  one  clergyman  — 
called  the  Oliphant  draw¬ 
ing  a  “scurrilous  attack” 
on  the  Catholic  Church. 

“They  were  there  for 
about  an  hour  —  long 
enough  for  tv  cameras  to 
give  them  some  expo¬ 
sure,”  observed  Atkinson. 

The  executive  editor, 
who  noted  that  Syracuse’s 
population  is  over  35% 
Catholic,  said  about  25  or 
30  people  then  called  the 
Post-Standard  March  16  to 


complain  about  the  car¬ 
toon.  And  some  letters 
began  arriving  by  the  fol¬ 
lowing  day.  But  Atkinson 
reported  no  canceled  sub¬ 
scriptions  as  of  March  17. 

On  that  day,  the  paper 
ran  a  piece  defending  its 
editorial  while  apologizing 
to  any  people  who  might 
have  been  offended  by  the 
cartoon. 

Oliphant  told  E&P  that 
this  wasn’t  the  first  time  his 
cartoons  have  been  criti¬ 
cized  by  Syracuse  readers. 
“1  certainly  admire  the 
[Post-Standard]  editors 
involved  for  continuing  to 
let  me  voice  my  opinions,” 
said  the  Universal  Press 


Syndicate-distributed  Pulit¬ 
zer  Prize  winner.  He  noted 
that  “it’s  refreshing  when 
editors  insist”  on  airing 
both  sides  of  an  issue. 

Universal  vice  presi¬ 
dent/editorial  director  Lee 
Salem  said  Oliphant’s  car¬ 
toon  was  “certainly  a 
strong  statement”  and 
noted;  “I  can  understand 
how  some  readers  would 
not  particularly  care  for 
that  viewpoint.”  But  he 
observed  that  the  drawing 
was  definitely  “fair  com¬ 
mentary”  given  the  pub¬ 
licity  the  Vatican  report 
received  and  its  potential 
impact. 

Salem  said  none  of  Oli¬ 
phant’s  approximately  500 
other  client  papers,  to  his 
knowledge,  experienced 
the  same  kind  of  reader 
reaction  to  the  cartoon  as 
the  Post-Standard. 

In  another  Universal- 
related  matter,  a  small 
number  of  papers  — 
including  the  Wichita 
(Kan.)  Eaftle-Beacon  and 
Harrisburg  (Pa.)  Patriot  — 
dropped  some  or  all  of 
Garry  Trudeau’s  recent 
“Doonesbury”  strips  fea¬ 
turing  “Dr.  Whoopee” 
selling  condoms. 

— David  Aston 


Southam  Syndicate  becomes  Canadian  agent  for  WPWG 


Southam  Syndicate  has  become  the 
exclusive  Canadian  agent  for  the 
Washington  Post  Writers  Group, 
which  distributes  people  like  “Bloom 
County”  cartoonist  Berke  Breathed 
and  columnists  David  Broder,  Ellen 
Goodman,  and  George  Will. 


The  eleven-week-old  Southam  — 
whose  marketing  address  is  20  York 
Mills  Rd.,  Fourth  Floor,  Toronto, 
Ont.  M2P  2C2  —  is  also  syndicating 
Canadian  editorial  and  panel  car¬ 
toonists  as  well  as  humor,  medical, 
political,  economic,  music,  travel. 


ENF’s  Artley  receives  a  cartooning  award 


Steve  Artley  was  picked  over  25 
other  entrants  at  the  recent  Minne¬ 
sota  Newspaper  Association  conven¬ 
tion  as  the  state’s  “Best  Editorial 
Cartoonist”  on  a  non-metro  paper. 

Artley  is  with  the  Af>ri  News 
weekly  farm  publication  and  the 
Rochester-based  Extra  Newspaper 
Features  syndicate. 

Reagan's  bull. 


and  wine  columnists.  One  column  will 
be  written  by  The  Joy  of  Stress  author 
Dr.  Peter  Hansen. 
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Anderson 

(Continued  from  page  14) 


“With  anguish  over  his  ordeal  and 
frustration  over  the  failure  of  all 
efforts  to  bring  it  to  an  end,  we  mark 
the  second  anniversary  of  the  kidnap¬ 
ping  of  Terry  Anderson,”  Boccardi 
said  in  a  March  16  statement.  “In  a 


room  somewhere  in  Lebanon,  Terry 
gives  living  testimony  to  truths  we 
recite  often  but  whose  import  we  may 
too  rarely  stop  to  absorb. 

“Terry  is  where  he  is  because  he 
believed  in  the  sacredness  of  what  he 
was  doing  —  trying  to  tell  the  story  of 
a  suffering  people,  tell  it  to  readers 
and  listeners  and  viewers  all  over  the 
world.” 

AP  executive  Walter  Mears  went  to 


Valley  Forge  on  March  16  where 
friends  and  relatives  of  Anderson 
gathered  to  express  hope  for  his 
release. 

“Newsmen  are  accustomed  to 
asking  questions,”  Mears  said.  “Ter¬ 
ry’s  colleagues  in  the  AP  are  going  to 
keep  asking  questions  until,  at  last, 
we  get  the  right  answer:  that  he  is  a 
free  man.” 


Shop  Talk 

(Continued  from  page  72} 

launched  the  first  determined,  sus¬ 
tained  campaign,  hammering  steadily 
through  months  and  years,  informing 
the  people  of  the  facts  and  starting  a 
groundswell  of  public  opinion  that  in 
the  end  would  count.” 


According  to  David  Sarasohn,  “If 
Hearst  never  made  a  president,  he  did 
make  governors  and  mayors  and  his 
newspapers  helped  keep  the  party  on 
a  progressive,  pro-labor  course. 
Hearst’s  achievements  look  small 
only  next  to  his  possibilities.” 

Such  crusades  as  the  ones  he 
started  in  San  Francisco  were  to 
become  identified  with  the  Hearst 
empire  until  the  time  of  his  death  in 


1951.  His  legacy  then  included  18 
newspapers  in  12  cities,  nine  maga¬ 
zines,  and  a  host  of  other  news,  edito¬ 
rial,  feature  and  film  enterprises. 

The  yellow  hue  of  Hearst  journal¬ 
ism  is  gone,  while  his  name  remains 
with  some  135  businesses,  including 
magazines,  broadcasting,  newspa¬ 
pers,  books,  trade  publications,  cable 
communications  100  years  after  he 
founded  his  empire. 


BusCapade 


(Continued  from  page  20) 

affairs  assistant  for  Gannett,  the  tour 
is  essentially  a  promotional  and  mar¬ 
keting  venture,  aimed  at  getting  the 
USA  Today  name  out  before  the  peo¬ 
ple  and  doing  all  types  of  related  mar¬ 
keting  business,  including  building 
circulation. 

Neuharth  is  expected  to  travel  with 
the  BusCapade  in  every  state,  leaving 
only  occasionally  for  a  day  or  two  as 
his  other  duties  call.  James  noted  that 
how  often  Neuharth  will  leave  the 
tour  is  an  unknown,  but  he  will  fly 
back  as  meetings  and  business  neces¬ 
sitate  his  presence  and  then  rejoin  the 
group  along  the  route. 


Toledo 

(Continued  from  page  49) 

of  four  columns  by  15  inches  and  it  is 
planning  a  16-page  section,  it  would 
have  to  increase  the  pages  by  two  or 
four,  depending  on  whether  it  runs 
straight  or  collect,  in  order  to  accom¬ 
modate  the  ads,  Conner  said. 

Placing  the  odd  ad  in  the  middle  of 
the  double  truck  eliminates  having  to 
increase  the  size  of  the  paper,  saving 
both  newsprint  and  the  labor  to  oper¬ 
ate  an  extra  press  unit. 

“If  you  don’t  add  pages,  you  don’t 
need  extra  press  manning.”  he  said. 

Although  a  couple  of  advertisers 
said  they  didn’t  like  the  center  posi¬ 
tion.  “most  like  it  and  want  to  be 
there.”  Conner  said. 


Simmons  signs 
more  newspapers 

Simmons  Major  Market  Research, 
the  arm  of  Simmons  Market  Research 
Bureau  conducting  a  1987  Newspaper 
Ratings  Study,  has  announced  more 
newspaper  subscribers. 

During  the  last  week  of  February, 
the  New  York  Post  and  the  Pittsburgh 
(Pa.)  Area  Major  Market 
Newspapers  —  comprised  of  the 
Uniontown  Herald  Standard , 
Washington  Observer-Reporter,  New 
Castle  News,  McKeesport  News, 
Greensburg  Tribune-Review,  Butler 
Eagle  and  the  Beaver  County 
Times  —  signed  on  with  Simmons. 

According  to  Greg  Appel,  SMMR 
sales  manager,  better  than  85%  of  the 
interviewing  is  complete,  putting 
Simmons  on  target  for  releasing  the 
results  of  its  newspaper  ratings  study 
near  the  end  of  June. 


Fund  drive  started 
for  Spearman  honor 

A  fund-raising  campaign  to  endow 
the  Walter  Spearman  professorship  in 
journalism  at  the  University  of  North 
Carolina  at  Chapel  Hill  is  under  way. 

A  goal  of  $333,000  has  been  set  for 
the  endowed  professorship  in  honor 
of  Spearman,  who  retired  officially  in 
1978  but  taught  for  two  years  full  time 
after  that  and  gave  visiting  lectures 
throughout  the  mid-1980s. 

Contributions  can  be  sent  to:  The 
Walter  Spearman  Professorship,  The 
Carolina  Fund,  P.O.  Box  309.  Chapel 
Hill,  North  Carolina  27514. 


Stock  Splits 


(Continued  from  page  IS) 

Co.  had  39.6  million  shares  outstand¬ 
ing  and  an  additional  49.1  million 
shares  reserved  for  the  company’s 
share  purchase  rights  and  employee 
benefit  plans. 

Toronto  Sun’s  stockholders  also 
must  approve  the  proposed  stock  split 
at  their  annual  meeting  on  April  21. 

FolA 

(Continued  from  page  52) 
page  51.) 

Carrying  a  message,  he  said,  is  a 
gray  area:  “The  greater  sin  is  know¬ 
ing  something  and  not  telling  her 
viewers.  After  all,  most  reporters  tell 
more  than  they  know.” 

Asked  if  he  feared  irresponsible 
reporting  could  damage  public  sup¬ 
port  for  the  press,  Gartner  donned  his 
eyeglasses,  pulled  a  copy  of  the  Con¬ 
stitution  from  his  jacket  pocket  and 
read  the  First  Amendment. 

He  pointed  out  that  the  amendment 
said  nothing  about  being  responsible. 
It’s  nice  if  newspapers  are,  he 
said,  but  they  don’t  have  to  be. 

Ceremonies  held 
at  KU  j-school 

Ceremonies  were  recently  held  at 
the  University  of  Kansas  to  dedicate  a 
portrait  bust  of  William  Allen  White, 
the  Emporia  Gazette  editor  for  whom 
the  KU  journalism  school  is  named. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATVRES 

AVAILABLE 


AUTOMOTIVE 


THE  CAR  REVIEW  colunni:  informed. 
Mifotnidtive,  light,  fiin.  non-technlcal. 
Five  years  proven  popularity.  Gary 
Witzenburg.  29040  Freshwater,  Agoiira 
Hills.  CA  91301.  (818)  706-3708. 


MONEY 


"MORE  FOR  YOUR  MONEY"  Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan. 
1802  S  13th.  Temple.  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate.  7 
Charles  Court.  Middletown  NY  10940: 
(914)  692-4572. 


"HEALTH  PERSPECTIVES"-RE  News. 
ACC  news.  NFTA  Magazine.  147  avail¬ 
able.  700  word.  Guidance  Q&A 
informative.  Free  4-week  trial.  Dr. 

H.L.N.  Anderson,  Box  4277,  Ingle 
wood.  CA  90309.  (213)  382-6654. 


"SENIOR  CLINIC",  A  health  column 
exclusive  for  your  50  plus  readership  by 
eriatric  specialist.  Weekly,  600  words, 
0  newspapers.  Now  in  6th  year.  Free  4 
week  trial.  Samples,  rate.  Frank  Macln- 
ms.  M.D..  P.O.B.  307,  Edmonton, 
Alberta,  Canada  T5J  2J7  (403) 
973-2361. 


SINGLES  HOTLINE  is  a  weekly  Q&A 
column  addressing  more  than  60  milion 
single  adults  in  America.  Radio  person¬ 
ality  Dick  Syatt  writes  with  insight  and 
wit  about  dating,  single  parenting  and 
the  single  life.  Advertisers  love  this 
column  in  The  Boston  Herald.  Tuscon 
Citizen.  Sun  Bulletin.  Palm  Beacher 
and  others.  Four  free  sample  columns 
and  rates  available  upon  request.  Dick 
Syatt.  PO  Box  302,  Sudbury,  MA 
01776.(617)443-3956.  I 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 

1.  Drawer  389.  Clanton.  AL  35045. 

MAKE  HUNDREDS.  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2.  Drawer  389.  Clanton.  AL 
35045. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


SNOW  BIRDS 

Luxuriate  in  beautiful  Southeast  city 
while  spending  as  much  or  little  time 
desired  on  directing  this  top-drawer,  top 
of  line  4-color  commercial  printshop. 
Control  for  mid-6  figure.  Write  Box 
1831.  Editor  &  Publisher. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  tree  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  ERANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  ca.'e  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall.  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088.  Troy.  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service.  Robert  N.  Bolitho,  4210  John¬ 
son  Drive.  Suite  lOOA.  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar.  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
781 1  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City.  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037: 
(413)  477-6009. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr..  Suite  150 
Kingwood.  TX  (713)  360-6186 


Editor  &  Publisher 
Classified 
Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Safes 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive.  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  3^6-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGs  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy.  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo.  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente.  CA  92672 
(714)  492-5241 


MEL  HODELL.  Newspaper  Broker, 
PO  Box  2277.  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers  Consultants 
PO  Box  607.  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE.  INC, 

Box  1220,  Townsend.  MT  59644 
Specializing  in  shopper  brokerage 

NEWSPAPERS  FOR  SALE 

A  GEM!  Profitable  SE  weekly  in  nice 
area.  Gross  $145,000  asking 
$150,000  with  $40,000  down.  Solid 
situation  perfect  for  first  time  owner. 
Dick  Briggs.  Box  579.  Landrum.  SC 
29356.  (803)  457-3846. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


BUSINESS  PUBLICATION 
FOR  SALE 

Monthly  Los  Angeles-based,  four  color 
business-to-business  magazine  for  sale. 
Circulation  7,800.  Principals  only. 
Purchase  price  $42,000. 

Write  for  Details  tO: 

Box  1874,  Editor  &  Publisher. 


EAST  TEXAS  weekly,  $45K  initial 
investment,  includes  real  estate. 
SMALL  north  central  Texas  weekly, 
rural  but  not  isolated.  $10K  down.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


MAINE-  coastal  region  semi-weekly  at 
$30,000.  Massachusetts  semi-wekly 
at  $100,000. 

BARRY  FRENCH,  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702. 
(617)  644-5772 


COUNTY  SEAT 

In  Oregon,  steady,  very  profitable,  long 
time  owners,  room  to  grow,  building. 
Gross  $135,000.  Only  $40,000  down. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


S.F.  BAY  area  weekly;  $600,000  gross; 
$450,000  price;  $115,000  down; 
31(D0  paid  circulation. 

NORTHWEST  county  seat  weekly 
$670,000  w  press:  $163,000  down; 
6000  paid  circulation. 

NORTHWEST  weekly  1.3  million;  30m 
circulation. 

NORTHWEST  weeklies  1.7  million; 
60m  circulation. 

OREGON  weekly  county  seat  $360,000 
price;  $100,000  down. 

OREGON  weekly  $435,000  gross; 
$415,000  price;  $105,000  down. 
WESTERN  WASH,  weekly  $130,000 
price  includes  building  and  plant;  1550 
circulation. 

CENTRAL  WASH,  weekly  65m; 
$15,000  down;  county  seat. 

CENTRAL  WASH,  weekly  120m;  Award 
Winning. 

IDAHO  WEEKLY  county  seat;  221m; 
circulation  1800  paid. 

FOURNIER  MEDIA  SERVICE 
P.O.  Box  5789 
Bend.  OR  97708 
Phone  (509)  786-4470 


PUBLICATIONS  FOR  SALE 

NEWSLETTER  PUBLISHING  and  infor¬ 
mation  services  business  for  sale.  This 
is  great  opportunity  it  you  targeted  Flori¬ 
da  for  your  work  or  in  semi  retirement. 
Two  year  old  business  with  start  up 
headaches  and  heaviest  investment 
behind.  Two  Florida  newsletters  for 
business  executives.  Florida  office  all 
set  up,  ready  (if  you  wish)  to  take  over. 
Priced  right,  terms  if  you  need.  Call 
Mary  Ann  Boerner  (516)  883-9590. 

CALIFORNIA'S  CENTRAL  Coast  leading 
travel  weekly  established  12  years. 
20K.  Great  opportunity.  (8051 
984-1017. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 
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ANNOUNCEMENTS 


PERSONALS 


PARIS  HERALD  STAFFERS:  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT’s  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you'd  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you’d 
like  to  participate  in  some  way,  let  us 
know.  Box  1780,  Editor  &  Publisher. 


INVESTORS 


INVESTORS  WANTED-Well  known 
eight  year  old  N.Y.  antiques  newspaper 
starting  S.  Florida  edition.  Great  growth 
potential.  For  details:  A&C,  Box  303, 
Roslyn,  NY  11576, 


INDUSTRY 

SERVICES 


INDUSTRY  SERVICES 


CONSULTANTS 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


OMEGA  ELECTRONICS 
Electronics  servicing  and  consultants  in 
press  and  mailroom  equipment.  We 
specialize  in  TKS  and  Ferag  board 
repairs.  We  can  repair  and  return  most 
boards  to  you  in  3  weeks.  For  more 
information  call  (201)  843-7054  or 
write  us  at  161  West  Central  Ave, 
Maywood.  NJ  07607. 


STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr,,  Brecksville.  OH  44141  or  call 
(216)  526-4551. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


1987  DEPRECIATION  SCHEDULE 
Modified  A.C.R.S.  under  latest  tax 
reform  from  congress.  This  software 
package  includes  all  the  old  deprecia¬ 
tion  schedules  for  assets  acquired 
before  1987.  Simple  installation.  Sche¬ 
dules  are  warranted  for  changes  in 
depreciation  laws  for  5  years.  This  is 
written  to  be  run  on  an  IBM  System  36. 

LEONARD  C,  STEELE 
STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH.  MO  64501 
(816)  364-4286 


PLATEMAKING 


20  X  24  SST  Nuarc,  $3,250.  Chemco 
Marathon  20  x  24  roll  film  ascro  lights 
$2,000.  (408)  289-1400. 


MAILROOM 


CIRCULATION  SERVICES 


Attention  Publishers  and  Circulation 
Executives.  FACT:  in  1986  EVERY 
newspaper  our  company  worked  with, 
showed  an  increase  in  paid  circulation! 
That  makes  four  years  in  a  row  that  all  of 
our  clients  have  gained  in  circulation. 
Not  a  bad  record.  Join  the  list  of 
winners  and  get  in  on  the  increase.  Use: 
Dan  Campbell  and  Associates,  the  tele¬ 
phone  sales  specialists.  Write  or  call, 
you'll  be  glad  you  did.  3864  Center 
Road,  Brunswick,  OH  44212.  (216) 
225-7440. 


BURKE  CIRCULATION  MARKETING 
SERVICES  A  model  for  positive 
constructive  performances  by  your 
employees  and  organization.  (516) 
588-2735. 

DAILIES,  WEEKLIES.  NON-DAILIES, 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

PROFESSIONALISM 
IN  TELEPHONE  SALES 

Circulation  Development,  Inc. 

Toll  Free  1-800  (247)-2338 

PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80's.'’  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 


EDITORIAL  SERVICES 


GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e.  Chicago,  IL  60680,  (312) 
383-7845. 

SCORE  A  BEAT  with  “Newsbeat’’-top 
notch  story  tips  for  enterprising  news¬ 
rooms!  Two  pages,  twice  monthly. 
Since  1966.  $3.65  mo.,  quarterly  bill¬ 
ing.  Newsfeatures,  Box  14183,  St. 
Louis,  MO  63178, 


CUSTOM  WEATHER  SERVICE 


Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven't  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd,,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 


LITERARY  AGENTS 


AGENCY  selecting  manuscripts  for 
publishers,  producers.  Novels  (all 
genres),  book-length  nonfiction,  screen 
and  teleplays  only.  For  information  send 
SASE  to  West  Coast  Literary  Associates, 
PO  Box  700520.  San  Jose.  CA  95170. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

CAMERA  AND  DARKROOM 
Kodak  Versamat  5A-N  Black  and  white 
processor  with  extra  parts.  Write  Dick 
Mantz,  The  Morning  Call,  PO  Box 
1260,  Allentown,  PA  18105.  Or  Call 
(215)  820-6744. 

SQUeeze  Lenses  for  SAU  TAB. 
Lens  repair  optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278, 


MAKE  COLOR  PRINTS 
JO  SIZE  IN  6  MINUTES 


GANG  SEPERATE  FULL  PAGE 

hoST  &  TIME  EFFECTIVE 


Full  On-Site  Training 
lyr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 


CHESHIRE  labeler  Model  523-C  built 
for  newspapers.  Bargain.  (703) 
521-1089.  Curtis,  Box  2387,  Arling¬ 
ton,  VA  22202. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)  869-2844. 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


WANTED  Quarter  folding  machine  for 
newspaper  broadsheets,  up  to  24 
pages.  Must  be  rotary/suction  feeder, 
and  fold  using  a  knife  and  fold  rollers. 
Muller  Martini  preferred.  Write  to 
Distribution  Dept.,  PO  Box  1511, 
Wenatchee,  WA.  98801. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation,  5  years  old.  $95,500. 
(914)  246-9552. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 


2-APS  5's-70  Pica  with  5MB  drives. 
Serial  numbers  193  and  194.  Main¬ 
tained  continuously  under  Autologic 
contract  since  new  in  1979.  Still  in 
operation  and  can  be  seen  running. 
Asking  $45,000  each.  Call  James  P. 
Quinn,  The  Home  News  Publishing  Co., 
123  How  Lane,  New  Brunswick,  NJ 
08903  (201)  246-5642. 


MICROCOMPUTER  INNERFACES 
TYPESETTERS,  Systems  intergration 
between  new  and  used  equipment  to 
produce  optimum  results  in  typeset¬ 
ting.  D/C  prices  on  parts  and  boards  for 
most  CG  equipment.  Call  Graph-X  (215) 
439-1942. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


2  Auto  logic  ATS  5—100  CRT  photo¬ 
typesetters,  SN27  and  SN271  5  years 
old,  available  6/7  87  upgrade  to  10  MB 
disc,  additional  supply  cassette,  PIO 
on-line  interface,  1600  bpi  MTU  w  L13 
controller,  auto  media  cutter  and  dark 
room  adapter  kits.  Call  Bob  Paluga, 
First  Chicago  Leasing  Corp.,  (312) 
407-1717. 


2  Harris  model  3300  phototypesetters, 
8  Harris  model  1420  terminals,  1 
Harris  2221  video  layout  system,  3 
model  1250,  1  model  1253  Microstor 
processing  systems,  2  Harris  Compue- 
dit  terminals,  1  Compugrahpic  7200. 
Contact  Jim  Huckle,  The  Daily  News, 
(507)  334-1853. 


AM  VARITYPER,  2  comp  set  3510  508 
typesetters,  5  5404  terminals,  process¬ 
or,  large  selection  typefaces.  Gary 
Cantrell,  919  828-7393. 


ATEX  publishing  system.  2  PDP 
11/34's,  16  terminals,  3  CDC  80  MB 
disk  drives,  soft  typesetters,  typesetter 
interfaces,  132  col  line  printers,  Diablo 
603  printers,  6  AlOOO  remote  cpu 
workstations.  Spare  disk  controller, 
mem,  cpu,  XDM  backplanes  etc. 
Contact  Bob  Chaney,  Summer  Institute 
of  Linguistics,  Dallas,  TX  (214) 
298-8000. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-C68600 
(614)  846-7025 


CG  UNIVERSAL  Unisetter-  $3,900. 
CG  film  processor,  like  new-$l,200. 
14  Harris  compuedit 
terminals— $480,00  each.  3  Harris 
1420  editing  terminals —  $1,600. 
each.  4  Harris  microstors— $1,900 
each.  Contact  Bob  Gemske,  Housatonic 
Valley  Publishing  Co.,  New  Milford,  CT 
(203)  354-2261. 


OWNERS  OF  CRT  TYPESETTERS 
We  make  CRT'S  for  new  typesetters  and 
will  refurbish  or  repair  the  CRT  in  your 
typesetter. 

AUTOLOGIC  APS-MICRO  5,  APS 
5,  APS  5-100,  APS  4,  linotype 
202,  303,  606,  or  other  CRT 
typesetters. 

We  provide  excellent  pricing, 
immediate  turnaround,  trade  in 
credit  on  your  old  CRT,  new  CRT 
warranty,  high  reliability,  long  life 
units.  Contact: 

Luetta  Arrindell  BIDCO  MFC.  CORP 
8  Commercial  St. 

Hicksville,  NY  11801 

(516)  433-0814 


PHOTOTYPESETTING 
Complete  typesetting  package 
Unisetter-  low  range 
5  Harris  Keyboards 
1  Harris  MicroStor 
1  Facit  Tape  Punch 
1  7200  Headliner  with  Fonts 
Sell  all  or  separatley.  $14,900.  Call 
Doug  (201)  772-2121. 


TWO  CG  Videosetter  Universals.  8  grids 
each  machine,  with  one  having  new  ID 
tube  &  reverse  video.  Analog  &  Digital 
spare  parts  kit,  plus  other  spares.  Both 
under  CG  service  contract. 

One  CG  7200.  Point  sizes  ranging  from 
30-120  pt.  Also  has  spare  parts  kit. 
Plenty  of  fonts  to  go  with  machine. 
Contact  Carl  Vinson-  (601)  842-2611. 


TWO  LIKE  NEW  CG  UNISETTERS, 
TWO  MDC's  WITH  MDR'S  interfaced  to 
unisetters.  Running  in  Mississippi. 
Financing  available.  $11,000.  (601) 
RFACES  837-3777. 

itergration  - 

lipnTent  to  USED  TYPESETTING  EQUIPMENT 
n  typeset-  Nationwide  Brokers-10%  Sales 
boards  for  Commission.  We  remove  the  risk  when 
ph-X  (215)  buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


1500  series  Suburban  4  units,  double 
parallel  folder,  75HP  upper  former. 
(408)  289-1400. 


1981  News  King  2  unit  KJG  folder, 
double  parallel,  40  HP,  electric  hoist, 
air  comp,  call  for  installed  price  (408) 
289-1400. 


2  unit  Suburban,  sub  add  on  units 
(408)289-1400. 


5  unit  Suburban,  double  parallel,  cross 
perf  folder.  Model  1000,  6  position  roll 
stand,  electric  hoist  (408)  289-1400. 


ATF  36"  3  unit,  double  parallel  and 
cross  perf.  folder,  2  position  roll  stands 
(408)  289-1400. 


Baldwin  web  guides,  2  web  3  years  old 
in  storage  1  1/2  years.  Sell  new 
$18,000,  asking  $12,000.  (408) 
289-1400. 


DOUBLE  PARALELL  CAPABILITY? 
Cole  CX102  easily  attaches  to  web 
press  folder.  Stationary  or  roll  away. 
Delivers  double  digest  fold  for  1  to  6 
webs.  Great  for  book.  Price  negotiable. 
(214)  963-8671  Clay  Stuart. 


•HARRIS  1420  terminals,  7  keyboards 
and  tubes  in  excellent  working  order, 
with  cables,  $15,095  for  all  or  $1,995 
each. 

•HARRIS  double-sided  MicroStors,  2 
upgraded  model  1250s  in  perfect 
condition,  $6,295  for  both,  or  $3,495 
each. 

All  of  this  equipment  may  be  seen  work¬ 
ing  on  our  floor.  Herman  Baumann, 
(312)  824-1111. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 

HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TEC  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc, 
51 1  West  Citrus  Edge 
Glendora.  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


EQUIPMENT  &  SUPPLIES 


GOSS  SSC  PRESSES 
5-4  HIGH’S  22  3  4 
New  approximatley  1981 
5-TEC  ovens  &  chills 
New  1984 
5-SSC  folders 

Complete  presslines  or 
individual  components  available, 
heatset  or  cold 

IPEC  INCORPORATED 
97  Marquardt  Dr. 

Wheeling  (Chicago)  IL  60090 
(312)  459-9700 

Telex  206766 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro,  23  9/16”,  14  units.  8 

Cosmo,  22  3/4”,  5  units 
Urbanite,  22”,  7  units 
Urbanite,  22  3/4”,  6  units 
Urbanite,  '1000'  series  folder 
Suburban  1500,  4  units  4  MEGS 
Suburban  1000,  8  units 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community,  3  units,  1978 
Upper  formers:  SC  Urbanite 
Harris,  1650,  5  units,  1979 
V25,  8  units.  JF25,  1972-84 
V15D,  4  units,  JF25 
King,  KJ8  folder,  1980 
TEC  Model  C  dryer,  8  ft.  chills 
Enkel  ‘2000’  auto-splicer 
Butler  4042-8  splicer 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 


Goss  Urbanite  22  3/4”  cut  off;  10  units 
(4  stacked)  all  cylinders  fitted  with  new 
bearings. 

Urbanite  folder  U832  with  balloon. 

S.U.  Folder  with  1/4  fold  and  double 
parallel  fold. 

Community  folder  with  1/4  fold. 

Colour  preprint  capability  with  reel  to 
reel  re-wind  and  Crossfield  sychro- 
scope.  This  versatile  press  prints  excel¬ 
lent  4-color  every  day. 

The  Company  has  now  upgraded  press 
facilities  with  a  double  width  Colorman 
35  press  which  is  now  being 
commissioned. 

The  Goss  Urbanite  is  available  ’as  is, 
where  is’,  mid  1987  from: 

South  China  Morning  Post 
GPO  Box  47 
Hong  Kong 

Tel  5-652222,  Telex  HK  86008,  Fax 
664448. 

Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters.  1  Guilmont  1/4  folder 
&  trimmer. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 

Rebuilt  Urbanite  unit 

Unit  Community,  oil  lubricated  with 

Community  Folder 

Unit  Community,  grease  with  sidelay 
and  Community  folder 
Unit  Community,  grease  with  sidelay 
and  Community  folder 
Rebuilt  SC  quarter  folders 

SPECIALIZING  IN  GOSS  SINGLE 
WIDTH  PRESSES 

EMERGENCY  SERVICE  (717) 
657-6089 


When  you  need  Classified, 
we're  here  —  every  week! 


EQUIPMENT  &  SUPPLIES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  Va”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


URBANITE  14-  folders.  One  700-ser- 
ies,  one  500  series.  Both  in  excellent 
condititon.  Make  an  offer.  Contact  Bob 
Bowyer  at  (805)  252-7397  or  John 
Tygret  at  (805)388-1951. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HARRIS 

Harris  V25,  4  units,  JFIO  folder  w  h.q. 
double  parallel  fold. 

Harris  V15-A,  4  units  1  folder 
Harris  V15-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D.  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK. 
CT  06770 

(203)  723-0928  Telex  140186 


EQUIPMENT  &  SUPPLIES 


HARRIS 

-N-1650,  4  units,  1972,  22  V4. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  ’’Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  2214” 
-Metroliner,  6  units.  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press. 

running  side  register,  folder  w  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Color  King,  with  KJ6  folder. 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II.  KJ8  folder  mfg. 
1983  -  like  new 

1  Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

6  Unit  Community  SC  located  in  small 
daily  paper 

6  Unit  SSC,  1983  21  1.'2”,  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  unit  -  U-731 

1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Harris  V-15A.  1978  vintage 

2  Unit  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 
Baldwin  Count-O-Veyors,  Imprinter, 
Amal  Splicers,  3-knife  trimmer 
CALL  US  IF  YOU’RE  CONSIDERING 
SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 

SEE  US  AT  AMERICA*EAST 
BOOTH  #  F-10 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)459-9700.  Telex  206766 


E&P  CLASSIFIED 
(212)  675-4380 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


GOSS  METRO  CYLINDERS  2  plate 
cylinders  2  blanket  cylinders**  GOSS 
METRO  LINER  CYLINDERS  2  plate 
cylinders  2  blanket  cylinders**  Please 
call  with  any  information  regarding  the 
above.  Bob  Buckley  (213)  232-2371. 
Pacific  standard  time. 


INLAND  will  pay  “top  dollar"  for  your 
press.  Looking  for  Goss.  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 


WANT  TO  BUY  used  Goss  SSC  presses 
or  equivalent  in  good  condition.  Call  or 
write;  PO  Box  740138,  Houston,  TX 
77274-0138,  (713)  668-3656. 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr..  Tampa,  FL 
33604,  Call  (813)  932-8888  for 
Information. 


SCANNING  EQUIPMENT 


COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 


SCANNING  DEPT. 

Royal  Zenith  4050  the  ideal  scanner 
processor.  Extra  drums,  screens, 
cabinets,  punch,  etc.  Everything 
needed  to  produce  quality  4  color  sepa¬ 
rations  for  $60,000.00  plus  shipping. 
Call  (413)  568-6121.  _ 

THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  neeti  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


HELP 


WANTED 


Angelo  State  University  seeks  a  faculty 
member  for  the  1987-88  academic 
year  to  teach  12  hours  of  basic  news- 
editorial  broadcast  courses  a  semester, 
advise  a  student  publication,  and 
provide  advisement  to  journalism 
students.  Minimum  of  three  years’ 
successful  professional  news-editorial 
experience  in  newspapers  of  broadcast 
news,  and  a  minimum  of  a  master's 
degree  required,  Ph.  D.  preferred. 
College  teaching  experience  in  broad¬ 
cast  news  of  news-editorial  courses  is 
highly  desirable.  Ability  to  teach  adver¬ 
tising  or  public  relation  courses  a  plus. 
San  Angelo  is  located  in  the  Texas  Sun 
Belt.  The  department  will  be  moving 
into  a  new  facility  that  will  incorporate 
the  most  modern  news-editorial  and 
broadcast  equipment.  Application 
deadline:  April  6.  Address  inquiries  to 
Dr.  John  R.  Jenson,  Head,  Department 
of  Journalism,  San  Angelo,  Texas 
76909.  Angelo  State  University  is  an 
affirmative  action,  equal  opportunity 
employer. 
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HELP  WANTED 


ACADEMIC 


GRADUATE  ASSISTANTSHIPS  for 
master's  program  in  accredited 
Reynolds  School  of  Journalism.  $5,000 
stipends  for  nine  months,  plus  tuition 
reduction.  Application  deadline  May  1. 
Contact  David  Coulson,  University  of 
Nevada.  Reno.  NV  89557-0040.  (702) 
784-6898. 


STUDENT  NEWSPAPER  ADVISER, 
lecturer,  full-time,  temporary,  begin¬ 
ning  Fall  Quarter  1987  (September 
21).  Duties  include:  advising  the 
student  newspaper  workshop,  lower 
division  writing  courses  and  upper  divi¬ 
sion  courses  in  the  applicant's  special¬ 
ty.  Nine-month  academic  year.  Salary 
range  $23,616  -  $28,296  per  year. 
One  or  two  year  appointment  with  possi¬ 
bility  of  reappointment.  M.A.  required, 
Ph.D.  preferred,  together  with  previous 
University  teaching,  student  newspaper 
advising  and  professional  media  experi¬ 
ence.  Application  deadline  April  15. 
Applicants  should  send  letter  of  appli¬ 
cation,  vitae,  and  three  letters  of  recom¬ 
mendation  to:  Dr.  Mary  E.  Trapp,  Chair, 
Department  of  Mass  Communication, 
California  State  University,  Hayward, 
CA  94542.  (AA  EOE)  Position  No. 
87/88  MCOM-2. 


ADMINISTRATIVE 


NEWSPAPER  ASSISTANT 
GENERAL  MANAGER 
4-5  years  management  experience  for 
newspaper  in  the  Santa  Rosa  area. 
Excellent  opportunity  for  a  creative, 
high  energy  achiever  with  strong  moti¬ 
vational  skills  and  leadership  abilities. 
Full  benefit  package.  Send  resume  and 
salary  expectations  to: 

Personnel  Director 
Lesher  Communications.  Inc. 

PO  Box  5088 
Walnut  Creek,  CA  94596 

PUBLISHER  WANTED  for  outstanding 
opportunity  at  Zone  8  weekly  with 
companion  shopper  and  tourist  maga¬ 
zines.  Heavy  growth  area  in  beautiful 
Rocky  Mountain  recreation  community. 
We  are  looking  for  a  hands  on  publisher 
strong  in  sales  and  management. 
Excellent  compensation  package. 
Please  send  resume  and  salary  history 
to  Box  1847,  Editor  &  Publisher.  All 
replies  held  in  strict  confidence. 


ADVERTISING 


ADVERTISING  DIRECTOR  for  under 
30,000  circulation  Southwestern  daily. 
Replies  to  Box  1814,  Editor  & 
Publisher. 


ADVERTISING  SALES 
We  are  looking  for  a  true  newspaper  ad 
sales  person!  You  must  prefer  the 
suburban  side  of  the  industry,  and 
possess  a  minimum  of  2  years  of  experi¬ 
ence,  be  energetic  aggressive  and 
enthusiastic.  This  opportunity  will 
provide  tremendous  growth  and  can 
lead  to  management.  We  are  a  growing 
160,000  plus  circulation  group  of 
suburban  weeklies  serving  the  Grand 
Rapids  market,  the  fastest  growing  area 
in  W.  Michigan.  The  lifestyle  is  second 
to  none!  We  offer  an  excellent  package 
for  the  right  person.  If  you  have  the 
desire  to  meet  challenges  and  grow, 
send  us  a  resume  with  cover  letter  tell¬ 
ing  us  about  yourself.  To:  General 
Manager,  Advance  Newspapers,  PO  Box 
237,  Jenison,  Ml  49428. 

asstci.assifiki)manac;kr 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
We  are  the  publishers  of  CityBusiness, 
Twin  Cities  Reader.  Corporate  Report. 
Minnesota  Home  &  Design  and  we  are 
looking  for  an  experienced  pro.  MCP 
Inc.  is  a  mid-sized  regional  publishing 
company  with  titles  ranging  from  a 
statewide  business  magazine  to  a 
community  newspaper  and  shopper.  If 
you  have  a  proven  track  record  of 
success  in  leading  and  motivating  a 
sales  staff,  we're  interested  in  talking  to 
you.  Qualified  applicant  needs  to  be  an 
inspirational  trainer,  motivator  and 
leader  with  5-10  years  of  publishing 
experience  and  a  good  working  know¬ 
ledge  on  how  to  compete  against  a 
plethora  of  media  alternatives.  Salary: 
Mid  5  figures;  standard  benefits;  and 
solid  bonus  package.  Send  resume  and 
salary  history  to  MCP  Inc.,  Attention: 
Marc  Hopp,  600  First  Avenue  North, 
Suite  600.  Mineapolis.  MN  55403. 


CLASSIFIED  ADVERTISING  MANAGER 
needed  at  40,000  plus  7  day  newspap¬ 
er.  We're  looking  for  someone  who  can 
take  a  good  department  to  new  heights 
with  strong  motivation  and  ideas.  Staff 
includes  supervisor.  6  telephone  ad 
visors,  and  2  outside  sales  people.  This 
market  will  experience  strong  growth 
over  the  next  several  years.  Send 
resume  and  salary  requirements  to  Bob 
Cornell,  Advertising  Director,  Water- 
town  Daily  Times,  260  Washington  St.. 
Watertown,  NY  13601. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


ADVERTISING  SALES  MANAGER 
The  Advocate  Newspapers,  a  leading 
weekly  newspaper  chain  seeks  an  exper¬ 
ienced  sales  manager  for  its  flagship 
edition.  The  Hartford  Advocate.  Strong 
marketing  background  and  personal 
sales  track  record  required.  Knowledge 
of  the  greater  Hartford  area  helpful  as 
well  as  the  desire  to  lead,  motivate  and 
train  a  bright  young  staff.  This  position 
holds  great  challenge  and  rewards  for 
the  right  candidate.  Attractive  compen¬ 
sation  package  and  benefits.  Reply  to 
Mitchell  Young,  Associate  Publisher, 
30  Arbor  St.,  Hartford,  CT  06106. 


CHESAPEAKE  PUBLISHING  is  looking 
for  an  advertising  director  to  lead  an  8 
person  department  in  Waldorf,  Mary¬ 
land  25  miles  southeast  of  Washington, 
DC.  Strong  marketing  background  and 
solid  sales  experience  required.  Demon- 
stated  management  ability  preferred. 
Two  weeklies  and  a  twice  weekly  paper 
are  served  by  this  department  in  a 
rapidly  growing  suburban  area.  New 
office  and  printing  plant,  competitive 
salary,  excellent  benefits.  Resume  to 
Mary  Ziegenhagen,  Publisher,  The 
Maryland  Independent,  7  Industrial 
Park  Circle,  Waldorf,  MD  20601. 

CLASSIFIED  ADVERTISING  MANAGER 
We're  a  growing  media  company  in 
beautiful  Zone  1  community  looking  for 
a  classified  advertising  genius  to  estab¬ 
lish  and  run  the  classified  ad  depart¬ 
ment  for  our  group  of  four  weeklies.  You 
should  be  enthusiastic,  creative  and  a 
leader  with  class  ad  and  telemarketing 
experience.  Competitive  compensation 
and  loads  of  opportunity.  Please  rush 
resume  and  cover  letter  with  salary 
expectations  to  Box  1866,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  promotion, 
circulation  promotion,  research.  Award¬ 
winning  ideas.  Excellent  publication, 
marketing  background.  Bob  Barbee, 
2224  South  Piney  Point,  223,  Hous¬ 
ton,  TX  77063.  (713)  785-9777. 


CLASSIFIED  TELEMARKETING  MGR 
We  are  a  weekly  direct  mail  advertising 
magazine  in  Dallas/Fort  Worth  with  high 
growth  opportunity  and  30  eager  sales 
people  looking  for  a  leader.  You  should 
be  an  experienced  telemarketing  sales 
manager,  degreed,  goal  oriented, 
enthusiastic  and  creative.  Proven 
success  a  must.  Competitive  salary  plus 
bonus,  full  benefit  package,  and  loads 
of  opportunity.  Send  cover  letter  and 
resume  to  Box  1871,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER  for 
progressive  Zone  3  46,000  daily  with 
TMC.  The  ideal  candidate  will  have 
previous  management  experience. 
Outstanding  opportunity  for  career 
minded  individual.  Excellent  compen¬ 
sation  and  benefits  package.  Send 
resume  and  salary  history  to  Box  1864, 
Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER. 
Solid,  84-year-old,  9,000  daily/Sunday 
with  37,000  TMC  needs  “people 
person”  to  lead  &  train  staff  of  4,  plan 
sections,  get  goals  etc.  Senior  manage¬ 
ment  is  progressive  &  open-minded. 
Great  community-rated  as  one  of  the 
best,  most  economical  places  in  the 
nation  to  live.  $17-$20,000  salary  & 
bonuses.  Write:  Al  Profant,  HERALD- 
CITIZEN,  PO  Box  2729,  Cookeville,  TN 
38502 


SALES  DIRECTOR 

Excellent  opportunity  for  goal  oriented 
individual.  Group  of  18  weeklies 
surrounding  Cleveland,  Ohio.  Strong 
penetration,  fully  paid  circulation. 
Seeking  a  well  organized,  hard  driving, 
hands  on  leader  with  a  strong  back¬ 
ground  in  sales  training.  Responsible 
for  classified  display  and  national. 
Reports  to  president.  Send  resume  or 
call:  Paul  J.  Massey,  President  and 
General  Manager,  Sun  Newspapers, 
5510  Cloverleaf  Parkway,  Cleveland, 
OH  44125.  (216)  524-0830, 


SPECIAL  PROJECTS  Sales  Manager. 
Newspaper  and/or  yellow  pages  experi¬ 
ence  necessary.  Full  time  position. 
Several  areawide  projects  ready  to  go, 
need  coordinator  to  finalize  own  staff. 
Good  opportunity,  no  cap.  Resume  and 
letter  to:  Jack  Mitchell  General  Mana¬ 
ger.  Sault  News  Printing  Co.,  109 
Arlington,  Sault  Ste.  Marie,  Ml  49783. 


TELEMARKETING  SUPERVISOR  to 
direct  11  representatives.  High  visibili¬ 
ty  position  for  proven  MOTIVATOR  with 
strong  sales  and  people  skills.  Excellent 
salary  and  benefits.  Rapid  advancement 
opportunity.  Send  resume  to  M.  Jaco¬ 
bus,  Press  Telegram,  604  Pine,  Long 
Beach,  CA  90844. 

WE  ARE  LOOKING  FOR  OUR  NEXT 
CLASSIFIED  MANAGER-The  Colum¬ 
bian  newspaper  in  Vancouver  Washing¬ 
ton  (47,000  daily  52,000  Sunday)  has 
a  great  career  opportunity  for  you! 
Manage  our  staff  of  seasoned  profes¬ 
sionals  in  the  scenic  Pacific  Northwest. 
We  a  96  year  old  independently  owned 
newspaper  and  commerical  printing 
company  and  we've  done  the  planning 
to  keep  us  that  way.  This  gives  you  the 
opportunity  to  run  your  own  depart¬ 
ment.  A  proven  track  record  of  success 
as  a  CLASSIFIED  manager  is  required. 
Salary  is  negotiable.  Full  benefit  pack¬ 
age  including  tour  weeks  paid  vacation 
and  employee  stock  ownership  plan. 
For  your  application  packet  please  call 
Ann  Michael,  The  Columbian  (206) 
694-3396  collect. 

Equal  Opportunity  Employer 

&  PUBLISHER  for  March  21,  1987 


HELP  WANTED 
ADVERTISING 


ADVERTISING  SALESPERSON 
Excellent  opportunity  for  qualified 
energetic  "shirt-sleeve"  person  who  is 
willing 'to  work  for  an  excellent  salary 
plus  monthly  bonus  plan.  Must  be  self- 
motivated  and  possess  good  layout 
skills.  Outstanding  company  benefits. 
SOM  daily  in  Indiana.  Send  resume  with 
salary  history  and  requirements  to  Box 
1843,  Editor  &  Publisher. _ 

_ CIRCULATION _ 

AREA  SUPERVISOR 
One  of  the  nation’s  fastest  growing  dail¬ 
ies  seeks  an  aggressive,  career  oriented 
individual.  We  are  a  daily  only  product 
with  a  circulation  of  over  100,000.  The 
right  candidates  to  join  our  team  will  be 
mature,  have  some  adult  carrier  experi¬ 
ence  and  possess  a  strong  desire  for 
advancement.  If  you  are  willing  to  relo¬ 
cate  to  the  most  imporant  metropolitan 
area  in  the  country  send  your  resume  in 
confidence  to 

Bob  Penick 

Home  Delivery  Manager 

The  Washington  Times 

3400  New  York  Avenue  NE 
Washington  DC  20002. 

CIRCULATION  MANAGER 
Must  have  strong  circulation  manage¬ 
ment  experience.  College  degree 
preferred.  Replies  to  Zone  4,  Box  1799, 
Editor  &  Publisher. 

CIRCULATION  ZONE  MANAGER  for 
highly  competitive,  central  New  Jersey 
newspaper,  52,000  circulation. 
Requires  three  years  proven  track 
record.  College  preferred.  We  are  look¬ 
ing  for  strong  individual  with  proven 
leadership  abilities  to  join  our  circula¬ 
tion  team.  Starting  salary  $26,500  plus 
monthly  bonus.  Send  resume  with 
salary  history  to  Box  1868,  Editor  & 
Publisher. 

DISTRICT  SALES  MANAGER 
One  of  New  England’s  most  award 
winning  dailies  has  a  significant  oppor¬ 
tunity  Tor  a  talented  sales  and  service 
oriented  individual.  We  are  an  aggres¬ 
sive  Times  Mirror  subsidiary  located  in 
an  affluent  community.  The  candidate 
we  seek  must  have  1  to  3  years  “hands 
on"  experience  in  home  delivery.  Along 
with  a  very  competitive  salary  and  a 
comprehensive  benefits  program  you 
will  be  eligilble  for  a  bonus  package.- If 
you  know  how  to  build  circulation  on  a 
solid  service  base,  reply  now.  Send 
resume  and  salary  history  tO:  Robert 
Dance,  Southern  Connecticut  News¬ 
papers  Inc.,  75  Tresser  Blvd.,  Stam¬ 
ford,  CT  06904.  Confidential  handling 
of  all  replies  assured.  And  equal  oppor¬ 
tunity  employer. 

FORT  WAYNE  NEWSPAPERS,  AFFIL- 
lATED  WITH  KNIGHT-RIDDER,  WITH 
120,000  DAILY  CIRCULATION  IS 
RECRUITING  FOR  DISTRICT  SALES 
MANAGERS. 

Seeking  individuals  who  want  experi¬ 
ence  in  medium-sized  market  as  part  of 
their  circulation  management  develop¬ 
ment.  Success  at  selling  newspapers 
and  ideas  essential.  Also,  track  record 
of  leadership,  initiative  and  desire  for 
success. 

Fort  Wayne  Newspapers  offers  the  chal¬ 
lenges  of  managing  both  evening  and 
morning  plus  the  country’s  second- 
fastest  growing  Sunday  circulation  in 
our  size  market.  Compensation  includes 
competitive  salary,  comprehensive 
benefit  package  and  incentive  bonus. 

AT  FORT  WAYNE  NEWSPAPERS 
RESULTS  ARE  REWARDED  BOTH 
FINANCIALLY  AND  WITH  ADVANCE¬ 
MENT  OPPORTUNITIES.  Submit 
resume:  Dawn  Wilson,  Fort  Wayne 
Newspapers,  PO  Box  100,  Fort  Wayne, 
IN  46801. 

EDITOR  &  PUBLISHER  for  March 


HELP  WANTED _ 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Aggressive,  growth-minded,  profession¬ 
al  needed  to  take  northern  Ohio  daily 
from  35,000  to  40,000  circulation.  In 
a  very  competitive  market.  Proven  sales 
and  promotion  experience  a  must. 
Strong  computer  background  and  P.I.A 
experience  helpful.  Salary  and  other 
benefits  based  on  experience,  success 
and  enthusiasm.  Send  resume  with 
salary  requirements  to  Box  1873, 
Editor  &  Publisher. 

CIRCULATION  PROMOTION  MGR. 
200,000  plus  metro  newspaper  looking 
for  a  creative  person.  Must  have  a 
proven  record  with  good  follow  through. 
Excellent  benefits  with  salary  commen¬ 
surate  with  experience.  Send  resume  to 
Box  1879,  Editor  &  Publisher. _ 

HOME  DELIVERY  DIVISION  MANAGER 
Looking  for  a  step  up?  This  competitive 
metro  in  Zone  9  currently  has  several 
positions  available  for  Home  Delivery 
Division  Managers.  These  positions  are 
responsible  for  the  direct  supen/ision  of 
our  home  delivery  independent  contrac¬ 
tors.  Must  be  street  wise  in  sales, 
service  and  collections,  and  know  how 
tu  run  a  dealership.  Knowledge  of 
computerized  circulation  functions 
helpful.  $24,000  to  $25,000  to  start 
salary  plus  generous  commission  and 
benefits  packages.  Send  full  resume  of 
background  and  experience,  including 
salary  level,  sizes  of  newspapers  worked 
for  and  type  of  operation  to  Box  1855, 
Editor  &  Publisher, 

HOME  DELIVERY  MANAGER 
Sunny  Southern  California’s  finest  ha^a 
great  job  for  you  if  you’re  a  successful 
superv  sor  and  ready  to  move  up.  If  you 
can  lead  through  motivation  and  good 
sense  rather  than  through  intimidation, 
send  your  resume  to:  Tom  M.  Peterson, 
Circulation  Director,  The  Orange  County 
Register,  625  N.  Grand  Avenue,  Santa 
Ana,  CA  92711. _ 

ZONE  MANAGERS 

The  Washington  Post  is  anticipating 
openings  for  highly  motivated  individu¬ 
als  with  proven  management  experience 
preferraWy  in  both  home  delivery  and 
single  copy  sales 

Candidates  must  possess: 

•Strong  sales  orientation 
•Appreciation  of  the  importance  of 
customer  service 
•Competiitive  field  orientation 
•Ability  to  recruit,  train,  and  motivate 
independent  distributors  in  a  wide  vari¬ 
ety  of  environments  (urban,  suburban, 
rural) 

•Excellent  people  skills  and  organiza¬ 
tional  ability. 

•Solid  record  keeping  skills. 
•Familiarity  with  demands  of  TMC. 

Excellent  benefits  and  salary  (commen¬ 
surate  with  experience)  plus  MBO.  If 
you  are  interested  in  a  challenging  posi¬ 
tion  as  a  member  of  a  diverse  energetic 
circulation  team  on  a  leading  metropoli¬ 
tan  newspaper  with  a  great  tradition  and 
a  record  of  consistent  growth,  send 
detailed  resume  including  salary 
requirements  to:  The  Washington  Post, 
PO  Box  P6911,  1150  15th  St,,  NW, 
Washington,  D.(i.  20071.  Deadline  for 
application  4/01/87.  EEO. 

COMPUTER  TECHNOLOGY 

DISC  has  positions  available  in  its 
Applications  Engineering  department 
for  system  installers.  Duties  include 
design  and  implementation  of  our  news¬ 
paper  production  systems.  Applicants 
must  have  experience  in  one  or  more  of 
the  following  areas:  systems  manager, 
applications  or  support,  typeset  markup 
or  other  graphic  arts  related  work.  75% 
out  of  town  travel.  Send  resume  with 
salary  requirements  tO:  DISC  (Install), 
9901  Derby  Lane,  Westchester,  IL 
60153. 

21,  1987 


HELP  WANTED 

COMPUTER  TECHNOLOGY 

SYSTEMS  TECHNOLOGY  MANAGER 
(VAX  Systems  Programming)  Upon 
completion  of  6  month  employment  you 
will  recieve  $1,000  bonus!  New 
Jersey, s  largest  PM  daily  newspaper 
seeks  Manager  of  Systems  Technology. 
Ten  years  experience  with  2-3  years  in 
active  management  with  large  VAX 
System  in  cluster  environment.  Respon¬ 
sible  for  supervision  and  coordination  of 
Systems  Technology  staff  including 
Systems  Programming  and  Productions 
Systems  Support.  Evaluate,  recomend, 
develop  and  implement  new  software 
and  hardware  systems;  resolve  prob¬ 
lems  arising  on  computer  systems. 
Direct  training  of  programmers,  opera- 
tors& 

and  users  in  use  of  software  systems 
and  councel  user  departments  in 
specifying  and  selecting  software. 
Responsibility  for  monitoring  and 
tuning  existing  systems.  Salary  compat¬ 
ible  with  experience,  excellent  benefits 
with  2  profit  sharing  plans; 
100%-125%  tuition  reimbursement 
plan.  Send  resume  to  Lynn  Polle,  The 
Record,  150  River  St.,  Hackensack,  NJ 
07601. 

DATA  PROCESSING 

DATA  BASE  MANAGER 
The  Princeton  Packet  has  an  opening 
for  someone  with  several  years  experi¬ 
ence  as  a  manager  of  a  data  processing 
department  with  responsibility  for  the 
'operation  of  a  newspaper  business 
processing  computer  system.  Experi¬ 
ence  with  Col  Her- Jackson  software  and/ 
or  the  HP  3000  a  plus.  The  Packet  is  a 
group  of  weekly  newspapers  with  great 
growth  potential  in  a  fast  developing 
area.  Salary  commensurate  with  experi¬ 
ence  and  an  excellent  benefit  package. 
Please  send  resume  and  salary  require¬ 
ment  to  R.  Denard,  The  Princeton  Pack¬ 
et,  PO  Box  350,  Princeton,  NJ  08542. 

_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  we  seek  a  pro 
who’s  patient  but  firm,  a  wordsmith  who 
helps  Pultizer  candidates  develop,  aims 
to  be  a  superb  newsroom  manager  and 
has  strong  editing  and  layout  skills. 
Send  letter  and  resume  to  Glenn 
Gilbert,  The  Beacon-News,  101  S. 
River  St.,  Aurora,  IL  60506. 

ASSISTANT  EDITOR-  leading  truck 
magazine  for  45  years  has  editorial 
opening.  Writing,  editing,  layout  and 
photo  experience  a  must:  magazine 
experience  helpful.  As  important  as 
writing  skills  will  be  your  enthusiastic 
motivation  as  a  self-starter  and  your 
ability  to  work  with  others.  If  your  the 
person,  don’t  phone  but  send  us  a 
letter,  telling  us  why  you’re  right  for  this 
job.  Include,  also,  the  names  of  three 
professionals  we  can  call,  and  the  salary 
you  are  seeking.  Wallace  Witmer, 
Publisher,  Southern  Motor  Cargo,  1509 
Madison  Ave.,  Memphis,  TN  38104. 

Editor  Sb  Publisher 
11  West  19th  Street,  New 
York  NY  10011 

CITY  EDITOR 

This  job  was  custom  built  for  a  take- 
charge,  quick-thinking,  hands-on  editor 
with  an  appetite  for  excellence.  Our  city 
editor  is  the  number-two  person  in  our 
29-person  newsroom  and  leads  a  desk 
of  10  young,  ambitious  staffers.  The 
right  person  will  have  a  proven  track 
record  in  all  phases  of  daily  newspaper: 
editing,  motivating,  graphics,  layout 
and  writing.  The  Register  is  a  27,500, 
7-day  p.m.  Sandusky  is  a  bright,  clean 
tourist  town  on  a  beautiful  bay.  Send 
letter,  resume,  and  March  11th  and 
12th  editions  to  Rex  Rhoades,  Sandu¬ 
sky  Reigster,  314  W.  Market  St., 
Sandusky,  OH  44870. 


HELP  WANTED _ 

_ EDITORIAL _ 

COPY  DESK  MANAGER-  This  is  more 
than  just  a  slot  editor  job.  Use  your 
computer  know-how  and  your  experi¬ 
ence  in  copy  editing,  writing  headlines, 
and  make-up  and  design  in  combina¬ 
tion  with  your  management  skills  to 
oversee  a  copy  desk  staff  of  four  hand¬ 
ling  100-130  tabloid  pages  of  business 
news  for  six  editions,  Monday-Friday, 
from  two  news  desks,  a  daily  and  a 
weekly.  Experience  with  computer 
typesetting  on  a  daily  newspaper  desk 
and  layout  skills  are  musts  for  applic¬ 
ants  for  this  new  position  in  a  fast- 
paced  environment.  As  printing  tech¬ 
nology  and  our  markets  have  changed, 
so  have  our  copy  desk  needs.  You  must 
be  able  to  manage  and  supervise  people 
and  the  products.  Division  of  Fortune 
500  company  offers  fine  benefits  pack¬ 
age.  Send  resume  and  salary  require¬ 
ments  to:  Department  CDM,  25  West 
43rd  Street,  Suite  1020,  New  York,  NY 
10036.  An  equal  opportunity  employer. 

COPY  EDITOR/REPORTER 
The  SandPaper  weekly  newsmagazines 
of  the  New  Jersey  shore  need  a  versa¬ 
tile,  experienced  writer/editor  to  fill  a 
key  staff  position.  Job  entails  mostly 
copy  editing  plus  some  news  and/or 
entertainment  feature  writing  weekly. 
Potential  for  growth  with  our  expanding 
and  quality-oriented  group.  Apprecia¬ 
tion  for  the  shore  a  plus.  Send  resume 
to  Curt  Travers,  The  SandPaper,  1816 
Long  Beach  Blvd.,  Surf  City,  NJ 
08008. 

COPY  EDITOR  The  Post  Star,  a  growing, 
35,000-circulation  Adirondack  region 
daily  in  Glenns  Falls,  NY,  seeks  an 
enthusiastic  copy  editor  to  join  a  news 
team  dedicated  to  putting  out  a  top- 
quality  newspaper.  Strong  language, 
layout  and  headline-writing  skills,  abili¬ 
ty  to  produce  on  deadline  and  a 
penchant  for  detail  are  musts.  Here's  a 
chance  to  jump  aboard  a  paper 
that’s  going  places  in  a  growing 
community  rife  with  recreational  oppor¬ 
tunities.  Experience  preferred,  but  will 
consider  top-notch  entry-level  candi¬ 
date.  Send  cover  letter,  resume,  and 
tearsheets  to  Gary  Kebbel,  The  Post- 
Star,  PO  Box  2023,  Glenns  Falls.  NY 
12801. 

COPY  EDITORS  needed  for  anticipated 
openings  on  desk  of  The  Capital,  a 
40,000  circulation  paper  in  beautiful 
Annapolis.  At  least  1  year  desk 
experience  required.  Apply  to  Tom 
Marquardt,  Managing  Editor,  The  Capi¬ 
tal,  PO  Box  911,  Annapolis,  MD 
21404.  No  phone  calls  please. _ 

ASSISTANT  MANAGING  Editor-News 
for  Pacific  Stars  and  Stripes,  the  US 
Forces  state-of-the-art  daily  newspaper 
headquartered  in  Tokyo.  We  sen/e  main¬ 
land  Japan,  Okinawa,  Korea,  the  Philip¬ 
pines,  Guam  and  other  countries  in  the 
Far  East.  We  are  looking  for  a  news 
veteran  with  a  minimum  of  10  years 
experience,  to  include  experience  as  a 
news  editor  in  a  major  daily.  Base  pay  is 
$32,567  plus  a  cost  of  living  allow¬ 
ance,  housing,  military  exchange  and 
commissary  (shopping  and  food) 
privileges,  annual  vacation  and  in  addi¬ 
tion,  after  three  years,  up  to  three  weeks 
home  leave.  Applicants  should  forward 
Department  of  the  Army  Form  3433, 
Application  for  Nonappropriated  Fund 
Employment,  or  a  Standard  Form  171, 
Personal  Qualifications  Statement, 
available  at  US  Federal  Government 
offices,  plus  a  seperate  typewritten 
statememt  on  plain  paper  giving  narra¬ 
tive  of  the  tasks  previously  performed.  If 
veteran’s  preference  is  to  be  claimed, 
appropriate  documentation  should  be 
mailed  along  with  application  to  reach 
9th  Area  Support  Group  (Prov) 
(USAGH) 

ATTN:  AJGH-PA-PORP 
APO  San  Francisco  96343-0064 
no  later  than  20  April  1987. 
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ASSISTANT  CITY  EDITOR 
Looking  for  a  top  flight  person  to  man 
the  city  desk  in  a  progressive  southern 
coastal  city  of  150,000  plus.  Minimum 
of  5  years  reporting  &  editing  experi¬ 
ence  required.  Must  have  initiative  to 
guide  young  reporters,  generate  story 
ideas,  edit  and  polish  copy  &  lay  out  an 
eye-catching  page.  Good  salary  &  bene¬ 
fits.  Send  resume,  clips  and  a  short 
autobiographical  letter  telling  why  you 
should  have  this  job  to  Box  1813, 
Editor  &  Publisher. 

ASSISTANT  NEWS  EDITOR  WIRE 
EDITOR:  The  Belleville  News- 
Democrat,  a  46,000  circulation  AM 
daily,  is  seeking  a  number  2  person  for 
its  news  desk.  Candidates  should  have 
3  or  4  years  experience  on  a  copy  desk, 
including  news  wire  and  proven  editing 
experience.  This  position  requires  a 
strong  leader  with  management  skills 
who  can  sit  in  the  slot  and  lead  an 
aggressive  7-person  desk.  Send  resume 
and  supporting  materials  to  Candy 
Mount.  News  Editor,  Belleville  News- 
Democrat,  PO  Box  427,  Belleville.  IL 
62220. _ 

ASSOCIATE  EDITOR  fora  Boston  based 
national  consumer  magazine  about 
cycling.  Minimum  2  years  professional 
journalism  experience  required.  Must 
be  an  active  cyclist.  Opportunity  to  join 
a  young,  growing  publishing  company. 
Send  resume  and  two  published  writing 
samples  to  Box  1849,  Editor  & 
Publisher. 

BUREAU  MANAGER-Editor  for  growing 
AM  in  Hudson  Valley.  Responsible  for 
staff,  correspondents  and  local  news 
content  of  community  -  focused  edition. 
Excellent  salary,  benefits.  Write:  Sam 
Daleo,  Managing  Editor,  Daily  Freeman, 
79  Hurley  Ave.,  Kingston,  NY  12401. 
No  phone  calls. 

MANAGING  EDITOR.  Temporary  posi¬ 
tion  in  NYC  for  creative,  self-starter. 
Begin  immediatley.  Wall  street  area. 
Must  have  hard  news  experience,  line 
editing  skills,  a  flair  for  bright  writing/ 
rewriting,  ability  to  direct  freelancers. 
Work  on  national  magazine,  newsletter, 
etc.  for  non-profit  organization.  Degree 
required.  Send  resume  and  cover  letter 
describing  your  strengths  to:  Box 
0324ME,  12th  FI..  5  W.  37th  St.,  New 
York,  NY.  10018.  Equal  opportunity/ 
affirmative  action  employer. 

COPY  EDITORS  needed  on  Connecticut 
morning  paper.  Those  with  experience 
and  contemporary  page  design  skills 
preferred,  but  bright  beginners  consid¬ 
ered.  Good  starting  salary  an  excellent 
benefits.  Send  a  resume  and  design 
clips  to  Box  1845,  Editor  &  Publisher. 


SSMONEY  IN  JOURNALISMSS 

Scholarship  money  is  available  tor 
college  students,  who  will  be 
juniors  or  seniors  in  the  fall,  plan¬ 
ning  a  career  in  newspaper,  radio 
or  broadcast  journalism. 

A  $1,000  award  and  $500,000 
award  is  available  through  the  Bob 
Eddy  Scholarships,  sponsored  by 
the  Connecticut  Professional 
Chapter  of  the  Society  of  Profes¬ 
sional  Journalists/Sigma  Delta  Chi. 
Competition  is  open  to  Connecticut 
residents  attending  any  four-year 
college  or  university,  or  students 
enrolled  in  any  college  or  universi¬ 
ty  located  in  Connecticut. 

Deadline  for  applications:  April  15. 
Entry  forms  can  be  obtained  by 
calling  Bill  Seymour,  Scholarship 
Committee  chairman,  at  (203) 
282-0161  or  (203)  566-1808. 


_ HELP  WANTED _ 
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ASSISTANT  CITY  EDITOR,  Copy  Editor, 
ivlid-size  daily  in  Zone  6  seeks  exper¬ 
ienced  people  for  2  positions.  Assistant 
city  editor  should  have  at  least  4  years 
experience,  some  of  it  in  city  editing 
and  people  management.  Copy  editor 
should  have  at  least  6  months  experi¬ 
ence  on  a  copy  desk.  Send  resume, 
tearsheets  and  salary  requirements  to 
Box  1854,  Editor  &  Publisher. 

COPY  EDITOR  Expanding  southwest 
AM  daily  looking  for  strong  word  editor, 
headline  writer  with  an  eye  for  layout  to 
work  on  18  person  copy  desk.  Experi¬ 
ence  on  wire  desk  and  with  color  and 
graphics  a  plus.  Letter,  resume:  Frank 
Lopez,  Assistant  Managing  Editor, 
Tribune  Newspapers,  120  W.  1st  Ave., 
Mesa,  AZ  85202. 

COPY  EDITOR 

50,000  PM  daily  seeks  a  copy  editor 
with  strong  language  skills  and  layout 
ability.  Send  resume  and  samples  of 
page  layouts-  to  Saul  Shapiro,  Editor, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704. 

COPY  EDITOR-Full-Time,  editing  news 
stories  and  writing  headlines;  some 
pager  layout  and  working  in  composing 
room.  Opportunity  for  advancement. 
Minimum  two  years  newspaper  editing 
experience  required.  Night  and 
weekend  hours.  Send  resume,  layout 
and  headline  samples  to  John  Zaimes, 
News  Editor,  News-Journal  papers,  Box 
nil,  Wilmington,  DE  19899. 

COPY  EDITOR  with  experience  for 
central  plant  in  Southeast.  Publications 
include  weekly  and  small  daily  news¬ 
papers.  Modern  equipment.  Fair  salary 
for  education  and  experience.  Profit 
sharing,  health  insurance.  Send  resume 
to  Robert  Bryan,  300  4th  Ave.  SE,  Cull¬ 
man,  AL  35055. 

FINANCIAL  REPORTER  for  nationally 
independent  banking  publications  with 
defined  audiences.  For  those  who  want 
to  sharpen  investigative  and  instruc¬ 
tional  reporting  skills.  Must  like 
complexity,  cotroversy  and  detail 
Heavy  phone  reporting,  some  traveling. 
Non-smoking  newsroom.  Send  4  clips, 
resume  to  Daniel  Brown,  UCG,  4550 
Montgomery  Ave.,  700  N.,  Bethesda, 
MD  20814. 

FOOD  EDITOR  The  Ft. Lauderdale 
News/Sun  Sentinal  is  looking  for  a  food 
editor  to  write  for  and  edit  its  weekly 
food  section.  Candidates  must  have 
solid  food  writing  experience  and  strong 
editing  and  planning  skills.  Send  10 
clips  (or  sections),  resume  and  state¬ 
ment  for  food  section  philosophy  to: 
Robin  Doussard,  Features  Editor,  PO 
Box  14430,  Ft.  Lauderdale.  FL  33302. 
No  phone  calls  please. 

JOB  OPENING  Food  editor  with  mini¬ 
mum  2  years  writing  experience  in  food 
or  news  features  and  a  strong  emphasis 
on  food.  Need  someone  who  is  a  good 
writer,  self-starter,  well-organized  and 
imaginative  with  good  concept  of  page 
design  principles.  Send  clips  and 
resume  to:  Linda  Gilchriest,  Features 
Editor,  Beaumont  Enterprise,  PO  Box 
3071,  Beaumont,  TX  77704.  Call 
(409)  838-2809  and  tell  me  resume  is 
in  the  mail. 

COPY  EDITOR:  Star  Magazine  in  Tarry- 
town.  New  York  seeks  copy  editor  with 
strong  rewrite  skills.  Must  have  clear, 
crisp  writing  style  that  can  turn  "ordin¬ 
ary"  copy  into  bright,  easily  understood 
articles  about  show  biz.  personalities, 
human  drama,  how-to,  etc.  Knowledge 
of  ATEX  word-processing  system  a  defi¬ 
nite  bonus,  though  not  required.  Top 
salary  for  successful  applicant.  Send 
resume  to  Bill  Ridley,  Managing  Editor, 
Star  Magazine,  660  White  Plains  Rd., 
Tarrytown,  NY  10591. 


HELP  WANTED _ 

_ EDITORIAL _ 

COPY  EDITOR 

Quality  weekly  seeks  a  disciplined,  self 
starting  and  experienced  copy  editor. 
Strong  newspaper  editing  skills  a  must; 
layout  exposure/experience  a  plus. 
Stimulating  work  atmosphere,  lovely 
New  England  setting  and  competitive 
salary  and  benefits.  Please  send  resume 
to  Box  1863,  Editor  &  Publisher. 

EASTERN  NC  weeklies  seeking  energe¬ 
tic,  enthusiastic  reporter.  Photo  skills 
helpful.  We  publish  good  papers,  and 
are  looking  for  someone  to  help  us  grow 
better,  and  grow  with  us.  Salary 
$200-$250,  plus  mileage,  benefits. 
Send  resume  and  clips  to  Personnel 
Dept.,  News  Leader,  PO  Box  158, 
Fremont,  NC  27830. 

EDITOR 

Central  New  Jersey  20,000  circulation 
daily  needs  an  experienced  editor  with  a 
strong  background  in  community  jour¬ 
nalism.  Qualities  will  include  ability  to 
train,  motivate  and  direct  reporters  and 
copy  editors;  plan  news  coverage  of 
suburban  area  encompassing  17 
municipalities;  and  produce  exciting 
functional  layouts.  An  unusual  oppor¬ 
tunity  for  the  right  person.  Send  resume 
including  salary  history  to  Box  1882, 
Editor  &  Publisher. 

EDITORIAL 

A  major  expansion  at  America’s  leading 
publisher  of  Health  Books-Prevention 
Magazine  Health  Books  published  by 
Rodale  Press-  requires  full-time  staff 
writers.  No  health  or  medical  back¬ 
ground  necessary-only  the  ability  to 
write  lively,  interesting  copy  at  a  profes¬ 
sional  pace.  A  new  company  fitness 
facility,  excellent  environment,  no 
smoking  policy. 

Please  send  resume,  best  writing 
samples  (no  application  considered 
without  them),  salary  needs  in  strict 
confidence  to:  William  Gottlieb,  Execu¬ 
tive  Editor,  Prevention  Health  Books, 
33  East  Minor  St.,  Emmaus,  PA 
18049. 

E.O.E.  -  M/F 
EDITOR 

If  you  can  bring  bright  layout  and  sharp 
editing  skills  to  our  young  progressive 
talented  staff,  we  want  to  talk  to  you. 
Good  people  skills  a  must  for  our  small 
group  of  semi-weekly  and  weekly  news¬ 
papers.  Snow  skiing,  hiking  and  fishing 
in  beautiful  White  Mountains  of  Arizona 
are  a  bonus.  Send  resume  and  clips  to 
Diana  Kramer,  Publisher,  White  Moun¬ 
tain  Pub.  Co.,  PO  Box  1570,  Show  Low, 
AZ  85901. 

EDITOR  NEEDED  for  weekly  paper  in 
highly  competitive  market  in  Zone  1. 
Candidate  must  have  strong  news  back¬ 
ground  and  good  graphic  and  layout 
skills.  Community  involvement  neces¬ 
sary  work  with  a  staff  of  four.  Write  to 
Box  1872,  Editor  &  Publisher. _ 

GENERAL  ASSIGNMENT  REPORTER 
wanted  for  46,000  AM  daily  in  North¬ 
western  South  Carolina.  We  are  looking 
for  a  highly  motivated  person  who  wants 
to  get  experience  with  an  opportunity  to 
move  up.  Prefer  college  degree  and  1  or 
2  years  experience  at  a  small  daily. 
Send  clips  and  resume  to  John  Gouch, 
Anderson  Independent-Mail,  PO  Box 
2507,  Anderson,  SC  29622. 

GOING  A.M. 

The  Tacoma  News  Tribune  is  converting 
to  morning  publication  April  6  and 
needs  a  tew  more  great  people  who  want 
to  be  part  of  an  exciting,  competitive 
situation.  Current  openings  include: 

Assistant  Metro  Editor 

Copy  Editor 
Sports  Copy  Editor 

Applicants  must  have  at  least  three 
years  of  daily  experience.  Send  resume, 
work  samples  and  a  copy  of  your  current 
paper  to  Norm  Bell,  Managing  Editor, 
PO  Box  11000,  Tacoma,  WA  98411. 

EDITOR 


_ HELP  WANTED 
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EDITOR  needed  for  growing  weekly 
community  newspaper  located  on  Mary¬ 
land's  historic  eastern  shore.  Individual 
will  be  responsible  for  production  of  the 
newspaper —  including  editing,  writing, 
photography  and  layout,  as  well  as 
supervision  of  the  editorial  staff. 

Send  complete  resume,  writing 
samples,  as  well  as  current  salary  to 
Chesapeake  Publishing  Co.,  PO  Box 
600,  Easton,  MD  21601,  Attn:  L. 
Effingham.  Or  call  (301)  822-1500. 

EDITOR'PUBLISHER  for  Michigan 
Christian  Advocate  United  Methodist 
weekly  paper.  Inquiries,  applications 
due  before  April  8.  Salary  negotiable. 
Contact  Dr.  William  Ritter,  29887  W. 
11  Mile  Rd.,  Farmington  Hills,  Ml 
48018,  (313)  476-8860. 

EDITOR-TRANSLATOR  position  at 
international  wire  service  available  for 
candidate  familiar  with  Latin  America, 
2  years  news  experience  and  Spanish 
language  proficiency.  Entry  level,  trans¬ 
lation  experience  preferred.  Must  be 
native  English  speaker.  No  paid  reloca¬ 
tion.  Sene  resume/clips  tO:  Inter  Press 
Service,  777  UN  Plaza,  New  York,  NY 
10017.  AFFIRMATIVE  ACTION-EOE. 

ENTERPRISING  REPORTER  who  can 
read  budgets  sought  for  growing 
13,000  plus  daily  and  Sunday  paper. 
Experience  preferred.  Write  Managing 
Editor  Dennis  Gruse,  Daily  Star,  PO  Box 
1149,  Hammond,  LA  70404,  or  call 
(504)  345-2333. 

ENTRY  LEVEL  copy  editor  sought  by 
fast  growing  Florida  East  Coast  daily. 
Here’s  a  chance  to  get  hands-on  experi¬ 
ence  where  the  living  is  easy.  Send 
resume  to  Bob  Enns,  Executive  Editor, 
The  News  Tribune,  PO  Box  69,  Fort 
Pierce,  FL  33454.  No  phone  calls, 
please. 

EXPERIENCED  REPORTER  to  cover 
Los  Angeles  federal  courts  and  law 
enforcement  for  Copley  News  Service- 
Copley  Newspapers  chain.  Courts  back¬ 
ground  plus  strong  writing  skills. 
Resume,  clips  and  references  to  Paul 
Pringle,  Bureau  Chief,  Copley  News 
Service,  485A  Hall  of  Administration, 
500  W,  Temple  St.,  Los  Angeles,  CA 
90012. 

EX-STATES  NEWS  SERVICES  REPOR¬ 
TERS  WANTED:  Did  you  work  long 
hours  tor  low  pay?  Then  come  reminisce 
at  a  States  reunion  on  May  16  in 
Washington,  DC.  For  details  write  Laura 
Bernstein,  Diane  Martinell,  PO  Box 
53174,  Washington,  DC  20009. 

FEATURE  SECTIONS  EDITOR  Award 
winning  30,0000  PM  daily  seeking  an 
experienced  feature  sections  editor  to 
manage  the  production  of  a  weekend 
tabloid,  lifestyle  pages  and  special 
sections.  This  is  a  hands  on  position 
entailing  editing,  headline  writing,  page 
layout  and  design.  Planning,  coordina¬ 
tion  and  supervision  of  a  2  member 
staff  included.  Send  cover  letter, 
resume,  work  samples  and  references 
tO:  Excutive  Editor-Administration, 
Pottsville  Republican,  PO  Box  209, 
Pottsville,  PA  17901, 

FEATURES  EDITOR 
Award-winning  22,000  daily  in  San 
Francisco  Bay  Area  wine  country  seeks 
one-person  lifestyle  department. 
Responsible  for  writing,  layout  of  five 
sections  per  week.  Send  resume, 
samples  to  Box  1880,  Editor  & 

Publisher. _ 

FEATURE  WRITER  The  Ft.  Lauderdale 
News/Sun  Sentinel  is  looking  tor  a 
feature  writer  for  its  lifesyle  section. 
Candidates  must  have  at  least  5  years 
professional  experience.  Send  10  writ¬ 
ing  clips,  resume  and  statement  of 
intent  to:  Robin  Doussard,  Features 
Editor,  PO  Box  14430,  Ft.  Lauderdale, 
FL  33302.  No  phone  calls  please. 
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FINANCE  REPORTER  (experience 
covering  banking,  stock  market 
preferred)  and  entry-level  business 
reporter.  Resumes,  clips  to  Brian  Tuck¬ 
er,  Editor;  Crain’s  Cleveland  Business, 
140  Public  Square,  Cleveland,  OH 
44114. 


MANAGING  EDITOR  NEEDED  v/ho 
knov/s  how  to  manage  people,  edit 
copy,  layout  interesting  pages,  get  the 
most  from  local  stories  and  do  it  on 
time.  Aggressive  Zone  3  weekly  wants 
your  resume,  references  and  salary 
requirements.  Apply  Box  1865,  Editor 
&  Publisher. 


MANAGING  EDITOR 
Immediate  opening  for  editor  on  a  small 
daily  newspaper  in  southern  Zone  5. 
Beautiful  community  with  many  plus 
advantages.  Applicants  must  have  good 
writing  skills,  leadership  and  training 
abilities.  Advancement  opportunities 
are  excellent  for  the  right  person  in  our 
corporation.  Letter,  resume,  clips  and 
references  to  Box  1881,  Editor  & 
Publisher. 


LIFESTYLE  EDITOR 
Rural  Pennsylvania  daily  needs  some¬ 
one  to  take  charge  of  our  Contemporary 
Living  section.  This  means  writing  lively 
features  about  people,  generating  story 
ideas,  eye  for  detail,  make  up  assign¬ 
ments,  planning,  copy  editing,  writing 
headlines  for  theme  feature  pages,  and 
occasionally  speaking  to  community 
organizations  about  the  newspaper 
Strong  writing  and  editing  skills,  4-5 
years  experience  on  a  daily  newspaper, 
with  a  "people"  personality.  Knowledge 
of  photography  helpful  but  not  neces¬ 
sary.  Send  resumes  to  John  Moore, 
Managing  Editor,  The  Daily  Item,  Box 
607,  200  Market  St.,  Sunbury,  PA 
17801. 


MAJOR  METRO  DAILY 
Quality  reporters  and  editors  needed  at 
300,000  circulation  sunbelt  paper.  If 
you  have  at  least  5  years  experience  at  a 
medium-size  or  large  daily  and  you  are 
among  the  best  where  you  are,  please 
apply.  We  are  looking  for  aggressive 
self-starters  with  proven  ablility  who 
have  mastered  the  basics.  Box  1844, 
Editor  &  Publisher. 


NEED  COPY  EDITOR  for  medium  sized 
South  Carolina  daily.  Good  news  judg¬ 
ment  a  must,  but  right  persn  also  will  be 
a  solid  wordsmith  with  flair  for  design 
and  layout.  Work  with  full  color  helpful 
Good  opportunity  for  advancement  at 
46,000  AM.  Contact  Nick  Russo 
Anderson  Independent-Mail,  PO  Box 
2507,  Anderson,  SC  29622. 


NEWS  EDITOR  needed.  Strong  writing, 
editing,  layout  skills  required.  Send 
clips  and  resume  to  Hugh  Braddock 
Southwest  Builder,  PO  Box  1999 
Sulphur,  LA  70664.  Or  call  (318) 
527-7075. 


NORTH  DAKOTAS  only  full  color  news¬ 
paper  goes  mornings  in  April.  We  need  a 
metro  editor  with  great  coaching  skills 
a  night  editor  with  dazzling  layout  abili 
ty,  and  a  photographer  with  chromatic 
appeal.  To  skilled  technicians  with 
several  years  daily  newspaper  experi 
ence,  we  offer  a  modern  facility  in  a 
growing  market,  the  highest  pay  struc 
ture  in  a  3  state  area  and  the  ambition 
to  always  do  it  better.  Resume  and 
examples  to  David  Fuselier,  The 
Bismarck  Tribune,  PO  Box  1498 
Bismarck,  ND  58502. 


HELP  WANTED 


EDITORIAL 


REPORTER  Small  daily  PM  newspaper 
located  in  Northern  New  York  is  looking 
for  a  general  assignment  reporter. 
Prefer  2-3  years  exper'T-nce.  Photogra¬ 
phy  ability  preferred  but' not  necessary. 
Send  resume,  including  education, 
experience,  clippings  of  your  work, 
references  and  salary  expectations  to 
Joyce  T.  Tavernier,  Publisher,  Malone 
Evening  Telegram,  136  E.  Main  St., 
Malone,  NY  12953. 


REPORTER  WITH  EXPERIENCE 
A  monthly  business  magazine  in  South¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  an  occa¬ 
sional  feature  with  flair.  Applicant  must 
have  a  minimum  of  3  years  experience. 
Please  submit  samples  of  written  work 
that  emphasize  your  versatility.  Do  not 
call.  Send  correspondence  to:  Editor, 
Business  N.H,  177  East  Industrial 
Drive,  Manchester,  NH  03103. 


PHOTO  EDITOR 

National  magazine  with  an  emphasis  on 
color  seeks  photo  editor.  Superb  organi¬ 
zation,  news  sense  and  attention  to 
detail  a  must.  Experience  managing  a 
staff  helpful.  Ideal  candidate  will  be 
well-read,  resourceful,  imaginative, 
flexible  and  cool.  Pay  about  $40K.  Box 
1838,  Editor  &  Publisher. 


REPORTER 
Central  Massachusetts  publisher  of 
daily  and  weekly  newspapers  needs  an 
aggressive,  energetic  reporter  with  a 
lively  writing  style.  Send  clips  and 
resume  to  Editor,  The  Coulter  Press 
nc.,  156  Church  St.,  Clinton,  MA 
01510. 


KNIGHT-RIDDER  DAILY  in  a  college 
town  is  seeking  a  seasoned  news  editor. 
We're  looking  for  someone  with  strong 
news  judgment,  a  solid  sense  of  page 
design,  an  ability  to  motivate  and  train  a 
young  copy  desk,  and  an  obsessive 
desire  for  excellence.  If  you  think  you're 
the  candidate,  please  send  a  resume, 
samples  of  your  page  design  and  a  2  or 
3  page  description  of  your  thoughts  on 
how  to  put  together  a  good  newspaper  to 
Bob  Ashley,  Executive  Editor.  Centre 
Daily  Times,  PO  Box  89,  State  College, 
PA  16804.  EOE. 


PHOTOGRAPHER  HIKING  the  Califor¬ 
nia  portion  of  the  Pacific  Crest  Trail 
starting  May  1st.  Looking  for  writer  to 
assist  in  stories  for  publication.  Please 
contact  Vince  DeWitt,  1361  York  St., 
Apt.3  Denver.  CO  80206. 


REPORTER-EDITOR  AM  daily  in 
Shenandoah  valley  of  Virginia  needs 
reporter  capable  of  or  willing  to  learn 
wire  and  copy  editing  and  page  layout. 
Excellent  salary  and  benefits.  Immedi¬ 
ate  opening.  Reply  to  PO  Box  69, 
Strausburg,  VA  22657. 


REPORTER 

Daily  law  newspaper  seeks  reporter 
with  strong  knowledge  of  law  journalis¬ 
tic  experience.  Resume  and  clips  to 
Editor,  PO  Box  54026,  Los  Angeles,  CA 
90054. 


REPORTER 

Top-notch,  fast  growing  city  business 
paper  has  opening.  Business  reporting 
or  daily  newspaper  experience  required. 
Reply  to  Box  1850,  Editor  &  Publisher. 


REPORTER-  Plastics,  composites  and 
ceramics  are  challenging  metals  in  their 
traditional  markets  and  we  need  a 
Reporter  who  will  write  about  the  busi¬ 
ness  of  these  new  materials  as  well  as 
advanced  metal  applications  in  aeros¬ 
pace  and  other  high  tech  fields.  We  are 
a  daily  business  newspaper  with 
bureaus  throughout  the  U.S.,  but  this 
position  is  in  our  home  office  in  New 
York.  Salary  is  $18,000-$25.000, 
depending  upon  experience.  You  must 
have  2  years’  daily  newspaper  experi¬ 
ence  and  show  you  can  handle  these 
types  of  stories-  dig  them  up  and  write 
with  accuracy.  Our  staff  has  done 
limited  reporting  in  these  areas,  but 
now  we  need  to  have  a  Reporter  full 
time  on  this  beat.  Send  resume,  non- 
returnable  clips  and  current  salary,  to: 
Department  R,  25  West  43rd  Street, 
Suite  1020,  New  York,  NY  10036.  An 
equal  opportunity  employer. 


EDITOR  &  PUBLISHER  for  March  21,  1987 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 

SPORTS  COPY  EDITOR  for  rapidly 
expanding  35,000-circulation  news¬ 
paper  n  the  Adirondack  regions  of 
upstate  NY.  The  Glenns  Falls  Post-Star, 
currently  a  6-day-a-week  publication,  is 
expanding  with  a  Sunday  edition 
planned  for  April.  Duties  include  day- 
to-day  design  of  regular  sports  pages,  as 
well  as  long-term  projects  and  Sunday 
specials.  In  addition,  various  sports  tab 
sections  are  planned.  Aside  from  high 
school  sports.  The  Post-Star  covers 
professional  hockey,  baseball,  harnest 
racing,  thoroughbred  racing  and  local 
college  activities.  Send  cover  letter, 
resume  and  tearsheets  to  Gary  Kebbel, 
The  Post-Star,  PO  Box  2023,  Glenns 
Falls,  NY  12801. 

REPORTERS-Sought  by  daily  and  week¬ 
ly  news  operations  of  New  York  based 
company  with  bureaus  around  the  coun¬ 
try.  You  must  have  2  years  full  time 
staff  reporting  experience.  Business 
news  experience  a  plus,  but  good  inves¬ 
tigative  and  writing  skills  a  must. 
Competitive  benefits  program.  Send 
resume,  including  current  salary  and 
non-returnable  clips  to:  Department 
GB,  25  West  43rd  Street,  Suite  1020, 
New  York,  NY  10036.  An  equal  oppor¬ 
tunity  employer  M/F. 

REPORTERS-well  respected  and  rapid¬ 
ly  expanding  community  twice  weekly 
newspaper  seeks  experienced  quality 
oriented  reporter(s)  for  general  assign¬ 
ment  and  or  local  government  beat. 
Successful  candidate(s)  will  have 
degree  from  accredited  J-school,  at 
least  3  years  of  solid  newspaper  report¬ 
ing  experience,  and  a  commitment  to 
helping  produce  a  top  notch  community 
newspaper.  Strong  photo  skills  a  plus. 
Good  opportunities  for  advancement. 
Salary  commensurate  with  experience. 
Send  cover  letter,  resume,  five  clips  of 
your  best  work,  and  references  to  Jim 
Dyson,  Assistant  to  the  Publisher,  The 
News  Ealge,  PO  Box  E,  Hawley,  PA 
18428 _ 

SPORTS  EDITOR  progressive  medium 
size  west  Texas  newspaper  in  major 
sports  area  seeks  aggressive  sports 
editor.  Competitive  wages  and  benefits. 
Contact  News  Editor,  Pete  Briscoe, 
Odessa  American,  PO  Box  2952,  Odes¬ 
sa,  TX  79760.  No  phone  calls. 

SPORTS  EDITOR  for  Kansas  City  area 
daily.  Resume,  clips  and  salary  needs 
tO:  417  Thompson,  Excelsior  Springs, 
MO  64024. 

SPORTS  EDITOR  wanted  for  Texas  Gulf 
Coast  daily  (circulation  8,000)  some 
layout  skills  required.  Immediate  open¬ 
ing.  Send  clips,  resume  to  Box  1551, 
Bay  City,  TX  77414.  (409)  245-5555. 

SPECIAL  REPORTING  OPPORTUNI¬ 
TIES.  The  Wisconsin  State  Journal  has 
some  opportunities  for  bright  reporters 
who  can  dig  and  write,  including  one 
investigative  arts/entertainment  repor¬ 
ter.  Tell  our  city  editor  about  your 
talents  and  expertise,  your  achieve¬ 
ments  and  ambitions.  This  is  and 
opportunity  to  build  your  career  at  an 
important,  improving,  growing  morning 
and  Sunday  newspaper  and  to  reside  in 
an  interesting  and  livable  state-capital 
and  major-university  city  full  of  news  to 
report.  Send  a  resume,  samples  of  your 
work  and  a  letter  detailing  your  back¬ 
ground  to:  Cliff  Behnke,  City  Editor, 
Wisconsin  State  Journal,  PO  Box  8058, 
Madison,  Wl  53708.  An  affirmative 
action  employer. 

TELECOMMUNICATIONS  EDITOR  to 
produce  monthly  news  letter.  Free¬ 
lance.  Requires  thorough  knowledge  of 
telecoms  industry.  Resume  to  LLP,  817 
Broadway,  New  'York,  NY  10003. 

THE  GREENSBORO  News  &  Record 
seeks  a  creative,  innovative,  exper¬ 
ienced  editor  with  leadership  skills  to 
run  a  19  person  feature  department  as 
Assistant  Managing  Editor  for  Features. 
Four  year  degree,  minimum  of  six  years 
experience  as  reporter  or  editor  and  at 
least  two  years  editing  experience 
required.  Send  resume,  tearsheets, 
autobiography  and  description  of  what 
you  think  feature  pages  should  be  to 
Ben  Bowers,  Executive  Editor,  PO  Box 
20848,  Greensboro,  NC  27420. 

MANAGING 

EDITOR 

One  of  New  England’s  finest  weekly  newspapers  is 
looking  for  a  managing  editor.  You’ll  work  with  an 
enlightened,  energetic  management  team,  plus  a 
group  of  dedicated  reporters.  You’ll  work  with 
state  of  the  art  technology  and  you’ll  be  encouraged 
to  experiment  and  take  risks. 

If  you  currently  are  working  on  a  small  daily  and 
feel  the  frustrations  of  a  lack-luster  top 
management,  or  if  you  have  ideas  about  community 
journalism  that  you  are  unable  to  express,  you 
should  be  talking  with  us. 

You’ll  start  at  *24,000  a  year.  Excellent  benefits. 
And  you’ll  work  in  one  of  the  most  pleasant  office 
environments  in  New  England. 


Send  resum6  along  with  a  letter  which  details  your 
philosophy  about  local  newspapering  to  Art  Cununings, 
executive  editor.  The  New  Milford  Times,  P.O.  Box  1139, 
New  Milford,  CT  06776.  Confidentiality  assured. 


HELP  WANTED 


EDITORIAL 


REPORTER—  New  Hampshire’s 
statewide  daily  is  seeking  a  nightside- 
reporter,  and  offering  top  pay.  3  years 
experience,  photographic  ability  and 
proven  reporting  skills  under  deadline 
pressure  essential.  Copy  editing  experi¬ 
ence  a  plus.  No  phone  calls.  Send 
resume,  clips  and  references  to  C. 
Perkins,  M.E.,  The  Union  Leader,  Box 
780,  Manchester,  NH  03105. 


THE  STAR-HERALD,  a  six-day  AM 
daily,  is  updating  its  resume  files  in 
anticipation  of  potential  newsroom 
openings  in  sports,  general  assignment 
and  copy  desk.  Prefer  1-2  years  experi¬ 
ence  Zones  7-8;  new  grads  with  solid 
internships  considered.  Resume,  clips, 
references  to  Ken  Campbell,  Managing 
Editor,  PO  1709,  Scottsbiuff,  NE 
69361. 


TIRED  OF  NEWSPAPERS?  Edit  books, 
news  letters  and  reports  for  growing 
financial/investment  publisher.  Fast 
versatile  good  copy  editor  able  to  juggle 
assignments.  Mid  $20's  and  lots  of 
opportunities.  2  years  minimum  experi¬ 
ence.  Ability  more  important  than 
economic  background.  Resume, 
samples  to  Dept.  U,  KCI  Communica¬ 
tions,  1101  King  St.,  Suite  400,  Alex¬ 
andria,  VA  22314. 


WASHINGTON  BUREAU  of  Fairchild 
Publications,  a  division  of  capital  cities/ 
ABC,  has  openings  for  two  reporters, 
one  to  cover  international  trade  and  one 
to  do  enterprise  and  investigative 
stories  on  business  and  economic 
issues.  Several  years  daily  newspaper 
experience  necessary.  Send  resume  and 
5  clips  to  Bureau  Chief,  Fairchild  News 
Service,  Suite  570,  1333  H  St.,  N.W., 
Washington,  DC  20005.  No  phone  calls 
please. 


WASHINGTON  DC-  Six  reporters  with  3 
to  5  years  daily  experience  tor  some  of 
the  most  challenging,  available  assign¬ 
ments  in  Washington.  Send  best  clips 
to  Editor,  States  News  Service,  1333  F 
St.,  NW.,  Washington,  DC  20004. 
EOE. 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 

WE’RE  A  BIG  BANK  in  New  York  trying 
to  track  down  the  brightest,  most  excep¬ 
tionally  talented  people  in  the  world. 
Our  new  group  is  responsible  for  making 
the  bank’s  cash  machines  and  other 
electronic  products  "user  friendly."  We 
employ  writers,  graphic  designers, 
educators,  industrial  designers,  psycho¬ 
logists,  philosophers-truly  some  of  the 
most  creative  people  anywhere.  We’re 
not  anything  like  a  newspaper,  but  we 
like  people  who  are  extremely  bright, 
who  can  explain  things  to  others  clearly, 
and  who  can  communicate  complex 
thoughts  simply.  Opportunities  at  all 
levels,  both  long-term  and  short-term, 
full-time  and  part-time.  Tell  us  about 
yourself.  Box  1857,  Editor  &  Publisher. 

WE’RE  IN  Ohio  but  there’s  no  rust  in  our 
belt.  We’re  looking  for  a  reporter  to  help 
us  cover  Norwalk,  a  historic  community 
with  a  bustling  economy  half  way 
between  Cleveland  and  Toledo.  This  job 
is  for  a  beginner  or  reporter  with  up  to  2 
years  experience.  We  are  a  growing  PM 
daily,  9,600  circulation.  Send  resume, 
clips  to  Kevin  Tanzillo,  Norwalk  Reflec¬ 
tor,  61  E.  Monroe  St.,  Norwalk,  OH 
44857. 


_ SALES _ 

AVIATION  ADVERTISING  SALES 
Long  established  aviation  newspaper 
has  full  or  part  time  openings  in  Chica¬ 
go,  Kansas  City,  Los  Angeles  and  Miami 
areas.  Aviation  background  a  plus  but 
not  necessary.  (800)  351-1372  or 
(214)  248-0928. 


HELP  WANTED 


SALES 


SENIOR  ACCOUNT  MANAGER 
CREATIVE  DATA  SYSTEMS-An 
outstanding  growth  opportunity  for  a 
proven  sales  professional  to  join  a 
dynamic  rapidly  growing  company. 
Must  have  8-10  years  sales 
experience-3  in  the  newspaper  indus¬ 
try.  Must  be  aggressive,  hard  working 
and  ready  to  accept  additional  responsi¬ 
bility  in  a  short  time.  Excellent  total 
compensation  package  based  on  back¬ 
ground  and  accomplishments.  Send 
resume  to  VP  of  Sales  and  Marketing, 
Creative  Data  Systems  Inc.,  9300  W. 
noth  St.,  Overland  Park,  KS  66210. 


_ MARKETING _ 

MARKETING  SERVICES  DIRECTOR 
Innovative  40,000  AM  in  the  Southwest 
seeks  experienced  manager  to  build  new 
marketing— research— promotion  de¬ 
part¬ 
ment.  Develop  sales  materials;  design 
and  administer  ongoing  research; 
coordinate  multi-media  promotion 
efforts.  Position  reports  to  publisher. 
Competitive  salary,  great  benefits  and 
growth  opportunity.  Send  resume  and 
salary  history  to  Box  1869,  Editor  & 
Publisher. 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems-the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to; 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


_ PRESSROOM _ 

EXPERIENCED  PRESSMAN  who  can 
produce  top  quality  newspaper  work  on 
1979  6  unit  Daily  King.  Clean,  modern 
plant  in  Columbus,  Ohio  producing 
small  weekly  newspapers.  Send  resume 
of  experience  and  availability  to  Hirt 
Publishing  Co.,  PO  Box  352,  Bellevue, 
OH  44811.  Phone  (419)  483-7000. 

PRESS  OPERATORS  WANTED  for  SF 
Bay  Area  must  have  high  quality  and 
commercial  experience  on  single  width 
Goss  or  Harris  offset  equipment.  We 
offer  competitive  salary  and  excellent 
benefits.  Send  resume  to  FP  Press, 
37428  Centralmont  Place,  Fremont, 
CA  94536.  Attention  K.  Valentine. 


PRESSROOM  NIGHT  Foreman  for  a 
newspaper  and  commercial  plant. 
Prefer  4  years  plus  experience  with 
some  Goss  Urbanite  experience.  Send 
resume  including  salary  history  and 
references  to  Port  Arthur  News,  PO  Box 
789,  Port  Arthur,  Tx  77640. & 
Attention  Charles  Mitchell. 


PRESSROOM  MANAGER 
Aggressive  Midwestern  daily  seeks 
confident  pressroom  manager.  Offset 
experience  required.  Letterpress  experi¬ 
ence  helpful.  Excellent  salary  and  bene¬ 
fits.  Reply  in  confidence  to  Box  1870, 
Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


FLORIDA’S  CAPITAL  newspaper,  a 
55,000  morning  daily  in  one  of  the 
country’s  leading  newspaper  groups,  is 
seeking  a  highly  motivated  professional 
in  production  field  who  is  capable  of 
assuming  increasing  responsibilities. 
The  mid-management  position  of  Pre- 
Press  Manager  offers  personal  growth 
and  opportunity  for  advancement, 
excellent  benefits  package  with  salary 
level  in  mid-30’s  plus  handsome 
monetary  incentive  plan.  If  you  possess 
a  college  degree  in  related  field,  5-10 
years  production  supervisory  experience 
and  knowledge  in  electronic  editing 
systems,  display  ad  systems,  camera 
and  color  scanner,  respond  with  resume 
to:  Doris  Dunlap,  Tallahassee  Demo¬ 
crat,  PO  Box  990,  Tallahassee,  FL 
32302.  An  Equal  Opportunity 
Employer. 


GOSS  URBANITE  PRESS  FOREMAN 
Immediate  Opening 
Quality  conscious  press  foreman. 
Supervisory  experience  preferred  but 
will  consider  an  offset  trained  Number 
2  person.  We  are  a  privately  owned 
growing  afternoon  daily  with  no  Satur¬ 
day  or  Sunday  shifts.  Located  in  a 
congenial  Five  College  community  in 
western  Mass.  We  offer  competitive 
wages  and  superior  benefits.  Send 
resume  to: 

VICTOR  TARDUE 
Production  Manager 
Daily  Hampshire  Gazette 
Northampton,  MA  01060 
(413)  584-5000. 


PRODUCTION  FOREMAN  WANTED 
Production  leader  who  has  experience 
in  offset  web  presses  and  all  phases  of 
prepress  operation.  Ideal  candidate 
should  have  mechanical  knowledge  as 
well  as  quality  printing  and  production 
experience.  Ability  to  train  and  motivate 
with  good  organizational  skills.  Excel¬ 
lent  benefit  package.  Send  resume, 
including  work  and  salary  history  to  Box 
1816,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
San  Juan,  Puerto  Rico,  11  year  old 
English  language  weekly  tabloid  busi¬ 
ness  publication  needs  experienced 
highly  organized  manager  for  a  16 
person  prepress  production  depart¬ 
ment.  Must  have  good  supervisory  skills 
of  art,  design,  dark  room,  photography, 
typesetting,  paste-up,  stripping  and 
know  how  to  deal  with  an  outside  print¬ 
er.  Our  newspaper  is  a  high  quality 
publication  averaging  84  pages  weekly 
with  a  considerable  amount  of  color. 
Need  hard  working  highly  motivated 
manager  with  ambition.  Company  also 
publishes  several  other  publications. 
Spanish  speaking  desirable  but  not  a 
requirement.  Send  covering  letter, 
resume,  publication  samples  and  salary 
requirements  to  Publisher,  Carribean 
Business,  1700  Fernandez  Juncos 
Ave.,  San  Juan,  PR  00909. 


PRODUCTION  DIRECTOR-Constantly 
growing  weekly  community  newspaper 
needs  an  experienced  person  to  lead  a 
seasoned  department  through  further 
expansion.  This  will  include  personnel 
and  shift  additions.  Strong  managerial 
and  communication  skill  are  required  as 
is  a  background  in  computer  applica¬ 
tions.  Send  resume  to  Times  Newspap¬ 
ers  Inc.,  8033  Frankford  Ave,  Philadel¬ 
phia,  PA  19136.  Attention:  Associate 
Publisher. 


PRODUCTION  MANAGER  needed  for 
under-10,000  circulation  Wyoming 
daily  with  growing  job  work  operation. 
Press,  composition,  darkroom  and  elec¬ 
tronic  experience  essential.  Send 
resume,  references  and  salary  require¬ 
ments  to  Box  1877,  Editor  &  Publisher. 


PRODUCTION 


Comp  Mgr  to  $50,000 

Supervise  20  in  this  non-union 
property  located  in  the  Southeast. 
Experience  required:  Harris,  ATEX 
front-end  systems.  Duties  include; 
Direct,  organize,  train  and  motivate 
personnel  in  typesetting,  paste-up, 
proofing  and  art  departments.  This 
is  a  hands-on  managers  position. 

Comp  Rm  Mgr  to  $50,000 

Immediate  opening  in  the  Midwest 
for  college  degreed  manager  who 
knows  high-tech  equipment.  Will 
supervise  sixty  in  all  comoosing 
room  operations. 

Comp  Rm  Super 

to  $50,000 -fM.B.O 
Will  be  responsible  for  make-up, 
camera,  and  scanner.  Supervise 
125.  Experience  required: 
Raycomp,  Hell  4/C  scanner.  This  is 
a  large  metro  daily  in  a  union  envi- 
ronnrent  located  in  the  Midwest. 
Looking  for  individual  with  strong 
technical  4/C  knowledge. 

Prod  Mgr  to  $40,000 

For  a  15,000  New  England  daily. 
College  degree  required.  To  super¬ 
vise  fifty  production  personnel. 
Commercial  experience  and  three 
shift  experience  required.  News¬ 
paper  and  web  experience  a  plus. 

Press  Foreman  to  (1.40,000 

An  Eastern  50,000  daily  desires  a 
nightside  shift  foreman  with  Goss 
Metro  experience. 

Press  Super  to  $39,000 

A  Midwest  metro  daily  is  looking  for 
a  nightside  press  supervisor  with 
both  offset  and  management 
experience. 

Comp/Camera  Gen  Foreman 

to  $35,000 -fM.B.O. 
Will  supervise  sixty  non-union 
employees.  Duties;  Inventory, 
purchasing,  P&L  responsibility, 
recruiting,  scheduling,  production 
analysis.  This  is  a  60,000  daily  in 
the  East. 

Comp  Rm  Mgr  to  $35,000 
Will  supervise  nine  employees  on 
Compugraphic  in  newsroom, 
composing  room,  camera,  and 
plate.  This  is  a  non-union  20,00 
daily  in  the  East. 

Prod  Foreman  $35,000 

Will  supen/ise  fifteen  employees  in 
this  30,000  daily  open  shop  located 
in  the  East.  Responsibilities  include: 
Composing  and  press.  Individual 
should  be  well-organized  with  a 
high  regard  for  quality  control, 
supervisory  experience,  mainte¬ 
nance  experience  ,  and  paperwork 
experience. 


All  positions  fee  paid 
Send  a  resume  to  or  call: 


Vince  Malocco 

GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
PO  Box  905 
Media,  PA  19063 
(215)  565-0800/(800)  523-7112 
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HELP  WANTED 


PHOTOGRAPHER 


HARD  WORKING  PHOTOGRAPHER 
WITH  GOOD  EYE  seeks  employment 
with  medium  to  large  publication  in  any 
area.  Currently  employed  by  weekly  with 
100,000  circulation.  Richard  Bowles, 
The  Marietta  Daily  Journal.  1257 
Blueberry  Trail,  Decatur,  GA  30003. 
(404)  634-2002  home,  or  (404) 
292-5572  work. 


PHOTOGRAPHER  Must  be  capable  of 
operating  color  darkroom  for  13,500 
circulation  evening  daily.  Resume  and 
samples  to  Tim  Zgonina,  Effingham 
Daily  News,  Effingham,  IL  62401. 


STAFF  PHOTOGRAPHER  on  110,000 
circulation  daily.  We  need  an  ambi¬ 
tious,  enterprising,  producer  tor  photo 
staffer  of  6.  Send  slide  portfolio, 
resume  and  references  to  John  Dickson, 
Photo  Editor,  The  Flint  Journal, & 
200  E.  1st  St.,  Flint,  Mich.  48502.  No 
phone  calls  please.  An  equal  opportuni¬ 
ty  employer 


TYPESETTING 


TYPESEHING  MANAGER 
We  are  looking  for  a  hands-on  Typeset¬ 
ting  Manager  for  our  state-of-the-art 
typesetting  department.  The  depart¬ 
ment  processes  3-4  magazines  and  over 
80%  of  copy  is  submitted  on  computer 
disc  and  paginated  on  screen. 

We  are  looking  for  an  energetic  and 
experienced  professional,  who  is  not 
only  capable  of  controlling  the  technical 
aspects  of  this  department,  but  well 
versed  in  production  flow,  quality 
control  and  staff  management. 

We  are  situated  just  over  an  hour  away 
from  the  Boston  area,  with  skiing,  lakes 
and  mountains  in  easy  reach! 

Forward  your  resume  to  Jim  Connell, 
Wayne  Green  Enterprises,  70  Rte.  202 
N.,  Peterborough,  NH  03458. 


E&P 

CLASSIFIED 

It’s  your  people-to- 
people  meeting  place! 


POSITIONS 


WANTED 


ADMINISTRATIVE 


AWARD-WINNING  MANAGEMENT 
TEAM  AVAILABLE-Includes  Managing 
Editor;  Production  Manager;  Advertis¬ 
ing  Manager;  and  Photographer/Sports 
Editor.  All  four  are  experienced  veter¬ 
ans,  and  J-School  grads.  Each  fully 
understands  the  team  concept.  The 
team  currently  runs  an  award-winning 
twice-weekly  community  newspaper 
with  TMC  publication.  We  are  botton 
line  oriented.  Will  consider  all  areas, 
but  prefer  Zones  5  through  9.  Members 
are  available  as  a  group,  or  on  an  indivi¬ 
dual  basis.  Reply  to  Box  1859,  Editor  & 
Publisher. 


FORMER  EXECUTIVE  Vice  president  of 
finance  CPA  20  years  experience  in 
publishing  and  printing  wishes  to  relo¬ 
cate  to  Zones  3  or  4.  Write  Box  1805, 
Editor  &  Publisher. 


POSmONS  WANTED 


ADMINISTRATIVE 


WEEKLY  PUBLISHER/GENERAL 
MANAGER,  with  proven  track  record  of 
high  achievement,  seeks  career 
commitment.  Building  ad  sales  and 
getting  the  best  out  of  others  are  my 
forte.  Self  motivated.  "Street  smart." 
Will  work  hard,  doing  whatever  it  takes, 
for  an  excellent  return.  Box  1832, 
Editor  &  Publisher. 


ADVERTISING 


PUBLISHER,  GENERAL  Manager, 
Advertising  Director.  20  years  experi¬ 
ence  every  newspaper  department. 
Presently  Advertising  Director  for  daily. 
Excellent  record  in  promotions,  TMC 
and  Retail  Sales.  Phone  (505) 
392-8474. 


ARTIGRAPHICS 


CREATIVE  PAGE  DESIGNER/features 
section  expert  seeks  newspaper  or 
magazine  post.  Prefer  D.C.  area.  Call 
(615)  331-5954  after  4  p.m.  EST  or 
leave  message. 


CIRCULATION 


CIRCULATION  MANAGER,  seeks  work 
with  daily  under  10,000  paid  circula¬ 
tion,  25  years  experience  7,500  daily, 
employed  man,  prefers  Zone  5  or  7.  Box 
1821,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
2  1/2  years  as  director  10  years  addi¬ 
tional  experience  in  distribution  and 
sales,  ABC  audits  TMC,  shopper  CIS, 
looking  for  position  at  mid  size  daily  in 
Fla.  Already  in  Fla.  Box  1754,  Editor  & 
Publisher. 


AGGRESSIVE,  AWARD-WINNING  jour¬ 
nalist,  expertise  in  criminal  justice 
issues,  seeks  reporting  position  at 
1(J0,000  plus  daily.  7  years  experi¬ 
ence.  Reply  Box  1876,  Editor  & 
Publisher. 


A  JOURNALIST  like  this  is  rare.  Twenty 
years  experience  with  weeklies  and  dail¬ 
ies.  An  award  winner.  Exceptional 
writer,  repoter,  editor  and  leader.  Call 
Bruce  Harrison  at  (815)  232-2258. 


AMBITIOUS  young  sportswriter  seeks 
work  with  daily.  Four  years  experience 
writing,  editing,  layout.  Waiting  for 
opportunity  to  knock.  Please  call  (307) 
234-1011. 


AWARD-WINNING  reporter  on  large 
Western  daily  wants  to  come  home  to 
Zones  2  or  5.  Have  a  decade  of  experi¬ 
ence  covering  everything  from  soft 
features  to  complex  investigations.  Also 
have  done  a  wide  range  of  newsroom 
jobs,  including  slot  work  and  managing. 
Box  1836,  Editor  &  Publisher. 


BEST  SPORTS  EDITOR  in  America 
seeks  move  up  to  mid-major  metro  or 
suburban,  excellent  leader,  organize. 
Computer  and  people  oriented.  Don’t 
pass  me  by.  Contact  Box  1841,  Editor 
&  Publisher. 


COPY  EDITOR  wants  to  relocate  to  Zone 
2-3.  Now  with  Zone  5  weekly.  MA  jour¬ 
nalism,  award-winning  BG.  Prefers 
daily.  Box  1860,  Editor  &  Publisher. 


COPY  EDITOR/REPORTER  seeks  career 
switch  to  where  her  heart  lies —  in  copy 
editing.  Looking  to  move  from  small 
midwest  daily  to  paper  committed  to 
excellence  and  modern  design  tech¬ 
niques.  Can  offer  solid  copy  editing 
skills.  Layout  ability  and  dynamite 
drive.  Box  1875,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


DOUBLEHEADER:  Husband/wife  team 
seeks  opportunity  to  combine  writing, 
editing,  business  skills  to  manage  qual¬ 
ity  publication.  They  share  more  than 
45  years  experience  on  daily  newspap¬ 
ers  and  weekly  PR  publications,  as  well 
as  other  business  management.  Box 
1839,  Editor  &  Publisher. 


EXPERIENCED  NEWSWOMAN  seeks 
wire,  news  or  managing  editor's  slot,  16 
years,  can  handle  wire,  layout,  heads, 
copy  editing,  hard  news,  features.  Cali 
(505)  392-8474. 


EXPERIENCED,  hardworking  journalist 
who  has  covered  everything  from  zone- 
ing  boards  to  the  plight  of  the  homeless 
seeks  position  on  small  daily  or  weekly 
in  Zone  2.  If  you  are  looking  for  some¬ 
one  who  can  write  lively  copy  on  dead¬ 
line  and  is  willing  to  go  the  distance  for 
any  story  stop  right  here.  Box  1856, 
Editor  &  Publisher. 


LEVEL-HEADED,  enthusiastic,  clear 
thinking  freelance  writer  seeks  full-time 
feature-writing  position  on  a  daily  or 
weekly.  Business/personality  profiles 
and  general  interest  stories.  Have 
experience  and  excellent  clips.  Prefer 
Zones  1  and  2  and  relocate.  Box  1853, 
Editor  &  Publisher. 


MID-LEVEL  Newsroom  manager.  Skill¬ 
full,  open-minded,  mature.  Background 
all  desks,  editorial  page.  Seeks  environ¬ 
ment  where  people,  quality  paramount. 
Box  1851,  Editor  &  Publisher. 


PENNSYLVANIA  BOUND.  D.C.  editor, 
33,  looking  for  editing,  wire,  PR  or 
other  position  in  medium-sized  Pa.  city. 
Ran  agriculture  wire,  worked  as  Source 
editor,  created  online  services.  By-the- 
minute  deadlines.  Have  written  promo¬ 
tional  &  direct  mail.  Good,  tight  writing. 
B.A.  in  English,  M.A.  in  journalism. 
Reply  Box  1862,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER-Feature 
Writer.  Wants  to  come  out  of  retire¬ 
ment.  Crisp,  accurate  copy  and  head¬ 
lines.  Innovative,  arresting  features. 
Strong  on  community  relations.  Will 
locate  anywhere  in  U.S.  or  Canada.  P.F. 
Brennan,  Apt.  D-4,  Willow  Brook  Apart¬ 
ments,  Greenburg,  PA  15601.  (412) 
836-1723. 


TALENTED  EDITOR'WRITER,  3  plus 
years  experience  as  managing  editor, 
associate  editor,  reporter,  seeks  job 
with  daily  paper,  consumer  or  trade 
magazii.e.  Zones  1  &  2.  S.  Hershkowitz 
(201)  941-3096. 


TV,  MOVIE  CRITIC.  Experienced,  funny 
TV  editor  wants  to  write  TV  or  movie 
reviews  and  features.  Box  1867,  Editor 
&  Publisher. 


POSITIONS  WANTED 


TOP  NOTCH,  experienced  journalist 
with  strong  background  in  environment, 
agriculture  and  social  issues  wants  |Ob 
with  publication  unafraid  to  tackle 
controversial,  difficult  topics  and  will¬ 
ing  to  do  more  than  cover  meetings. 
Midwest  preferred.  Reply  to  Box  1829, 
Editor  &  Publisher. 


FREELANCE 


NEED  first-rate  work  on  June's  U.S. 
Open?  Available  on  piece-by-piece 
basis  from  award-winning  journalist 
with  4  years  experience  on  daily  news¬ 
paper  in  East  Bay.  Contact  Ted  John¬ 
son,  3310  Beechwood  Dr.,  Lafayette, 
CA  94549.  (415)  284-2678.  Can 
transmit  via  TRS-80. 


MAILROOM 


MAILROOM  MANAGER 
Aggressive-gets  the  job  done  familiar 
with  all  mailroom  equipment  and 
systems.  Experienced  in  department 
budgeting,  heavy  inserting  demands, 
and  mailroom  coordination  and  sche¬ 
duling.  Strong  organizational  and 
people  skills.  Experience  in  union  and 
non-union  environments.  Box  1828, 
Editor  &  Publisher. 


MARKETING  RESEARCH 


RESEARCH  ANALIST  seeks  new  posi¬ 
tion.  2  1/2  years  at  large  metropolitan. 
Statistics  degree.  For  resume  write  Box 
1878,  Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  MANAGER  Looking  for 
challenging  position  in  Zones  3,  4  or  6. 
20  years  experience,  16  newspaper,  4 
commercial,  including  PRESS,  PLATE, 
and  CAMERA.  QUALITY  MINDED.  Box 
1818,  Editor  &  Publisher. 


PRODUCTION 


PRESSROOM  FOREMAN  Proven  ability 
with  strong  leadership  qualities.  Highly 
skilled  in  all  phases  of  offset  newspaper 
production  (multi  unit  Goss  Metro, 
Urbanite  and  Headliner  offset  opera¬ 
tion.)  Young,  energetic,  hardworking 
honest,  quality  and  waste  conscious. 
Innovative  and  very  strong  on  preventive 
press  maintenance.  Seeking  a  challeng¬ 
ing  position  as  a  pressroom  foreman  or 
superintendent.  Box  1815,  Editor  & 
Publisher. 


PHOTOGRAPHER 


NEWS  PHOTOGRAPHER  with  degree 
and  two  years  weekly  and  daily  experi¬ 
ence  seeks  full  time  staff  position. 
Eager  to  work  hard  and  learn.  Willing  to 
relocate.  Please  contact  Chuck  Riechl, 
1819  Powell  St.,  Norristown,  PA 
19401.  (215)  279-1131. 


GENERAL  MANAGER  of  17,000  circu- - 

lation  daily  seeks  management  position  IN  INDIANA-Just  retired  wire  editor  of 
with  a  major  daily  newspaper.  Have  21  years  seeks  part-time  desk  and  writ- 
MBA  and  journalism  degrees.  Box  ing  job  at  $8,000  a  year.  Call  (317) 
1822,  Editor  &  Publisher.  284-6200. 
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SHOP  TALK  AT  THIRTY 

1887  was  an  important  year  for  newspapers 


By  Alf  Pratte 

If  Orson  Welles  needed  a  calendar 
date  to  depict  the  start  of  the  media 
career  of  “Citizen  Kane”  in  that 
thinly  disguised  movie  attack  on  Wil¬ 
liam  Randolph  Hearst  and  American 
journalism,  Welles  could  have  con¬ 
sidered  the  year  1 887. 

That  was  not  only  the  year  that 
Hearst  took  over  as  editor  of  the  San 
Francisco  Examiner  and  began  his 
six-decade  career  that  helped  mold 
today's  media.  It  was  also  the  year 
that  symbolized  the  shift  of  the  power 
structure  from  the  hands  of  the 
reporters  and  editors  to  the  business 
office  as  the  demands  of  high-speed 
presses,  as  well  as  photography  and 
motion  pictures,  became  more  a  part 
of  America’s  mass  media. 

The  movement  from  the  editorial  to 
the  business  office  can  be  seen  in  the 
convening  of  the  first  meeting  of  the 
American  Newspaper  Publishers 
Association  in  Rochester,  N.Y.  in 
February  1 887.  Although  there  had 
been  a  number  of  similar  state  associ¬ 
ations  founded  before  the  Civil  War 
and  into  the  I88()s,  the  ANPA  was  the 


(Pratte  is  a  former  newspaper 
reporter  in  Canada,  Utah  and  Hawaii. 
He  is  now  involved  in  teaching  report¬ 
ing  and  mass  media  history  and  is 
based  in  Utah.) 


first  national  association  established 
with  the  primary  purpose  of  assisting 
its  members  with  the  business  side  of 
their  industry. 

According  to  journalism  historians 
Edwin  Emery  and  Michael  Emery, 
most  members  of  the  new  organiza¬ 
tion  were  representatives  of  aggres¬ 
sive  new  newspapers  and  of  older 
newspapers  that  were  aware  of  prob¬ 
lems  within  the  new  journalism. 
“Most  of  the  people  taking  part  in 
association  affairs  held  managerial 
affairs  on  their  newspapers  or  were 
publishers  primarily  interested  in 
business  management,”  they  wrote. 

In  contrast  to  the  business  orienta¬ 
tion  of  the  ANPA,  W.A.  Swanberg 
says  young  Willie  Hearst  showed  an 
independence  of  mind  unusual  in  rich 
men's  sons  when  he  “picked  the 
riskiest  and  least  honored  profession 
of  all — journalism  —  because  he 
loved  it  and  would  continue  to  love  it 
for  66  years.” 

Along  with  creating  his  own  brand 
of  “yellow”  journalism,  Hearst  also 
used  his  San  Francisco  publication  as 
a  means  of  experimenting  with  writ¬ 
ing  styles,  headlines,  and  in  getting 
closer  to  his  readers  and  promoting 
populist  causes  on  their  behalf. 
Within  a  year,  Hearst  had  doubled  his 
circulation  and  helped  repeat  in  the 
West  what  Pulitzer  had  accomplished 
earlier  in  the  Midwest  with  his  St. 
Louis  Post-Dispatch . 


In  addition  to  the  shift  to  the  busi¬ 
ness  office  and  to  both  sides  of  the 
continent,  1887  marks  the  lOOth 
anniversary  of  such  newspaper- 
related  inventions  as  construction  of 
the  quadruple  press  for  Pulitzer’s 
New  York  World  hy  R.  Hoe  and  Com¬ 
pany;  celluloid  photographic  film 
patented  by  the  Rev.  Goodwin  in 
Newark,  N.J.;  the  first  book  showing 
action  in  sequence.  An  Electrophoto¬ 
graphic  Investigation  of  Consecutive 
Phases  of  Animal  Movements  by 
Eadweard  Muybridge;  the  mono-type 
typesetting  machine  patented  in 
Washington  D.C.;  and  the  first  book 
set  by  Linotype,  the  New  York  Tri¬ 
bune  Book  of  Open  Air  Sports,  pub¬ 
lished  in  New  York  City. 

Whether  the  political  climate  of 
1887  had  anything  to  do  with  this 
spurt  in  technology  is  a  matter  of 
debate.  Grover  Cleveland,  the  first 
Democratic  president  since  James 
Buchanan,  had  been  elected  in  1884. 
One  of  the  reasons  for  Hearst's  expul¬ 
sion  from  Harvard  University,  in  fact, 
had  been  his  overexuberant  celebra¬ 
tion  of  Cleveland’s  election.  In  office 
since  March  4,  1885,  Cleveland  had 
become  the  only  president  to  be  mar¬ 
ried  in  the  White  House.  The  previous 
year  saw  the  dedication  of  the  Statue 
of  Liberty,  and  the  Haymarket  Riots 
in  Chicago.  The  year  1887  also  saw 
establishment  of  daily  railroad  ser¬ 
vice  to  the  West  Coast. 

A  major  legislative  milestone  in 
Cleveland’s  administration  was  the 
passage  by  Congress  in  1 887  of  the 
Interstate  Commerce  Act,  the  first 
regulatory  commission  in  U.S.  his¬ 
tory.  Aimed  at  halting  widespread 
abuses  of  the  railroads,  the  act  pro¬ 
vided  that  all  charges  made  by  rail¬ 
ways  must  be  reasonable  and  just  — 
but  did  not  authorize  rate-fixing;  pro¬ 
hibited  pooling  operations,  discrimi¬ 
natory  rates,  drawbacks  and  rebates; 
and  made  it  illegal  to  charge  more  for 
a  short  haul  than  for  a  long  haul  over 
the  same  line. 

Such  legislation  was  quite  in  keep¬ 
ing  with  Hearst’s  crusades  against  the 
railroad  interests,  particularly  those 
of  the  Southern  Pacific  Railroad 
which  enjoyed  a  monopoly  not  only  in 
California  but  in  California’s  connec¬ 
tion  with  the  East. 

Although  other  newspapers  had 
taken  on  the  railroads  in  the  past, 
Swanberg  notes  “it  was  Hearst  who 
(Continued  on  page  62} 


„  Bonding 
Protection 


The  New  York  Times,  The  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 

(213)  474-5594 

1754  WHSTWOOD  BOULHVARD 
I.OS  ANGKLHS,  CAI4FORNIA  9(X)24 

OriginaUir:  Newspaper  Imlependeni 
C'oiuraelor  Bond.  Carrier  Aceideni  Insurance 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 

Deane 

WEINBERG 

INSURANCE  agency.  INC. 
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A  WORLDWIDE 
SAMPLE  OF  USERS 

The  Montreal  Gazette 

Montreal,  Quebec 

The  Press  Register 

Mobile,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Mall  Tribune 

Medford,  Oregon 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Inlormador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Florida 

The  Daily  Town  Talk 

Alexandria,  Louisiana 

The  Journal-Star 

Lincoln,  Nebraska 

The  Windsor  Star 

Windsor,  Ontario 


The  Arkansas  Gazette 

Little  Rock,  Arkansas 

The  Globe  and  Mail 

Toronto,  Ontario 

The  Star-Telegram 

Fort  Worth,  Texas 

The  Patriot-News 

Harrisburg, 

Pennsylvania 

The  Herald-Ledger 

Lexington,  Kentucky 

Beacon  Publishing 
Company 

Acton,  Massachusetts 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times-Picayune 

New  Orleans,  Louisiana 

Fort  Wayne 
Newspapers 

Fort  Wayne,  Indiana 

The  Press 

Christchurch, 

New  Zealand 

Brabants  Nieuwsbiad 

Roosendaal,  Holland 


THE  HARRIS 
8300... AH 
IHTEGRATED 
PRE-PRESS 
SYSTEM  THAT’S 
AFFORDABIE 


V^a^XI^Slts!  K^anrdy 


Don't  aMs  asY 
(  Buy  yoor  !^a.son  Ui  k 
&now  for  the  Kennedy 
f,  Hicb  Srbool  Ui(di  a( 


The  Harris  8300  integrated  newspaper  system  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Rorida  32901 
CrWX:  510-959-6418)  or  call  1-800-4-HARRIS. 

See  us  at  America  East,  March  25-27,  Hershey,  PA,  Booths 
F20-22andF27-29. 


HARRIS 


'NVIRONMENT 


prize  winner  of  the  Benjamin  Fine  Awards, 
sponsored  by  the  National  Association  of  Sec¬ 
ondary  School  Principals. 

The  Tfibune’s  ‘Albuquerque  2000”  series 
looked  at  major  issues  facing  this  fast-growing 
city  in  the  next  15  years.  By  talking  to  experts, 
analyzing  trends  and  comparing  cities  in 
similar  situations,  the  Tbibune  showed  both 
citizens  and  public  officials  the  alternatives 
for  the  future. 

Winner  of  the  1986  American  Planning 
Association  Award,  ‘  ‘Albuquerque  2000’ '  out¬ 
lined  how  growth  can  be  managed  to  protect 
the  city’s  quality  of  life. 

SCRIPPS  HOWARD 
i!i  NEWSPAPERS 

WE  SEE  THE  BIG  PICTURE 


The  Albuquerque  Tlibune,  with  a  circulation 
of  45,000,  has  won  three  national  journalism 
contests.  Its  prize-winning  projects  took  day-to- 
day  issues  and  put  them  in  larger  perspective. 

Reporter  Richard  Gandara’s  six-part  series 
on  the  Albuquerque  Public  Schools  won  two 
national  journalism  awards.  ‘  ‘When  Equal  is 
Unequal”  was  the  result  of  a  three-month  study 
comparing  student  test  scores,  parent  involve¬ 
ment,  facilities,  libraries,  teachers  and  funding 
at  various  public  schools. 

The  inequities  he  discovered  led  the  Albu¬ 
querque  school  board  to  allocate  $4.8  million 
extra  to  schools  in  low-income  neighborhoods. 

The  series  won  first  place  for  investigative 
reporting  for  papers  of  under  75,000  circulation 
in  the  1986  awards  sponsored  by  the  Education 
Writers  Association.  Gandara  was  also  grand 
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